AaBb Cc Dd Ee Ff Gg Hh lidj Kk LIMm Nn OoPp Qq Rr Ss Tt UuVw Ww XxYy Zz 1234567890& ECESS¢£%!2()[] 


UPPER AND LOWER CASE. THE INTERNATIONAL JOURNAL OF TYPOGRAPHICS PUBLISHED BY INTERNATIONAL TYPEFACE CORPORATION, VOLUME TEN, NUMBER TWO, JUNE 1983 


les VOLUME TEN, NUMBER TWO, JUNE, 1983 


‘ART Dil 
EDITORIAL DIRECTORS: AARON BURNS, EDWARD RONDTHALER 
ASSOCIATE 1: MARION MULLER 


ASSISTANT EDITOR: JULIET TRAVISON 
CONTRIBUTING EDITOR: ALLAN HALEY 
DIRECTOR: RHODA SPARBER LUBALIN 
BUSINESS MANAGER: JOHN PRENTKI 
ING/PRODUCTION pogany HELENA WALLSCHLAG 
ASSISTANT ART DIRECTOR: ILENE ME! 
ART/PRODUCTION: TERRI BOSAARDE. 1 ‘sib ‘TIMM 
SUBSCRIPTIONS: ELOISE COLEMAN 


UGILC (ISSN 0362 6245) IS PUBLISHED QUARTERLY BY INTERNATIONAL TYPE- 

FACE CORPORATION, 2 DAG HAMMARSKJOLD PLAZA, NEW YORK, N.Y. 10017. 

A JOINTLY OWNED SUBSIDIARY OF LUBALIN BURNS & CO., INC. AND PHOTO- 

: FOREIGN SUBSCRIP- 
IPTIONS — PLEASE 

INGDALE, NY. 11735 AND NEW YORK, N.Y. POSTMASTER: SEND ADDRESS 


NEW YORK, N.Y. 10017. 


IDENT 
JOHN PRENTKI, SENIOR VICE PRESIDENT AND GENERAL MANAGER 
EDWARD BENGUIAT, VICE PRESIDENT 


MICROFILM-COPIES OF U&LC MAY oy OBTAINED FROM MICRO PHOTO DIVISION, 
BELL & HOWELL, OLD MANSFIELD 1D, WOOSTER, OH 44691 


In this issue: Editorial 


“What’s In a Name” and other ITC Business. Page 2 


Thoughts 


Weighty words and lighthearted graphics; the former 


by some sages of the century, the latter by illustrator 
Wally Neibart. Page 3 


Beyond Helvetica 

Some inventive typographic design by a noted 
European designer. Page 4 

Gini Shurtleff 

Meet the strange and wonderful creatures that inhabit 
the vision of this daring illustrator. Page 8 

Almost Instant Graphics 

Creating TV news graphics—the special skills, ingenu- 
ity and new technology involved. Page 12 

Man Bites Man 


One man’s rage is another man’s belly-laugh. 
Steven Heller explores the psyche and art of cartoonist 
Philip Burke. Page 16 


Alphabets 
From overseas—two alphabets submitted by three 
European designers. Page 18 


Bathtubs 


Cleanliness may be next to Godliness, but that precept 
has not been the only inspiration for bathing and 
bathtub design. Page 20 


Let’s Powwow 

This word puzzle is an expedition into American Indian 
territory, replete with historic and romantic tribal names 
and habitats. Dig in. Page 24 

Something for Everybody 

Mo Lebowitz indulges us with tidbits from his store- 


house of useful and useless information, delivered with 
his usual good humor and in a variety of ITC faces. 


Page 26 


Report from Technopolis™ 

A quarterly report on developments and things to come 
in graphic communications technology, by David Henry 
Goodstein and others. Page 28 

Letters 


We present just a handful more of the charmingly 
illustrated letters that (happily) continue to pour in. 
Page 30 

Book Shelf 

Reviews of some publications that should whet the 
appetites of visual graphics aficionados. Page 32 
Imagination and Computer Power 


A pioneer and master in computer animation and 
digital graphics, Digital Effects, Inc., tells all in this 


8-page color section—how it’s done, from client contact 


to finished graphic. Page 34 


This issue of U&lc was mailed to 210,000 readers: 172,000 in the United States 
and Canada, and 38,000 abroad. It will be read by over 700,000 people. 


EDITORIAL 


MASTHEAD SET IN ITC NEWTEXT™ (REDUCED). TABLE OF CONTENTS SET IN ITC CASLON NO. 224™ 


WHAT’S IN A NAME? 


Good name in man and woman, dear my lord, 

Is the immediate jewel of their souls: 
Who steals my purse steals trash; ’tis something, nothing; 

‘Twas mine, 'tis his, and has been slave to thousands; 
But he that filches from me my good name 
Robs me of that which not enriches him, 
And makes me poor indeed. 

Shakespeare, Othello, III, ii,155. 


Shakespeare’s noble thought can be applied today to those who use typeface names 
that belong to others. But it needs updating. Those who appropriate ITC’s typeface 
names, for example,do hope to enrich themselves by using that which belongs to others; 
depriving, therefore, both the owner of the name and the designer of the typeface, 

of their just rewards. 


We thought you'd like to know that the following names have been registered with 
the United States Copyright office (® means accepted for registration, ™ means regis- 
tration applied for).Most of these names are registered trademarks, with or without 
the ITC prefix. 


Companies licensed to sell ITC fonts are listed toward the back of every issue of U&le, 
and only they and their customers have the right to use ITC’s names. 


Beware of imitators who offer “similar to” ITC typefaces. They may be cheaper, but 
often they are made from second generation art, and always they take away from the 
designers their just rewards. 


We assume you care about such things—that you'd like to know who the ITC licensees 
are, and that all others are unethically and wrongfully filching from ITC its good names. 


ITC AMERICAN TYPEWRITER® 
ITC AMERICAN TYPEWRITER® CONDENSED 
ITC AVANT GARDE GOTHIC™ 


ITC GALLIARD™ 
ITC GARAMOND™ 
ITC GARAMOND™ CONDENSED 


ITC AVANT GARDE GOTHIC™ OBLIQUE ITC ISBELL™ 
ITC AVANT GARDE GOTHIC™ CONDENSED ITC KABEL® 
ITC BARCELONA™ ITC KORINNA® 
ITC BAUHAUS® ITC KORINNA® KURSIV 
ITC BENGUIAT® ITC LUBALIN GRAPH™ 
ITC BENGUIAT® CONDENSED ITC LUBALIN GRAPH™ OBLIQUE 


ITC BENGUIAT GOTHIC™ ITC MODERN NO. 216™ 


ITC BOOKMAN® ITC NEWTEXT™ 
ITC CASLON NO, 224™ ITC NEW BASKERVILLE™ 
ITC CENTURY® ITC NOVARESE™ 
ITC CENTURY® CONDENSED ITC QUORUM® 

ITC CHELTENHAM™ ITC SERIF GOTHIC® 
ITC CHELTENHAM™ CONDENSED ITC SOUVENIR® 
ITC CLEARFACE® ITC ZAPF BOOK® 

ITC CUSHING™ ITC ZAPF CHANCERY™ 
ITC ERAS® ITC ZAPF DINGBATS® 
ITC FENICE® ITC ZAPF INTERNATIONAL® 


ITC FRANKLIN GOTHIC® 


(Friz Quadrata and Italia, both ITC offerings, are licensed by ITC from Visual Graphics Corporation and Letraset Ltd., 
and trademarks for those typefaces are held by these companies.) 


WHAT’S NEW FROM ITC? 


Usually, coincident with the publication of each issue of U&le, ITC releases a new 
typeface family. Prior to such release, great care is taken to submit and develop a design 
that fills a niche in the market, and that, in the judgment of ITC’s Typeface Review 
Board, meets ITC’s standards of excellence in design and execution. 


From the time a typeface design is selected, it often takes two or three years before 
the finished art is ready to be released. This process cannot be hurried. 


As of this moment,a number of truly exciting new typefaces are being readied for 
the market but none was ready for a July 15 release. Don’t be too disappointed. Enjoy 
the next three months of heightened anticipation as you await our Fall 1983 release. 


COLOPHON OF ITC TYPEFACES IN THIS ISSUE PAGE NO. 
ITC AMERICAN TYPEWRITER ® WITH CONDENSED. . 8, 27, 30, 31 


ITC GARAMOND™ WITH CONDENSED . . 


ITC AVANT GARDE GOTHIC™ WITH OBLIQUE ......8,10, 24,25 HC ISBELL. es dc8 hy egy ee holler one 
ITC AVANT GARDE GOTHIC™ CONDENSED............- 24,25 {TALYA crate ate a ek Byala tnt A GRAMS IRD ame 26 
ITC BARCELONA™..,.......... FRONT COVER, 8, 9, 10, 11, 39 ITC KORINNA® WITH KURSIV . . . . -42 
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ITC FRANKLIN GOTHIC® . . . 2,12, 19, 26, 32, 36 ITC ZAPF INTERNATIONAL® 


EDITORIAL SET IN ITC CASLON NO. 224™ AND ITC ZAPF CHANCERY™, COLOPHON SET IN ITC FRANKLIN GOTHIC® 


ILLUSTRATIONS BY WALLY NEIBART 
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“Theonly 


power 

which can * 
resist 

the power 

of fearis 

the power 

of love” 


ALAN PATON 


“The worst 
sin of all 
is to do 
well that 
which 
shouldn’t 
be done 
at all?’ 


ALEXANDER WOOLLCOTT 


“We are made — 
~ wise not 
by the 
recollections 
of our past 
but by the 
responsibility 
for our future?’ 


GEORGE BERNARD SHAW TRE CASLON'No.224™ 


TRILOGIE DES \WIEDERSEHENS 
DER KIRSCHGARTEN « WANDER 
= EMPFINDIICHES GLEICH 
ICHT > DIE SCH\NARMER 
BEGEGNUNGEN © - THEATER IN 
TRANCE © LES MELODIES\DU- 
LHEUR © TORQUATO| 
5. ALKESTIS © > DIE 
TROERINNEN ® PERIKLES 
AGAMIEMNON © GAIILEO * 
DANIONS TOD © IN DER ¢- 
HOHLE DES - LOWEN 
SEIN DOPPELGRNGER 
DIE 2° PRASIDENTIN 


Cover from program publication “Plays on the ZDF TV 1982” 


SORRENTINO 


Poster for Canton Loudspeakers Poster for Canton Loudspeakers 


~__Sein Doppelganger 
"Die Prasidentin ~ 
~__ Inder Hohle des Lowen 
“AbindenSiden _ 
Ehe oder Liebe _ 


Ich, erste Person Einzahl 


Mein: Frau erfahrt kein Wo 


Zurlick an den Absender 


Die Kartenlegerin 


ly 


Comedies—Subtitle from program publication “Plays on the 


Der Kirschgarten 


Neuroses of the Bourgeois Society—Subtitle from program publication “Plays on the ZDF TV 1982” 


Begegnungen ly 
» bes Mélodies du Matheur 
_ Theater in Trance 


Theatre-Workshop—Subtitle from program publication “Plays on the ZDF TV 1982 
THIS ARTICLE WAS SET IN ITC LUBALIN GRAPH™ AND ITC QUORUM® 
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In his graphic design studio in Frankfurt am Main, Gassner works mainly on designing trademarks, 
posters, corporate identity graphics and design manuals. He is also a visiting lecturer in graphic design 
and typography at the Fachhochschule in Darmstadt, West Germany. ef On this second anniversary of 
Herb Lubalin’s death, it seems appropriate to quote this tribute to him from Mr.Gassner. He wrote: | have 
two big ideals (sic) for my typographical works: First, the calligraphers and book artists before Guten- 
berg; second, Herb Lubalin, who gave back, with his epochal work, the lost imagination to typography. » 
Marion Muller 


Publicity tor operetta featured on ZDF TV Publicity for International Dance Theatre Ballet Production presented on ZDF TV 


There are monsters, miscreants and weirdies of every persua- 
sion in the portfolio of Gini Shurtleff. There are also meticulous 
drawings of missiles, planes, tanks and U.S. Army generals 

with strong jaws and clear blue eyes. Such is the range of this 
versatile illustrator, whose work bristles with energy, talent 
and professionalism. 
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Chinese and Japanese furniture, decor and art objects. The 
experience left her with a permanent taste for oriental esthetics 
and Japanese colors in particular. 


Her formal art training took place at Brigham Young University 
in Provo, Utah. But itwas apparent that she was an artist’on her 
way fo happen” long before she registered for a single class. 
Even while still at school, she did freelance illustration, exhibited 
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Shurtleff did not spend her life in a quiet little house with a white 
picket fence around it. Her parents were U.S. Army people and, 
as one might expect, the family moved far and wide and often. 
One of their stations was Taiwan, where Gini was surrounded by 


Even a quick glance through these pages tells us that Gini 


His name is Moonzitch, and he appears on Gini’s calling card. 


In anumber of group shows in Provo and Salt Lake City, had 
aone-woman show in Provo, and a summer internship with 
amagazine, The New Era. 


After college, her next move was to Georgia, where she 
worked as an illustrator for the U.S. Army. During the day 
she churned out renderings of tanks, missiles, planes and 
other military paraphernalia. At night, she worked on her 
portfolio. All through her time in Georgia, she squirreled 
away her earnings for the big move to New York City, where she 
arrived in August 1981 and has worked ever since. 


Aside from her freelance illustration work, she is associated 
with Schiller Gallery, where she is scheduled to have a one- 
woman show In the Fall of 1983. She is also represented in the 
society of Illustrators Show with a piece on Edgar Allan Poe, a 
literary figure who, as one might expect, is a soulmate of hers. 


Her predilection for satiric, acidic humor and her 
gutsy, no-holds-barred visions did not come out of thin air. 
It comes as no surprise that the artists and illustrators 
Ms. Shurtleff has felt drawn to are Wayne Anderson, 
Heinz Edelmann, Ivan Albright, Richard Lindner, Edward 
Gorey and Etienne Delessert. But of all her mentors, the 
man she credits as being most directly responsible for 
her emergence as an illustrator was an instructor, Jim 
Christenson — himself an illustrator and fine artist — 
who pushed, cajoled and encouraged her to pursue illustra- 
tion as a career. Judging from what we see here, we all 
owe Mr. Christenson a vote of appreciation. M.M. 


Protector or predator? 


Chitty-faced humanoids... 
cacogenic 
demons... 
and other 
terotic denizens of 
the world of 

Gini Shurtleff 
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Edgar Allan Poe, for Scholastic Scope Magazine, 


A boy and his pet. 


é 


tara 


wm: he ahi violin dst pe 
From a collection of published short stories on dragons. 
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From a collection of unpublished short stories on dragons. 


Ghigo blue. 
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Rhino Airlines. 


Gini captions her illustrations with the same flair and fantasy with which she creates them. THIS ARTICLE WAS SET IN ITC BARCELONA®, ITC AVANT GARDE GOTHIC™ AND ITC AMERICAN TYPEWRITER® 


F etween the dusk and the 
ica, comes a lull in the 
as “news time.” Tabs 
.,.martinis and white 
wine are swirled into neat little glasses... millions 
of Americans kick off their shoes and settle back 
for a look at the Evening News. It is very likely 
many have already read a newspaper during the 
day and heard one or more 
news reports on radio. So 
what is so compelling about 
watching the news on TV? 
In the thirty-five years or so of its history, tele- 
vision has become a fact of life. We not only take 
it for granted, we expect more and more from it. 
The “news” on television is not just a factual 
report of what’s going on in the world, it’s a whole 
dramatic performance—an entertainment. We sit 


The great 
American 


“news 
watch” 


back and watch wars, floods, conflagrations, earth- 


quakes, coronations, spectacular weddings and 
sports events—all in the comfort of our own 
homes. We're better acquainted with reporters 
and anchormen than with our own neighbors. 


THE PHENOMENO 


We know how our favorite newscasters look, 
what they wear, how they part their hair,if they’ve 
puton weight—it all adds up to an intimacy 

and proximity to events that no other medium 
can give us. 


But every owt wrinkle in technology just whets 
our appetite for more, and the networks vie with 
each other to anticipate our pleasure. We are 

no longer satisfied with talking heads. We expect, 
and the networks devise, plans to keep us amused, 
attentive and informed. We get live footage of 
events, often taped at great personal risk to photog- 
raphers and reporters. We get expensively de- 
signed sets that engage our eyes. And we also 

get a steady stream of bold and colorful graphics 
to punctuate each news story. 


As it Girt out, these graphics are not just whim- 
sical schemes for decorating the screen, but 
valuable visual aids. They are 
mind-focusers. They rein- 
force each news story with an 
image that provides instant 


Graphic 
mind- 
focusers 


N OF TV NEWS GRAPHICS—A CBS-EYE-VIEW 


association with the subject, and they help keep 
us “tuned in’”’in every sense of the words. 


These news graphics are the day-in, day-out con- 
cern of a staff of artists, working at the CBS 
Broadcast Center in New York City, who were 
generous enough to invite us into their quarters, 
demonstrate their equipment and furnish us with — 
the information and graphics for this story. 


On the average, this CBS crew produces 35 
graphics a day for their regular news broadcasts. . 
In addition, they work ahead creating material 
for future programs and “specials” in their 
schedule. 


Although all the art directors have come through 
traditional graphic training and experience, 
nothing in their backgrounds has influenced 
their operation as dramatically as the computer 
systems with which they are 
now working. To be sure, 
there is still a fair amount of 
artwork produced at the good _ 


The 


artists 


and their 
tools 


old-fashioned drawing board. But more and 
more, their graphics are generated through 
the computer systems at the CBS Broad- 
cast Center. 


One machine, fondly known as AVA (for 
Ampex Video Art) is a free-wheeling artists’ 
tool. It has no keyboard, but artists can draw 
freely with a stylus on an electronic drawing 
board. It has a viewing screen and menu with 
a wide variety of options which permits the 
operator to emulate mediums and textures, 
cut, paste and position elements, paint large 
areas with color (there is a range of eight 
million hues, values and intensities) or clear 
such an area with a single swipe. The AVA is 
also programmed for six basic type faces. 


Another computer,the DUBNER, is also used 
for drawing and creating original graphics. 
The DUBNER differs from the AVA in that it 
is equipped with a keyboard and is also capa- 
ble of producing animation effects. 


Still other graphic acrobatics are performed 


on a computer called ESS (Electronic Still 
Store).On this machine, artists can generate 


_ graphics by feeding in ready-made compo- 


nents: colored paper, illustrations, photo- 
graphs, 3-dimensional constructions, actual 
objects, transfer lettering—and assemble any 
or all of the desired units into a single com- 
position. They can also call up previously 
created graphics from electronic storage and 
incorporate it in a new project. Finished 
graphics created on this computer, the AVA 
and the DUBNER, are digitized electronically 
when stored in the ESS, and can be called 

up for use at any time. 


Considering the quantity and nature of 
graphics needed for newscasting—the maps, 
charts, cityscapes, buildings, flags, symbols, 
portraits of world figures—the mind boggles 
at the storage space required. Also, since 
many of the components 
must be used over and over 
again, a quick-and-easy 
retrieval system is a number- 
one priority. All the graphics and compo- 
nents that were once kept on glass slides, in 
cumbersome filing cabinets, are now stored 
electronically in compact disk packs.The 
CBS graphics library is housed in 84 disk 
packs (each about the size of a small hat box) 
each holding 850 stills. Most stills are perma- 
nently positioned, but the first 50 slots in each 
pack are left open for sequencing éach day’s 
broadcast graphics. In all,the CBS library 
contains over 70,000 graphic stills. 


'70,000 
graphics 


at their 
fingertips 


All those images are literally at the fingertips 
of the art crew, thanks to another advanced 
computer, the ADDA. As with the ESS, with 
the ADDA (Analog Digital/Digital Analog) 
the artist is only one-half second away from 
any piece of material stored on a disk. The 
ADDA, however, can not only retrieve 
material almost instantly, it is also equipped 
with a switching device which enables artists 
to elaborate on a basic design with special 
effects such as soft wipes, fades, dissolves, 
flows, etc. 


Even with the aid of computer systems, 35 
finished graphics a day is no mean accom- 
plishment for an art department, especially 
with news changing hourly and sometimes 
at a moment's notice. Here in general is the 
way they get the job done: 
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Grains. An actual cloth flag was programmed as a backdrop. The * 


illustration of the stalks of grain and the typography were both 
handled in two passes: the first for the shadow effect, the second 
with color burned in. 


Watergate. The background is a piece of colored paper. An 
actual reel of film, with the presidential seal affixed, and photos 
of microphones were all arranged on the background and shot 
as a single unit. The shadow lettering was transfer lettering, 
superimposed in two passes: first the black, for shadow; next 
the full letter in color. 


At noon, a lineup meeting is called for the Eve- 
ning News broadcast. News director, writers, art 
directors and artists assemble 
to review the material of the 
broadcast and the nature of 
the graphics required. 


Allin a 


day’s work 


The art director assigns individual projects to 
crew members. These graphics are produced 
from scratch if necessary, or assembled from 
material in ESS. A piece of work may take any- 
where from one minute to an hour-and-a-half 
to complete. 


At 4:30 PM. the group reassembles to review the 
final stories and graphics, discuss need for revises 
or new material, if necessary. 


At 6:30 PM.CBS Evening News goes on the air. 


The routine for producing the Morning News is 
much the same, except for the hours involved. 
The first planning session takes place at 3 A.M., 
and the news goes on the air at 6 A.M. It is 
generally conceded by the Evening News crew 
that the morning group operates under much 
greater pressure. 


Aside from the prepared graphics, throughout the 
day, the on-air control room has a constant link 

to a second control room which can feed special 
art or graphic effects to air at a moment's notice. 
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Gun control. The 3-dimensional map, the illustration of the 
gun, and the typography were all programmed on AVA. 


All the graphics reproduced here were created 
by the CBS NEWS under the direction of Art 
Director, Ned Steinberg,and his associates: 

Ellen Denton, Art Director for Evening News— 
pre-production and future projects; John Huie, 
Art Director for the Evening News; Lou Palisano, 
Art Director for Computerized Graphics; Robert 
Murphy, Art Director for Morning News; and 
Paul Hillman, Art Director for Nightwatch, airing 
at 2 A.M. 


One should not be misled by the apparent sim- 
plicity and directness of these projects. They 
belie the planning and acuity required to zero in 
on the essence of a topic. Not only must the 
finished graphic be clearly discerned on the 
screen, it must be universally understood; it must 
work in black-and-white as well as color; it must 
be telegraphic, and above all,it must be pertinent. 


Notice, too, even in the few samples reproduced 
here, how often certain components are repeated, 
attesting to the wonderful economy of the com- 
puter systems and the remarkable ingenuity of 
the CBS crew. 


Marion Muller 
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Soviet grain. The background, hammer and sickle were shot 
first, followed by two passes on the stalks of grain and two on 
the typography. As in all shadow effects,the black was shot first, 
and then the units are shot again with color burned in. 


Poland / martial law. The artwork for the national seal of Poland and the bayonet were created directly on AVA.The transfer lettering 
was added in two passes; first in black for the shadow effect, and second with the color burned in. 


- , AN i i 
Defense budget. The background and flag were programmed on 
AVA. (The flag was drawn flat, but squeezed in perspective by 
AVA.) The eagle was silhouetted out of the presidential seal. The 
shadow typography was superimposed in two passes. 


Stock market. The ticker machine and tape were created as a 
single drawing by airbrush, with the typography superimposed 
in the usual two passes—the first shot for the shadow, the sec- 
ond with color burned in. 


Budget. Flag background came from existing artwork. A photo 
of the presidential seal, with black keyed out so the flag could 
show through, was superimposed.The word “budget” shot in 
two passes for shadow effect. 


Papal seal/Star-of-David. This graphic was created in a single 
shot. An illustration of the papal seal and a 3-dimensional paper 
construction of the star were assembled on a color background 
and photographed. 


Gas prices. The grid lines in perspective were created on AVA; 
the glow effect implemented by ADDA.The illustration of the 
gas jet and the typography were superimposed in the final stage. 


Soviet trade. A 3-dimensional model of a hammer and sickle 
was shot against a colored background. A line drawing of ropes 
was superimposed and trimmed to look like a cargo net. The 
lettering was shot in two stages: first, in black for shadow effect, 
then with color burned in. 


Flag/map.The painting of the flag was superimposed over an 
AVA generated 3-dimensional map and grid background. 


®CBS NEWS 4» 


Nightwatch.This graphic is the main logo used for the 2 A.M. 
news. It is a single drawing, computer animated so the earth 
turns and the sun glows.The picture appears first,followed by 
the lettering. 
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Opec. On a flat background color, the airbrushed sun gives a 3-dimensional illusion. The oil derrick is a silhouette drawing.The lettering 
is transfer lettering, The shadow effect in the typography is achieved in two shots: the first pass, in black, for the shadow; the second shot 


registers the full letter with color burned in. 
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Foreign policy. The background is a squeezed, Aviepmiaced 
flag. A flattened-out line drawing of the world and the silhouetted 
photo of the eagle (from the presidential seal) were superimposed, 
followed by two passes on the typography for shadow effect. 


Voting ‘tchiss aiack facsimile of the BDeokeracin of Independ- 
ence was laid against a dark background.The voting booth, as 
well as the figures of people, were silhouette drawings super- 
imposed on the ground.The transfer lettering was shot in two 
steps: first the black, for shadow effect, then the white. 
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Civil rights. The first step in soréadus this graphic was to shoot a 
copy of the Declaration of Independence; the second, to superim- 
pose a photograph of the Supreme Court building. 


Arson.This graphic started with a sheet of colored paper for 
background.The artwork for the flame came out of ESS; trans- 
fer lettering was superimposed over all. 
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Health insurance.The background grid is a piece of flat artwork 
with a pulse line superimposed.The caduceus illustration was 
added in a separate stage and the shadow typography in the 
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Star-of-David. This graphic was created entirely by airbrush 
and shot in one operation. 
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Social security.This was a single shot graphic. An actual flag 
was draped in position and a facsimile of a social security card 
was propped at an angle against the folds of the flag. 


Economy. The flag in this project, is a painted cut-out, designed 
with a fold-over effect. An actual slot cut in the fold aecommo- 
dated the photo of the coin which was airbrushed for 3-dimen- 
sional illusion. The type was superimposed in two passes. 
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by Steven Heller 


Caricatures by Philip Burke 


age is behind all that makes a satirist tick. It’s not simply 
anger at a head of state, an institution or injustice, but rather it’s an enigmatic force (sometimes called a satiric 


impulse) that is invariably tied to a personal psycho-history — one that stimulates an artist to respond more acutely 
in relation to issues and events that parallel early life experiences. It is not surprising therefore, that in cartooning the 


intensity of emotionalism brought to bear on a 


“target” begins as channeled rage and then over time evolves into more 


controlled, critical points of view. Philip Burke is one for whom the psyche led the way into art and as a result has devel- 
oped an acerbic, expressionistic style of cartooning,which at times is hilariously funny while always confrontational. 


Almost six years ago, when Burke 
began doing caricatures protes- 
sionally, his drarwing style was vio- 
lent, his imagery was shocking, 
and his wrath was deep-seeded 
and forceful. With scalpel-sharp 
pen, he could decimate a victim's 
appearance like a frenetic cat 
might shred a catnip mouse. Soon 
however the intensity of 
was equaled by concern for linear 
excellence. Penned with humor 
Burke's fine-tuned, minimalist line 
became a means of articulating 
himself more honestly and effi- 
ciently. Recently, Burke has be- 
come a more thoughtful social 
Critic, thanks in part to Buddhis 
studies. He has grown, too, as an 
artist, and presently works in oil, 
which is much more expressive 
than pen and ink. He also uses 
colorin the manner of the Blaue 
Reiter Expressionists, as a further 
means to convey ideas. 


Born in Buffalo in 1956, Burke 
is one of eleven children (includ- 
ing an identical twin brother), 
Although he had no formal art 
training, drawing was an integral 
part of his early years. He spent 
many hours producing pictures 
with his five oldest siblings, in a 
kind of jam session: “We would ail 
conjure up our own fearsome 
monsters,’ Burke recalls, ‘out them 
on paper and then develop intri- 
cate fantasy drawings in which 
we would defeat them. ! guess I’m 
still fighting monsters eee my 
caricatures.” 


was a viable form fap ape = 

rustrations. Burke's father addi- 
ionally played an even more 
mportant role: for the act of car- 
tooning was ain overtly rebellious 
response to a less thian satisfying 
elationship with this parent. 
Fortunately for Burke, caricature 
became more of a compulsion 
than stealing hubcaps. 


While in school; Burke emu- 
ated Levine, was inspired by 
Ralph Steadman 's ¢ctustic car- 
toons, and when introduced to 
Gerald Scarfe's grotesque carica- 
tures his own adversary relation- 
ship with the human form began. 
Scartfe’s examples of no-holds- 
barred distortion gave Burke a key 
to unlock some of his own internal- 
ized demons, His first short-lived 
job in the cartoon trade was doing 
a spot a week for the Buffalo Cou- 
rier Express, Soon he made tracks 
to New York City with the intention 
of going to art school. Instead, a 
fortunate meeting with Levine led 


1e stopped doing black and 
white drawings exclusively and 
started using colored pencils, in 
the manner of the outrageous 
French caricaturists Claude 
orchoisne, Gean Mulatier and 
Patrice Ricord. This approach was 
more commercially viable,and 
the color magazine assignments 
and record album covers started 
lowing. This new work interested 
the editors at Vanity Fain who of- 
red him a deal that most satirical 
artists (most artists, period) would 
find hard to turn down: a contract 
with sinecure and the mandate to 
think for himself. ‘When they told 
me to submit my own ideas, 1 was 
terrified)’ Burke says. “I always 
thought I was thinking freely, 
doing what I wanted to do, but in 
fact many of my works were just 
stylistic exercises. Now I really had 
to think.” 


With the contract and the free 
ime it affords, Burke is doing a lot 


+ 


him on another course: “Levine 
iked my work, despite the fact that 
it looked so much like his own,’ 
recalls Burke.”He told me that 
school wouldn't help much and 
encouraged me to learn from 

xperience. He tredted me as an 
equal, not a student, and so I fig- 
ured I'd go straight fo work.” 


Work came; but slowly. Burke 
id drawings for the Village Voice, 
he New York Times, as well as. a 
publicized neon caricature of 
Teresa Brewer. Other publications 


10. 


Burke's satiric fires were osten- 
sibly kindled at the age of fifteen, 
when his father gave him. a COPY 
of David Levine's caricature an- 
thology, Pens and Needles — which 
emphasized that cartooning 


mployed him as ain illustrator, 
but in order to visually soeak 

his mind in his own way, he co- 
published two limited-edition 
newspapers of graphic commen- 
tary: Meat and The New York Illus- 
trated News. At the same time 


of experimentation. Afraid of get 
ting stuck in stylistic sludge, he is 
rethinking the basic approach to 
caricature. “l used to want to scare 
people.! wanted to give them 

a start by being as.grotesque as 
possible. 1 would always get a 
reaction, and attention was ex- 
actly what I wanted.” A revelation 
occurred after studying the 

life of Georg Grosz (one of Burke's 
artist heroes). He saw that Grosz, 
once a great satirist and vocifer- 
ous enemy of injustice, was miserca- 
bly transformed in later years 
by the same anger that made his 
early work so powerful. As evi- 
denced in his later work, Grosz was 
terribly unhappy and died unful- 
filled. The thought, no mattter how 
premature, that this could hap- 
pen to Burke, changed his outlook: 


“T've reevaluated myself and my 


work,’ he says. “I see that continu- 
ally calling people jerks can 
never be a solution. Furthermore, 
I'm not too certain that political 
statements, credos or philosophies 
solve anything.” 


Presently, Burke is concerned 
with depicting the complexities 

of people. He is experimenting 
with images of the internal nature 
rather than distortions of thé su- 
perficial. ‘Caricature is dealing 
with masks. I'm now showing 
what's behind the mask. I’m doing 
a lot of streight portraiture from 
fe —they are formally straight, but 
in my own’graphic terms—in 
order to capture an individual's 
ife at a specific moment. This 

is like working from the inside out, 
and | find it personally more sat- 
isfying than working from photoes, 
When | look at someone, | capture 
two sides of the personality: one 
side of the face is often closed: and 
protected, while the other side is 
open and searching, Although I'd 
rather draw from life, I can't all 
the time, so | hope that this notion 
will enhance the caricatures of 
personalities I render from photos.” 


Burke's future is worth follow- 
ing. His work for Vanity Fair will 
soon broaden to include report- 
age on many cultural and politi- 
cal fronts. He already has been 
dispatched to Washington to cover 
Caspar Weinberger at a congres- 
sional hearing, and to Broadway 
to render the latest production 
of Arthur Miller's “A View From The 
Bridge.” Burke is young, exuber- 
ant and very talented. He just may 
turn out to be the Eighties’ answer 
to Miguel Covarrubias. 


Next issue: Felix Topolski. 
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D'Amato Meets the Press Village Voice 
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Manus Manipulations 


wo heads are not always better than one. Four hands are not 
always speedier than two. Unless they are all working in the 
same direction. Fortunately, when Lida Lopes Cardozo and 
Bram de Blécourt combined talents to create an alphabet, 
they got it all together in one integrated design. And from the looks of it, they 
had a rollicking good time besides. Their alphabet, Manus, is all about 
hands — making gestures, connections and endings. 

The design idea grew out of Cardozo’s predilection for “big endings.’ She 
likes statues with substantial feet and hands. She likes letter forms with 
meaningful serifs. Along with her friend and fellow designer, Bram de 
Blécourt, they put together an alphabet that satisfied Cardozo’s insatiable 
hunger for sturdy,reliable appendages and serifs. As you can plainly see, every 
hand in the alphabet serves a purpose. It either holds the letter together, sup- 


ports it or makes an upbeat comment at the end. 

Both Bram de Blécourt and Lida Lopes Cardozo studied graphic design at 
the Royal Academy of Arts in The Hague, Holland. Blécourt is currently a free 
lance designer in Rotterdam. He is a member of the Dutch Association of 
Graphic Designers (GVN) and ATypI. Cardozo, who started as an apprentice 
in David Kindersley’s Workshop in Cambridge, England, is currently a partner 
in the firm,which is engaged in everything to do with letters. They cut them in 
stone, engrave them in glass,draw them, paint them or render them in any 
form requested. She and Kindersley are also partners in publishing ventures, 
and both will be visiting Stanford University, California, in 1983. 

Although the designers modestly allow that Manus might need more 
attention for commercial purposes, they are happy to “hand it over; as-is, for 
the amusement of Uélc readers. M.M. ; 
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RASGUEO® by Jean Larcher 
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RASGUEO © 1979 


While many of the alphabets submitted to U&lc are designed letter forms and alphabets. His writings on typography and 

with tongue-in-cheek, calligrapher Jean Larcher’s alphabet isa design have appeared in French, Spanish, Swiss and American 
serious, pen-in-hand creation, already copyrighted. He calls it publications. He has also lectured and taught in a number of 
Rasgueo®;a Spanish word which, among other things,connotes graphic centers outside of France. 

calligraphy. Larcher explains that he chose the name to honor the In his own design studio, as a calligrapher-artist, he special- 
Spanish calligraphers he enjoys, especially Pedro Dias Morante __ izes in creating alphabets, original calligraphy, lettering, logotypes 
and Ram6n Stirling. and other corporate image graphics. 

Although Jean Larcher was born, studied, lives and works in For the curiosity of calligraphy devotees, this Rasgueo alpha- 
France,he has bonds to the international-extended-family of bet was drawn, first in pencil,and then finished with a “Sergent 
calligraphers and typographers. He has published seven books Major” nib—with no retouching. M.M. 
in the United States with Dover Press; three, specifically about 
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Some did it 
for cleanliness. 
Some did it 
for Godliness. 
Some did it 
for sport. 
Some did it 
for pleasure. 
For one reason 
or another, 
for 5,000 years, 
civilized people 
have been 
“turned on” to 


_ private bathrooms in their homes with tubs, drains, 


It really isn’t sporting to puncture anyone’s balloon, but when we read in a trade 
magazine that, last year alone, Americans spent $2.5 billion on bathrooms and 
bath-related facilities, we could only think, “Peanuts!” Compared with the attention 
some of our ancient antecedents paid to bathing and bath facilities, our recent expen- 
ditures for,and preoccupation with, bathrooms is just a drip in the tub. 
Ancient baths. Five thousand years ago, a highly 
civilized society dwelling in the Indus Valley had sophisti- “ 
cated bathing equipment— a public bath that meas- 
ured 24 x 40 feet, with a scientific drainage system, and 


spigots and faucets. 

In the well-preserved palaces of Aegean 
civilizations, there are recognizable remnants 
of bathrooms with tubs, footbaths, drains 
and vertical pipes, proving that, as far 
back as 2,000 B.C., people were bath- 
ing with running water. 

Whatever we know of Egyptian 
bathing habits comes from early 
writings, and per- 
tains to rituals for 
priests, who were re- 
quired to wash four 
times a day in cold 
water. 

Ancient 
Sumerians, too, 
were known to have had 
bathing facilities. 

But it was Mosaic Law 
found in the Bible in 
Leviticus (16,17) and 
Numbers (19), that first 
firmly associated washing 
and bathing with religious 
duty. Since the germ- 
theory of disease was still 
a long way off, it is not cer- 
tain whether the washing phat BEB) ILLUSTRATION BY GINI SHURTLEFF 
rites were inspired by a Ba a ee 
devotion to cleanliness or mer: 
Godliness, but “purifi- 
cation” was the objective. 
Dozens of ritual wash- 
ings are spelled out in 
the Bible. Among © 


popular in Oriental cultures, 
the Japanese cultivated it into an 
esthetic experience. Originally, 
they were known to take tubless 
baths, with servants pouring water 
from jugs over the bodies. Later, 
they took to constructing rather 
large wooden tubs to set in their 
courtyards or gardens. These 
were filled with exceedingly hot 
water, and the whole family piled 
in for a bath in one sitting. Hotels 
offered the same type of bath, 
either indoors or out, with a mas- 
sage thrown in for guests. To this 
day, there is public mixed bathing, 
with no attempt to achieve privacy. 
Frequently, public baths have 
large, unprotected openings 
through which passersby may 
view the scene. 


the more common practices 
among orthodox Jews are 
the required hand-washing 
before meals and the ritual 
bath for women, the mikvah, 
before marriage and following 
menses. There is no mention 
of required baths for men- 
folk, but who says life is fair? 

The Greeks. The Greeks 
of ancient times needed no 
motivation for bathing except 
for sheer pleasure. They frol- 
icked in tubs of polished 
stone, marble or wood— first 
in cold water, then in warm. 
Bathing, for them, was a purely 
social and recreational activity 
in esthetic surroundings. cad 

Orientals. Although some 
form of bathing was always 
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The enticnce hall and baths oa Caracalla. Culver Pictures, Inc. 


Scythian steam baths. A 
major breakthrough in bathing 
techniques came in the 5th century 
B.C. The Scythians, a nomadic 
tribe that roamed through what is 
now the Ukraine, discovered that 
by pouring water on heated stones, 
they could aide a esrb! 
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A foot-powered engine operated this early shower 
apparatus, Culver Pictures, Inc. 
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vapor. The steam was trapped by 
pitching a tent of felt cloth over the 


stones. This same steam bath tech- 
nique was also used by North Amer- 


ican Indians in more recent times. 
Roman baths. In their bath- 

ing, as in everything else, the an- 

cient Romans were expansive and 


ste etharneee” is shown in this lithograph by Honoré Daumier— 1800s. New York Public Library 


E 1 — 
This turkish bath cabinet could be adapted for an 
adult or child, Culver Pictures, Inc. 
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organized. At the height of their 
glory, they stinted on nothing. The 
public baths of Caracalla, built in 
Rome during the reign of the 
Emperor Caracalla, 211-217 A.D., 
was a marble colossus that held 
16,000 people at one time. In 
Pompeii, in Bath, England, and in 


il 


Need space? Try Damen’s hide-a-bath! Culver Pictures, Inc. 
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St. Pancras’ Parish Public Baths and Wash-Houses in early London. Facilities and cost were 
according to class, Culver Pictures, Inc. 


all the territories where Romans 
set foot, they constructed elabor- 
ate bathing facilities. The Roman 
bath was. a highly structured ritual, 
and in their buildings, form fol- 
lowed function. 

First the bather undressed, 
and left his clothes in a special 
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room called the apodyterium. 
Next, he was anointed with oil in 
the unctuarium. From there he 
proceeded to a room where he 
engaged in violent exercise, and 
then to the hot room, the calidarium. 
This was followed by the steam 
room, the sudatorium, where the 
body was scraped with curved 
metal instruments to remove ac- 
cumulated grease and perspira- 
tion from the skin. Next came the 
warm room or tepidarium, and 
then a cold bath in the frigidarium, 


An ingenious combination of two household necessities! 
Culver Pictures, Inc. 


where there might also be a swim- 
ming pool. 

Many of the Roman baths were 
located near mineral springs where 
they could take advantage of the 
medicinal benefits of those waters. 
Medicinal baths were-known in 
almost every civilization in both 
Western and Eastern worlds. 

Bathing, however, was not high 
on the list of priorities of the bar- 
barian tribes that overran Europe 
following the demise of the Roman 
Empire. The magnificent baths 


Hot tubs have always been in vogque—Venice, 1553. 
New York Public Library 


cold bath in Germany in the Roman style, Culver Pictures, Inc. 


A black walnut case was designed by Mott's Iron Works for their French baths. Culver Pictures, Inc. 


were either destroyed or fell into 
decay over the centuries, but 
enough remained to. attest to their 
grandeur. In Rome, the opulent 
Caracalla structure was restored 
and now serves as an opera hall. 

No soap for early Chris- 
tians. I am sorry to report thatthe 
early Christians do not get good 
marks for cleanliness. If the bar- 
barians were not interested in 
bathing, to the early Christians it 
was anathema. The perfumes, cos- 
metics and nudity associated with 
the Greek and Roman bath, were 
considered to be sinfully decadent. 
Like the Semites before them, the 
Christian ascetics abhored nudity, 
and even looked upon dirt as ap- 
propriate self-mortification of the 
flesh— a proper penance for sin. 
They were determined to discour: 
age public bathing and issued 
edicts prohibiting it in general, and 
more specifically against bathing 
with Jews and excommunicated 
Christians. 

Despite the hierarchal admoni- 
tions, mixed public bathing was a 
popular sport, accompanied by 
drinking, eating and carousing in 
decidedly un-Christian ways. 

The middle ages. Eventually, 
the Church relented and lifted its 
prohibitions on bathing. An edict, 
Regimen Sanitatis Saleritanum, 
was issued, suggesting that occa- 
sional bathing was permissible for 
health reasons. For anyone who 
cares to count, King John of Eng- 
land was supposed to have bathed 
at least three times a year, before 
major church festivals. 

Islamic baths. Moslems re- 
flected both the Judaic and Chris- 
tian antipathy toward nudity, but 
they embraced the Judaic code of 
ceremonial cleanliness and puri- 
fication by water. When the Moors 
swept into Spain, they constructed 
elegant private baths in their 
homes, with all the pomp and 
splendor of their exotic Byzantine 
heritage. Crusaders returning from 
the Byzantine world also intro- 
duced the Turkish bath to Europe 
—an Ottoman version of the old 
Romar bath. 

The Renaissance. Culture 
was reborn...the human spirit was 
uplifted... but the Renaissance 
didn’t do a thing for human clean- 
liness. Even the meager standards 
of the Middle Ages went down the 
drain. The new Protestant cults 
were even more fanatic than the 
early Christians as far as promis- 
cuous public bathing was con- 
cerned. Doctors, too, frowned upon 
public bathing as a contributor to 
the spread of disease. While the 
nobility and wealthy citizens could 
afford to douse themselves with 
perfume and use cosmetics to 
cover up dirt, they were no sub- 
stitute for a good wash, Even 


Queen Elizabeth, rumor had 
it, took a bath once a month, 
whether she needed it or not. 

_ Social reform. With the 
development of commerce 
and industry, masses of people 
clustered together in cities— in 
their living quarters and work 
places. It became obvious that 
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St, Pancras’ inferior bath— extra charge for hot 
water! Culver Pictures, Inc. 


Luxurious baths were available in Vienna in the 
1840s. Culver Pictures, Inc. 


This German bath of the 1700s seems to represent | 
asocial hall rather than a bathing hall. New York 
Public Library 


Portable hot-air bath chamber. Culver Pictures, Inc. 


APPARATUS FOR HOT AND COLD WATER SUPPLY, 


FOR DWELLINGS AND BATH HOUSES. 


New York Public Library 


something had to be done about 
personal cleanliness. Social 
reformers campaigned for public 
baths and wash houses for the 
masses of people who were not 
privileged to have private bathing 
facilities in their own homes. 

By the 19th century, respect- 
able homes had built-in bathrooms 
with tubs. Some even had inde- 
pendent heating apparatus for 
bath and shower installations. But 
in less affluential quarters, bathtubs 
and showers were separate units, 


Seven sumo dandies in jovial poses drawn with great 
humor by the Japanese artist Hokusai in the 1700-1800s, 
New York Public Library 


Music to bathe by in Castle Wolfeaa, Germany in the 15th Century 


set up out of doors or in a special 
room when needed. 

In true Victorian spirit, bathtubs 
that were not enclosed in separate 
rooms were disguised out of 
modesty. At a time when people 
covered the bare legs of tables and 
chairs with skirts, you were not apt 
to see a naked bathtub around a 
house. Some tubs were enclosed 
in cabinets; some unfolded out of 
the wall from closet-like enclo- 
sures. Still others were disquised 
as sofas or chaise-lounges. 
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Old Roman bath. Culver Pictures, Inc. 
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In dwellings with one or more bath tubs, water was stored in a 
by a coal or wood stove— USA. Culver Pictures, Inc. 


The last words. The glamor- 
- ized, disquised tubs of the Victorian 
era were finally stripped of their 
trappings in the modern no-non- 
sense 20th century. Everyone was 
delighted with a pristine, white- 
tiled, functional bathroom. Until 
now. Suddenly, private indoor 
bathing, with plenty of hot water, is 
no longer a big thrill. Seeking new 
pleasures, we look back over our 
shoulders to the past. Now we have 
friends, family ahd strangers jump- 
ing into outdoor hot tubs together, 


cold water tank, piped into a hot water boiler and heated 


Japanese style. The newest look 
in indoor bathrooms is a walk-in 
shower-pool-and-tub installation; 
or a tiered tub design where one 
can entertain friends; or a tub, 
centered in a bath-and-dressing 
room combination. The last word 
in contemporary bathrooms looks 
like a throwback to the hedonistic 
ancient Greek and Roman extrav- 
aganzas. If there’s something ironic 
here, nobody is noticing. The soap 


is in our eyes. 
Marion Muller 


General view of the swimming baths at an aquatic arena. Culver Pictures, Inc. 


THIS ARTICLE WAS SET IN ITC SOUVENIR® AND ITC SERIF GOTHIC® 


ee 


Sy. 


Fe 


PSN 


> 

a 

a (op) 

fe) S x S) 

= ke = = [e) 

2.2 2 69 uw BY Zz: 8 

Q = w aa uu = 
wRetB (2S$o2au Ssz22 5 6 SosBaxre 
EQGSZOaLE & 29203255 SOLZS =< 
—< = ca all ea Ww = (ep) = (o) = 
2e = Zz O=.,2& 
38 525226822555 3205S 052 ..82925 58 Sz 
RS RERERRP RASHES BHSSSFS SESS SSSSSCES5R0 
Bw 5 
n Oo = ts = = =< OF 5 
ro) meas BG CRoz=4oosouseae =x 
S SSeS Sets gbagsSSSeeSQesaessaoy Ss 
SS22Z55 55 SS Cee SS5S95 SS Sn SCSSsaszosE 
SOSSVS2S4 SSS S555 5555552559355 5E555 
wz ae 
w £2535 655 wus ax<ti+< Ww 
Ox ae 

wlsBBSHS_ <22h 552252 ako 2 
= SESxe=xSOOG So) Shas <28S8<%a FAS) 
2 SFSSL98 SEGSSZSESS Sus SSSosaqackeZz 
a SeKZis 3S SESS SSS SOO SSS EH SSSS DOS 
PICA IMNASCSOOSOSCSOOOOCOSOCOOOUtTTITTIITS 


MMMOHRERCHODZHHOXNHODOORMHHADEZHDA 
HDAC OHA TMH MMOMRANMERC MODE EHMUWKEMHHOD 
CMHAAMHMNARORAYMRASKHYMKHHUAZHHOZ AA 
SOORRMAZAHVDIQHHCEHPRKEHMEOQOUCEHA 
EZHMAMWUOHUORCAMOOARKHAPMUHOECNMONZA 
HNHHORMORESHMCHAHMASEMOMDMNARHMNMDE 
TMAMURHMOVLAKA RK EZEOHBSASSMRVAWMHYADHAONA 
COHRMOVUMHRH EZ KCUMRMOKR DA HMURAKCUMADMUnA 
MAZMHOPSMAHSNHOZHAAHZEMQUAHRMAHDON 
EHMOMNEMHNVOEKZOTANCHHRMNDOUSHHA 
NUMNEMNENUOMHMRMOORAACUNSAVEXZKAZKE 
ULADUKRENNMAHHDNHDTDOHRZZEOOHOHOSH 
HLAZHHHMAZAKNNKEKADOCAAHAHMUOKESEOHMZODZ 
HHMMAZKAAHRAOYNADHAKEZANZAMEMOHMwWNHO 
PRSROHHHZUZKCaAMONnKDKHMOCHNSE ZWOHOHN 
UDAMHAMNEOKMUNOOZAKRZCHMHONH 
TMHOURAMAH KC HAANDDSEZHOVOROAHAHDaMUCH MU 
AMES AZAMAAAMAZONNHNVOHOHMAHDNMADEZHREE 
ANMNDEHNONOKZHHONHAMHHHNOCNAZAMDHA 
SCQHNMAHSHRHAMMHHEEODHAANMEKCWUOBZA 
HZHWUZZAVOCONRKOUHMHOHUOHOORMUCYMNN 
ADOOAMHADADDHHRERMENAMHZVNONAMRZAH 
HOMMENHODXMHOMKAKRHMRHMEHOVVONO MHZ 
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How to play: Find and encircle, in 
the puzzle body, the words appearing 
in the Puzzle Word List. They appear 
vertically, horizontally, diagonally and 
even backwards. Don't cross letters 
out—they may be used again as 
part of another name! 

To give you a head start, we have 
shaded one of the puzzle words. 

While these proper nouns may 
be spelled differently in other lan- 
guages, please follow the versions 
in our Puzzle Word List: 


Lésungsanweisungen: Sie mussen 
in dem Ratsel die in dem Worterver- 
zeichnis angegebenen Worter 
finden und umkreisen. Diese konnen 
senkrecht, waagerecht, diagonal 
und sogar rickwarts vorkommen. 
Streichen Sie keine Buchstaben aus 
—sie konnten als Teil eines anderen 
Wortes gebraucht werden. 

Um Ihnen zu einem Anfang zu 
verhelfen, haben wir eines der Ratsel 
worter schattiert. 

Obwohl Eigennamen in anderen 
Sprachen unterschiedlich geschrie- 
ben werden mdgen, halten Sie sich 
bitte an die englische Schreibweise. 


Régle du jeu: Retrouvez dans le puz- 
zleet entourez d'un trait les mots qui 
figurent dans le Puzzle Word List. 

lls se lisent verticalement, hori- 
zontalement, diagonalement et — 
méme a lenvers. Ne barrez aucune 
lettre! Chacune peut resservir dans 
un autre mot. 

Pour vous mettre sur la voie, nous 
avons teinté un des mots du puzzle. 

Les mémes mots peuvent avoir 
des orthographes différentes selon 
les langues. Tenez-vous en a lortho- 
graphe que donne le Puzzle Word List. 


THIS ARTICLE WAS SET IN ITC AVANT GARDE GOTHIC™ CONDENSED AND ITC TIFFANY 


Billarts? Balyards? Billiards!!! 


While browsing through a spare copy of Harper’s Bazar (sic) from August 7, 1869 we came across this little bit of 
ephemera entitled “The Origin of Billiards.” It would be dirty pool not to repeat it here. 


. “The literature of billiards is scanty; 
its origin dimmed by obscurity. Shake- 
speare identifies with the amusements 
of Cleopatra's Court at Alexandria; 
and although more than one writer 
has pronounced the immortal bard 
guilty of an anachronism, itseems quite 
possible that he had some slight 
authority for putting the words ‘Let's to 
billiards’ into the mouth of the Egyptian 
queen. Writing in 1743, and referring to 
the derivation of the titles of sports 
from the instruments used, Mr. Maurice 
Johnson, Jun.,a member of the cele- 
brated Spalding Society, says on recol- 
lecting all he can of the ball plays of 
the Greeks and Romans, and, on con- 
sulting Bullinger (de ludis vet), 

Godwin, Rouse, and Kennet, he finds 
nothing about cricket, which he con- 
ceives is the Saxon game of Ihicce, the 


At 12:00 Noon Eastern 


crooked club being the bat wherewith 
the ball is struck. Billiards he takes to be 
a Norman pastime, from the billart, a 
stick so called, and used similarly. 
Strutt gives representation of a very 
curious sport which appears, he says, to 
bear some analogy to bowling, but the 
bowls instead of being cast by hand, 
are driven with a baton, or mace, 
through an.arch toward a mark at 
some distance from it. Hence, he makes 
no doubt, originated the game of bil- 
liards, which was formerly played with a 
similar kind of arch and a mark called 
the king, but placed upon a board in- 
stead of on the ground. The authorities 
cited induce the supposition that, at an 
early period,a rude game, answering 
to some extent the description of that 
commonly supposed to have been in- 
troduced into France in the reign of 


In the World: 


Standard Time the Amsterdam 6:00 p.m. 

e Athens 7:00 p.m. 

Standard Times for Basar 8:00 p.m. 
Bangkok 12:00 mid. 

Everybody are as Follows: vei: 5:00pm 
: F; Berlin 6:00 p.m. 

\ e. Bogota 12:00 noon 
Bombay 10:30 p.m. 

Brussels 6:00 p.m. 

Bucharest 7:00 p.m. 

Budapest 6.00 p.m. 

Buenos Aires 1:00 p.m. 

C) Calcutta 10:30 p.m. 

6: 00 Capetown 7:00 p.m. 
Copenhagen 6:00 p.m. 

Le Havre} Djakarta 12:00 mid. 
Dublin 5:00 p.m. 

Geneva 6:00 p.m. 

Havana 12:00 noon 

Hong Kong 1:00 a.m: 

a Istanbul 8:00 p.m. 

In America: Jerusalem 7:00 p.m. 

Le Havre 6:00 p.m. 

Albuquerque,NM 10:00a.m. Honolulu, HI 7:00 a.m. Leningrad 8:00 p.m. 
Atlanta, GA 12:00 noon Juneau, AK 7:00.a.m. Lisbon 5:00 p.m. 
Baltimore,mMp 12:00noon Kansas City, MO 11:00 a.m. London 5:00 p.m. 
Boise, Ip 10:00.a.m. Knoxville, TN 12:00 noon Madrid 6.00 p.m. 
Boston, MA 12:00 noon Little Rock, AR 11:00 a.m. Manila 1:00 a.m: 
Buffalo, ny 12:00 noon _ Los Angeles, cA 9:00 a.m. Melbourne 3:00 a.m. 
Charleston,sc 12:00noon Louisville Ky 12:00noon Mexico City 11:00 a.m. 
Cheyenne, wy 10:00 a.m. Memphis,TN 11:00 a.m. Moscow 8:00 p.m. 
Chicago, IL 11:00a.m. Minneapolis,MN  11:00a.m. Paris 6:00 p.m. 
Cincinnati,oH 12:00noon New York, ny 12:00 noon Rio de Janeiro 2:00 p.m. 
Columbus,OH 12:00noon New Orleans,tA  11:00a.m. Rome 6:00 p.m. 
Dallas, Tx 11:00a.m. Phoenix, Az 10:00 a.m. Singapore 12:30 a.m? 
Denver, co 10:00 a.m. Portland, ME “12:00 noon = Sydney 3:00 a.m! 
Des Moines, IA 11:00.a.m._ Portland,or 9:00 a.m. Tokyo 2:00 a.m. 
Detroit, Mr 12:00 noon Reno, NV 9:00.a.m. Wellington 5:00 a.m 
Fort Worth,Tx 11:00 a.m. San Francisco,cA 9:00am. Yokohama 2:00 a.m’ 
G. Rapids,mt-—-12:00 noon Wichita, Ks 11:00am. Zurich 6:00 p.m. 


* Indicates the morning of the following day. 


Note: By government decree or proclamation, Spain, France, the Netherlands and Belgium have advanced their time from the standard 
meridian by one hour throughout the year. The time indicated on the table above is called the legal time, or, more generally, Standard Time. 


Charles Ix, was played. But how remote 


its origin, or when the addition of a 
table to the impedimenta gave it at 
once increased dignity by accommo- 
dating it to the limits of a room,and 
obviated the necessity for excessive 
stooping, seems uncertain. 

“Dr. Johnson inclines to the belief 
that the French derived from England 
both the play and the name, which he 
states is a corruption from balyards— 
yards or sticks to drive the ball along 
the table. It is not unlikely that he is 
partially correct in his assertion, for 
we find the game flourishing in Eliza- 
bethan England,and immortalized by 
poets contemporary with DeVigne, the 
artist who first designated tables for 
His Majesty of France,’ 


Musical 


(and otherwise) 


Chairs. 


The American Academy of Arts and 
Letters recently elected Leonard Bern- 
stein, the composer/conductor, and 
Arthur Schlesinger, Jr. the historian/ 
author, as new members. 

The Academy is the upper body 
of the 250-member Institute of Arts 
and Letters. The “immortals” of this 
group are the 50 members chosen for 
these specifically numbered chairs. Mr. 
Bernstein will occupy chair 30, and 
Mr. Schlesinger will sit in chair 4. 

Do they all scuffle when the music 
suddenly stops? 


DESIGNED AND EDITED BY MO LEBOWITZ 


SOMETHING FOR EVERYBODY FROM U&LC. 
| 


LD, 


pT aD 


Quote: 


*;..no matter what style the design 
of a book conforms to, it must be 
one that presents the text clearly, 
without distractions of queer com- 
position, odd types, or meaningless 


decoration.” 


Bruce Rogers, “Paragraphs on 


Printing” 


unQuote. 


HAPPY 
BIRTHDAYS 


June 


Marilyn Monroe (1) 
Brigham Young 
Marquis de Sade (2) 
Jefferson Davis (3) 
William Hine 

Adam Smith (5) 
Joseph Clark 

Aram Katchaturian (6) 
Beau Brummel (7) 
Paul Gaugin 

Frank L. Wright (8) 
Barbara Bush 
George Wyeth 

Carl Neilsen 


George Stephenson (10) 
Judy Garland 


John Constable (10) 
Ben Jonson 
George Bush (12) 


July 


WB. Yeats (13) 
U.S. Army (14) 
UNIVAC 

Harriet B. Stowe 
Edvard Grieg (15) 
Igor Stravinsky (17) 
George Mallory (18) 
Henry Folger 

Jean Sartre (21) 
Anne Lindbergh (22) 
Irvin S. Cobb (23) 
Jack Dempsey (24) 
George Orwell (25) 
Helen Keller (27) 
James Smithson 
Peter Rubens (28) 
Jean Rousseau 

G. W Goethals (29) 
William Mayo, M.D. 


Thomas Clemson (1) 
George Sand 
Thurgood Marshall (2) 
Louis Armstrong (4) 
Calvin Coolidge 

Ann Landers 

Abigail Van Buren 
John P. Jones (6) 
Beatrix Potter 

Nancy Reagan 

Nelson Rockefeller (8) 
Elias Howe (9) 

James Whistler (10) 
Marcel Proust 

John Q. Adams (11) 
Henry Thoreau (12) 
Josiah Wedgwood: 
Gerald R. Ford (14) 
Woody Guthrie 


Inigo Jones (15) 
Clement Moore 

Roald Amundsen (16) 
Mary B. Eddy 

Charles Mayo, M.D. (19) 
Edmund Hillary (20) 
Emest Hemingway (21) 
Marshall McLuhan 
George Clinton (26) 

G. B. Shaw 


Jacqueline Onassis 
Terry Fox 

José Barbosa (27) 
Benito Mussolini (29) 
Alice Roosevelt 

Booth Tarkington 
Emily Bronté (30) 
Henry Ford 

James Hoffa 


| 
| 
| 
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Post Office :© 
Language. . 


It’s rare that we see our Post 
Office simplify anything, but 
this time they’ve done it! 

_ They've come up with an 


official list of two-letter abbre- 
viations for the 50 states andthe 


wars 
Sse 5 1-2 ee 
a ee 


Ais. 
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District of Columbia: 


reational activity. Some, in fact, say chili is 
an aphrodisiac; says Gumfudgin as he adds 
a pinch of gold leaf and ginseng to his brew 
and stirs delicately with a wooden spoon. 

“This is a special kind of gold leaf. It 
melts into the chili. And the ginseng is to 
honor the Chinese for helping to settle the 
West, and add some vitamin E to help 
offset the effects of smog: 

Now 59 years old, Gumfudgin is a 
retired publicity and promotion man. That 
must be where he got his chili pronounce- 
ment technique perfected. He finished the 
pot off by saying: “Chili is a great leveler. 
Bank presidents cook chili right next to ditch 
diggers. Chili is without class distinction:” 

Here's a good chili recipe: 


Food-lovers from haute-cuisiners to fast- 
fooders all love chili. Everyone has their 
own favorite recipe and will,on amoment’s 
notice, launch into it with visions of chili 
peppers dancing in their heads. 

Ormly Gumfudgin is one such person. 
His real name is C.Stanley Locke, but he 
cooks chili under the Gumfudgin alias. He 
says: “Chili is the solution to everything. 
You cannot make war, for instance, and eat 
chili at the same time.’ He goes on to 
explain: “You cannot fight with your wife 
when there is a pot of chili on the stove.” 

Ormly cooks his chili at home in La 
Crescenta, California where, despite his 
tongue-in-cheek remarks, he takes his reci- 
pes seriously. He started chili-ing back in 


CONNECTICUT CT 
DELAWARE DE 
DISTRICT OF COL. DC 
FLORIDA FL 


MASSACHUSETTS MA 
MICHIGAN MI 
MINNESOTA MN 
MISSISSIPPI MS 
MISSOURI MO 


MONTANA MT 1957 when he attended a Texas cookoff. INGREDIENTS: 
eee He now judges many cookoffs (53 last 2 tb. peanut, vegetable or corn oil 
NEW HAMPSHIRE NH year), and studies and writes extensively (3 mL) 


6 to 8 onions, about 3 pounds (1.36 Kg) 

5 pounds ground beef chuck (2.25 Kg) 
20 cloves of garlic, finely minced (20) 

¥ cup chili powder (125 mL) 

1 tb. ground cumin (15 mL) 


about the dish. He claims his real height in 
the chili world was attained when he won 
the prestigious California championship 
chili cookoff ten years ago. 

“Chili is the world’s most perfect rec- 


NEW JERSEY NJ 
NEW MEXICO NM 
NEW YORK NY 
NORTH CAROLINA NG 
NORTH DAKOTA ND 
OHIO OH 

OKLAHOMA OK 
OREGON OR 
PENNSYLVANIA PA 
RHODE ISLAND RI 
SOUTH CAROLINA SC 
SOUTH DAKOTA SD 
TENNESSEE TN 


Who takes what day off? Is it a state holiday? A federal holiday? A world-wide 
holiday? Here are the basic holidays observed by everyone in America and 
possessions (and some by the whole world). 

January 1: New Year's Day 
This holiday is observed the country over. 

February 22: Washington's Birthday 
A federal legal holiday-observed on the third Monday in February. 
April 9: Good Friday 
Although this is a religious holiday, it is observed in all the states and the country over. 
Several states make it an official legal holiday. 

May 9: Mother's Day 
The second Sunday in May is Mom’s Day. 

May 15: Armed Forces Day 
And there’s always a parade somewhere! 

May 31: Memorial Day 
Always the last Monday in May (and the “official” start of summer). 
June 20: Father’s Day 
Always pops up on the third Sunday in June. 
duly 4: Independence Day 
A real “biggie” for America. 

September 6: Labor Day 
Always on the first Monday in September. Everyone works hard at enjoying 
Labor Day; It’s their last big weekend of the summer! 
September 17: Citizenship Day 
You just have to be one to celebrate! 

October 11: Columbus Day 
A federal legal holiday observed on the second Monday in October. 
October 24: United Nations Day 
A “world-class” holiday. 

November 11: Veterans’ Day. 

The big parade all over America. 

November 2: Election Day 
The first Tuesday after the first Monday in November. Usually observed nationwide 
only when presidential or general elections are held. 


WASHINGTON WA 
WEST VIRGINIA WV 
WISCONSIN WI 

WYOMING WY 


; : . November 25: Thanksgiving Day 
= eae == 1 The fourth Thursday in November, in America only. 
- é eae December 25: Christmas Day 
ILLUSTRATIONS BY eed. hay ercun AR Part of the “Big Two” with New Year's Dav. 


Se eee SS a a SE 
Legal Holidays (for Everybody) 
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ve 
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1 tb.crushed oregano (15 mL) 
2 cloves (2) 
1 tsp. celery salt (4 mL) 
6% cups of canned, whole, peeled,( 1% L+) 
undrained tomatoes 
6 tb. tomato paste (unless the tomatoes 
include tomato paste in the can) 


TECHNIQUE: 
|. Heat the oil in’a large skillet or heavy 


kettle and add the onions, chopped coarsely. 
Cook, stirring, until wilted, about 

4 minutes. 

2.Add the meat and stir with a wooden 
spoon, cutting the meat with the side of 
the spoon to break up any lumps. 

3. Add the garlic, chili powder, cumin, 
oregano, cloves, celery salt and stir until 
well blended. Add the tomatoes and 
tomato paste. Stir to blend. Cook, stirring 
often, about one hour or more. If the chili 
becomes too thick, thin it with a little 
fresh beef stock. Like all chili, this is best 
if reheated. 

Yield: 8 to 16 servings. 


A Supreme Decision. A man’s 
home is his castle... and so is his 
hotel room. The Supreme Court 
ruled that, though maids, bellhops, 
etc., may enter a hotel room with- 
out express permission, the police 
may not, without a warrant — even 
ifthe clerk opens the door for them. 


THIS ARTICLE WAS SET IN ITC AMERICAN TYPEWRITER ®, ITC BOOKMANG, ITC CHELTENHAM”, ITC FRANKLIN GOTHIC®, ITC GARAMOND”™, ITALIA, ITC LUBALIN GRAPH™, ITC QUORUM®, ITC SOUVENIR®, ITC ZAPF INTERNATIONAL® 
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REPORT FROV 


by David Henry Goodstein and the staff of Inter/Consult 


TYPO 
GRAPHIC 
RASTER 
DISPLAYS 


IS LISA 
AN 
ARTIST'S 
TOOL 


The recent introduction of Apple's Lisa 
product has raised a veritable storm of pub- 
licity. Never in our memory has such a cast 
of thousands and a cost of millions (S50M 
according to published reports) attended 
the introduction of any computer product. 
This furor is somewhat hard to understand, 
since Lisa is neither the first nor neces- 
sarily the best of the products in its class. 
However, its development and introduction 
seem to imply a sanctioning by the mass 
marketeers (of whom Apple is undisputed 
champion) of the kind of sophisticated 
man-machine interaction which computer 
science researchers have been hot on the 
trail of for over a decade. It also points to a 
future in which digitized design graphics 
are part of the capabilities of every system. 


Lisa is in fact the descendant of a number 
of past products best categorized as Inter- 
active Typographic Displays. In the early 
1970s, ITDs were first developed for use by 
newspapers which wished to automate the 
typesetting of complex display advertise- 
ments. Suppliers like Harris:Corporation 
and Camex were early makers of these sys- 
tems, which used vector displays borrowed 
from CAD/CAM engineering applications. 
These were quick but expensive. Worse, the 
quality of type on the display was inherently 
unrelated to the appearance of actual out- 
put. This was due to the “‘connect-the-dots” 
technique used to generate screen images. 


Raster terminals, invented first by Raytheon, 
and perfected later by Xenotron, Limited 
of the UK, solve the display generation 
problem differently, as shown below. These 


Operation of a raster typographic display. Courtesy of National 
Composition Association, 


terminals allow every individual bit of a 
screen to be turned on or off. Better qual- 
ity type images are therefore possible. 

This is achieved without excessive sacrifice of 
interaction speed compared to vector units. 


Xerox's research facilities in Palo Alto began 
experimenting with raster terminals for 
use in office environments as early as 1975. 
Their early workstation was called Alto. 
This was almost legendary in computer 
inner sanctums. Installations on the net- 
work included MIT, Stanford and the White 
House. Xerox began soon afterwards to 
develop their landmark Star product based 
on the success of the Alto research. Several 
graphics creation and drawing programs 
were available for Alto, as well as the first 
full-screen typographic text editing program. 


Digital graphics produced on Xerox Star by Scott Kim. Courtesy Byte 
Books, Division of McGraw-Hill. 


LisaGraph™ —From data to business 
graphics. 

But Lisa appears to have gone slightly be- 
yond Star in the area of digital graphics. It 
supports two programs for image com- 
position: LisaGraph™ and LisaDraw.™ 
Lisagraph takes numeric data input from 
the keyboard or output from the various 
spreadsheet or financial programs. These 
are instantly converted into bar, pie, line or 
scatter charts on the Lisa display. Text for 
titles, column legends and footnotes can 
be easily added. Graphics can be scaled in- 
stantly to full, half, third or quarter page 
sizes for inclusion in documents. Text can 
be specified in hollow, bold, underlined or 
shadowed type. 


LisaDraw™ is illustration oriented. 
LisaDraw™ offers a more specifically illus- 
tration-oriented capability. Users start with ° 
a blank page, grid, and set of graphic primi- 
tives. These include square and round- 
cornered rectangles and circles. The user 
can use these along with vertical, horizontal, 
diagonal and freehand lines to create illus- 
trations. Lines come in four weights of 
thickness, three colors, and may optionally 
have arrows on either or both ends. Objects, 
once called off the menu, can be edited for 
size and shape. Eleven styles of text may 
also be used. Text can be sized and posi- 
tioned as well. Shadings in 36 styles can be 
used to enhance the created drawing. Com- 
plex objects once created can be made parts 
of the primitives set, being duplicated and 
used as parts of new graphics. 


Many (if not all) of these capabilities are 
also part of Star, Three Rivers Perq, and 
other raster workstation products like the 
Corvus Concept. A host of workstations and 
machine independent programs will also 
be arriving from a variety of vendors before 
the end of this year. The question raised by 
these graphic machines seems to be: Can 
this be a useful tool for designers? 


Of what value to designers? 

While there is not yet a real answer, it seems 
that there might be cost-effective routine 
uses for digital black and white graphics in 
a designer studio. Computers are an expen- 
sive replacement for sketching on paper 
with pencils, but if the results can be trans- 
mitted to clients instantly, the price/value 
ratio shifts immediately. Terminals like Lisa 
are especially appealing because they would 
also give word processing and accounting, 
database and telecommunications capabil- 
ity to the small designer's office. Client 
billing can be accumulating automatically 
while ideas are being worked out. 


Enhancing the capabilities of Lisa with a 
low-cost CCD (Charge Coupled Device) 
scanner to allow capture of material from 
the outside world would make it even more 
appealing. Add color capability and good 
quality output, put the price at about 
$18,000-$25,000 and: Voila! The New 
Designer's Tool has arrived. This is the kind 

of product which we expect to see appearing 
regularly in the market by the end of 1984. 
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But the greatest potential change promised 
by Lisa and company is that they will spark 
a sharp increase in the use and value of 
visual language for business communica- 
tions. Programs like LisaDraw™ and 
LisaGraph™ eliminate many of the skill 
barriers to creation of acceptable graphic 
illustrations. They also eliminate the spe- 
cialized equipment and skills needed for 
cycles of typesetting, screening and paste-up 
used until now to get any kind of illustra- 
tions ready for printing. 


How will graphics quality be affected? 
The surprising net effect of this all may be a 
dramatic jump in the importance of quality 
design and graphics. This can only be good, 
since it implies the need for a level of visual 
literacy not now found in most executives. 
As they learn, they will, perforce, obtain a 
better understanding of the process and 
value of design. The profession of design ~ 
can therefore be poised on the edge of a 
dramatic computer-generated explosion, 
one which will improve the designer's 
standing in the business community, and 
cause the commissioning of more profes- 
sional design than ever. 


Lisa's high resolution screen can display up to four integrated software 
applications simultaneously. Shown here are (clockwise, left to right) 
LisaGraph, LisaWrite, and LisaCalc. Across the top of the screen is the 
menu bar that lists the options available to start a specific task. After a 
selection is made, the menu bar's pull-down feature displays additional 
options for completing the task. 


PPE OS EE 
CAMEX INTRODUCES SUPER- 
SETTER, A MULTI-RESOLUTION 


TYPE MAKER 
ES Sa a 


Camex (210 Lincoln Street, Boston, MA 
02111,617-426-3577) has always been an 


important innovator in graphic arts equip- 
ment. In early March they announced the 
world's first commercially available multi- 
level output engine. The SUPERSETTER is 
so designated to differentiate it from 
standard phototypesetters and there is 
indeed a world of difference. 


Text and images from a CAMEX 1351 page 
makeup terminal and image scanner are 
fed into BITCASTER, the Camex proprietary 
raster image processor. This is attached to 
a full library of Bitstream outline font 
masters. On the output side, proof copy 
can be created on a Canon LBP-10 at 240 
lines per inch resolution, or final type can 
be set at 1,000 LPI on a Monotype Laser- 
comp recorder. 


Text can also be taken from a front end 
editing system. More input and output 
devices will be available over time. Cost of 
the total SUPERSETTER with both out- 
put devices and 300 Bitstream fonts would 
be on the order of $150,000—not unrea- 
sonable for a device which has such capabil- 
ities. Many of the suppliers now attempting 
to harness the capabilities of lower-resolu- 
tion electronic/laser printers for use in 
graphic applications (including Imagen, 
Imteks, and Symbolics) will in time offer 
similar capabilities. But Camex has for 
some time believed that the problems of 
high-quality, high-resolution type, and in- 
corporation of full raster picture process- 
ing, were more difficult. By solving these 
first, Camex has made incorporation of 
lower-resolution outputs simple. 


SUPERSETTER will make its U.S. premiere 
in early summer. It foretells the shape of 

a new generation of smart output tech- 
niques and machines about to appear. 


EE) 
JAPANESE GRAPHICS INDUSTRY 
BETS ON ARTIFICIAL 


INTELLIGENCE 
PSE a EEE 


With a tradition of feudal organization to 
draw on, the Japanese newspaper industry 
is undertaking an ambitious cooperative 
project—the development of what it calls 


“Fifth Generation Electronics for Printing.’ 


Over 100 newspapers and 45 suppliers are 


now members of CONPT, the Conference 
on Newspaper Printing Technology. This 
group will finance development (or refine- 
ment) of voice input and output, direct 
computer-to-plate image recording, and 
applications of robotics for everything 
from materials handling to mailroom 
bundling and dispatch of papers. 


Among its stated interests are applications 
of laser or electron beams for direct record- 
ing of the printing cylinder while it is run- 
ning in the press! (A patent on this process 
has already been filed by TKS Limited.) 
While the goals of CONPT are ambitious, 
they are probably all realistic within a ten 
year timeframe. 


The project makes it clear that the graphic 
communications industries have only just 
begun to feel the impact of computer tech- 
nology; a message which may be unwel- 
come to those having trouble adjusting to 
the changes experienced already. 


Japanese Robot by David Omar White. Cambridge Institute for The 
Arts & Sciences. 


oe RE) 
EMBODIMENTS OF SOFTWARE 
iC 2 EES 


The most powerful computer technology 
trend of the decade is unquestionably the 
perfection and adoption by manufacturers 
of Very Large Scale Integration. VLSI is a 
process whereby enormous amounts of 
both software and hardware are manufac- 
tured in the form of smaller and smaller 
chips. Perhaps the most significant single 
VLSI chip to date was recently announced 
by Intel Corporation. Descriptively dubbed 
the 82730 the Text Coprocessor Chip sup- 
ports over 80 functions including genera- 
tion of typographic displays on screens 


like Lisa's. It supports proportional spacing, 
split screens for editing, simultaneous 
sub/superscripting, dynamically reloadable 
fonts, virtual windows, dual cursors and 
smooth scrolling. 


For greater display resolution and quality, 
multiple 82730s can be clustered. The 
designation of coprocessor indicates the 
requirement for a general purpose chip to 
control the 82730. For applications where 
graphics and text are to be used together, 
Intel's 82720 Graphics Display Controller 
chip can be added to the brew. While these 
kinds of VLSI chips have not yet had a 
major impact on the kind of products avail- 
able in the commercial systems market, 
they will have a profound effect indeed over 
the next few years. With a price of $47 each 
in large quantities, the 82730 replaces 
enormous amounts of specialized software 
and hardware. Conceptually, this develop- 
ment brings the advent of the $500 ver- 
sion of the Lisa well within sight. 


Report From Technopolis™ is a quarterly report on 
developments and perspectives in the new emerging 
graphic communications technologies. Readers’ com- 
ments or inquiries are encouraged. Mr. Goodstein is 
Director of Inter/Consult, Incorporated, and the 
Experimental Typographics Laboratory in Cambridge, 
MA (Technology Center, 21 Notre Dame Avenue, 02140). 
He is also Research Affiliate in the Visible Language 
Workshop at MIT and a Member in Residence of 

The Cambridge Institute. 
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Our committee for logos was very impressed with the classy 

Amperhand submitted to us by U@l1c reader David Carter. Love this 
logo but will stick with ours anyway. 
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PLEASE HELP ME REACH MY STAR- SEND A FREE SUBSCRIPTION TOR RLLISON GORVP. 


TTERI 
EXAMPLE *TO-US-ALLO HERE*IS-TO- ° MES: OF 


PRUL JOHNSTON / CALLIGRAPHY - LETTERING —ART/ (49 MEADONY LANE /BERRIEN SPRINGS /MICH ay10% 


-5497 SALUPA AVE COLUMBIA, 5S.C-29Z05. GRAPHIC DESIGN STUPENT-U of S.C 


“2 


lve Baw In Tae 
Domes WitHoUr 


GORDON PLATTO 
6/5 BCCKNELL CT. 
ROCHESTER 


How About A) 
_ Subscription 
For Me? GOES emo 


Reon TLR. aaie 


| NEVER SEEM TO BE ABLE TO GET MY HANDS ON A COPY. 


PLEASE SEND TO: PAT MOTSAVAGE 414 GREENE ECU GREENVILLE, NC 27834 
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Neal K. Phiefer 
14 Eileen Dewwe 5 
Mahwah , New Jersey 
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Unhure only yoo Wood 
Pease sendashhscripion 


Dear U&le 
I like to invent machines that are incapable of 
performing certain tasks — this one cannot set 
(nor, obviously, design ) type. 

Of course my ultimate machine, when 
produced, will not be able to do anything at all! 


dosing 
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SELF 


All orders should be placed directly with the publisher(s) concerned. 


The U&Ic Book Shelf reviews new 
books believed to be of interest to 
U&lic readers and lists the pub- 
lisher, with address, and the price 
of the book so that the books may 
be ordered directly. All prices are 
for delivery within the U.S. A. or 
Canada. Prices listed are based on 
payment accompanying order. If 
payment is not included, you will 
be billed for handling and shipping 
charges. Please add your local and 
state sales tax wherever appli- 
cable. For books to be delivered 
outside the U.S.A. or Canada, 
please request the price and ship- 
ping charges from the publisher. 


Please note: U&lc does not sell books. 


Art Directors 61st Annual 


A mammoth, beautiful, most useful visual 
record of the best art and graphics ina 
wide range of media—advertising, promo- 
tions, editorial, electronic and print. In addi- 
tion to the 1,640 pieces illustrated, pages 
are devoted to the work of 1982's Hall of 
Famers—Richard Avedon, Amil Gargano, 
Jerome Snyder,and Massimo Vignelli. 

Robert Silver Associates, 95 Madison 
Avenue, New York, NY 10016. 8 x 11%. 
$39.95. 


The Creative Black Book 


This three-volume encyclopedia of adver- 
tising showcases examples of current works 
by commercial photographers, illustrators, 
designers, animators, etc.,on two continents. 

Volume I/North America, is a listing of 
top designers, illustrators, suppliers, etc.,in 
the U.S.and Canada. Volume II is devoted 
entirely to the top photographers in the U.S. 
and Canada.Represented in Volume III are 
all the categories in the other volumes cover- 
ing the United Kingdom, the Continent and 
Scandinavia. Addresses, phone numbers 
given for all vendors. 

The Creative Black Book, Friendly Publica- 
tions, Inc.,410 Park Avenue South, New York, 
NY 10016.Three-volume set in slipcase, 
1,200 pages with over 650 of them in color. 
7% x 11.$77.50 in U.S.and Canada.Contact 
publisher for overseas price. 
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Graphis Posters 83 
Edited by Walter Herdeg 


The poster is a surface that must leap into 
the eye. Visually simple, it must be powerful 
and convey its message instantly, yet memo- 
rably.In short, it is a unique design chal- 
lenge.This 11th edition of the poster classic 
shows the best of recent advertising, social, 
political and cultural posters from 35 
countries. The beautiful Graphis printing in 
black and white and full color,and large 
reproductions capture the full flavor of the 
615 examples illustrated. 

Graphis Verlag AG, Dufourstrasse 107, 
CH—8008 Zurich, Switzerland. In the U.S., 
Hastings House, 10 East 40th Street, New 
York, NY 10016.200 pages. 9% x 12.$59.50, 
21.75£ SFR 73.50. : 
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The Workbook, 1982-1983, 
California Edition 


This is a three-volume directory/portfolio/ 
calendar. The 257-page tabbed directory 
has listings for 32 categories of services 
including advertising agencies, copywriters, 
illustrators, and photographers.The spiral 
wire-bound and tabbed portfolio is printed in 
full color and shows off the work of talent in 
63 categories. It has a supplies and an arti- 
cles index,and has 419 pages.The appoint- 
ments calendar also lists California hotels, 
restaurants, airlines and car-rental offices. 

The Workbook, 1545 Wilcox, Hollywood, 
CA 90028.The three (8% x 11) volume set 
is $38.00. 


The Illustrated Dictionary of 
Typographic Communication 
by Michael L.Kleper 


This is the first working reference book which 
provides quick information on terms from con- 
vergent technologies impacting automated 
composition in the office, printing plant and 
trade type shop.A most useful guide for word 
processor operators, personal/ professional 
computer users, information managers, type- 
setter operators, and students. Also covers 
terms used in telecommunication photog- 
raphy, paste-up and art, and copy preparation. 

Graphic Dimensions, 8 Frederick Road, 
Pittsford, NY 14534.200 pages. 1,000 defi- 
nitions. 300 illustrations.9 x 6.Paper $19.00 
(includes postage and handling). New York 
State residents add sales tax. 


Treasures of Disney Animation Art 
Robert E.Abrams and John Canemaker 


An extraordinary collection of over 500 repre- 
sentative works from the millions of paint- 
ings, drawings and sketches in the Disney 
Archives.All are in full color, most full size. The 
selections demonstrate the foundations of 
Disney's classic films and reveal insights 
into each stage of the creative collaboration 
essential to Disney productions. Mr.Cane- 
maker's introductory essay puts the work into 
its proper perspective in the history of art. 
Abbeville Press, Inc.,505 Park Avenue, New 
York, NY 10022.324 pages. 15 x 11%.$85.00. 
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Who’s Who In Graphic Art 
Edited by Walter Amstutz 


It isn't every day that one receives a truly 
colossal showcase of the greatest graphics 
artists throughout the world. In fact, it’s every 
twenty years. That's how long it has been 
since Volume 1 of this massive work ap- 
peared. Collected here are samples of the 
work and biographies of 544 graphic and 
typographic designers, illustrators and car- 
toonists. There are 4,051 specimens of work, 
many in full color. Text outlines recent direc- 
tions of the graphic arts in 42 countries. 
Artist data include portrait, biography, name, 
title, address, signature, languages spoken, 
about seven examples of work. 

DeClivo Press, PO.Box 8600, Dubendorf, 
Switzerland.892 pages.8% x 11%. Write pub- 
lisher for price outside U.S.A. Available from 
Sam Flax, 55 East 55th Street, New York, NY 
10022,$175 postpaid in U.S.A. 


American Showcase Volume 6 


This year's edition consists of two volumes 
—Photography and Illustration. Contains 
over 100 pages of illustration and over 
300 pages of photography to help you iden- 
tify and locate talent throughout America; 
all in full color. The Photography volume 

is indexed alphabetically by geographical 
location.The Illustration volume is divided 
into two indexes—representatives and illus- 
trators. Names, addresses and phone num- 
bers are listed in both. 

American Showcase, Inc., 724 Fifth Ave- 
nue, New York, NY 10019. Two volume set, 
spiral bound $52.00. Illustration (paper) 
$16.95. Photography (paper) $32.50. 


Design with Type 
by Carl Dair 


This is a new edition of Carl Dair’s classic. It 
discusses type as a design material as well 
as a means of communication. It takes you 
through a study of typography as it presents 
the contrasts possible with type and their 
applications to the typography of books, 
advertising, magazines, and information. 
Various schools of thought are viewed. Illus- 
trated with over 150 of the author’s selec- 
tion of imaginative examples of typography 
from all over the world.A useful manual 
for anyone who uses type as a Craft, or 
who finds enjoyment in the printed word or 
pleasure in design. 

University of Toronto Press,33 East Tupper 
Street, Buffalo, NY 14203. 164 pages. Paper. 
6% x 8.$12.95. 


Treasury of American Pen-And-Ink 
Illustration, 1881 to 1938 
Edited by Fridolf Jonnson 


A treasury is what this collection is. After a 
few introductory pages, it’s all illustrations. 
You will probably find some of your favorites 
there and discover some new ones too: 
James Montgomery Flagg, Charles Dana 
Gibson, John Held Jr, Rockwell Kent, 
Howard Pyle, Gardner Rea and Gluyas 
Williams, for example. 

Dover Publications, 180 Varick Street, New 
York, NY 10014. 836 x 114.150 pages. 236 
drawings by 103 artists.Paper $6.00 in U.S.A. 


R.S.V.P “The Directory of Creative Talent” 
International 


This directory of creative talent represents 
work of 215 of the most exciting and crea- 
tive talents in America today. The index in- 
cludes: Illustration—b/w and color; Design 
—b/wand color; Photography and Technical 
services. RSVP also runs a 24-hour answer- 
ing service to help users locate talent, and 
to update phone and address changes. 

RSVP PO Box 314, Brooklyn, NY 11205. 
272 pages containing over 300 individual 
full-color reproductions. Indexed. 5% x 8%. 
Paper. $13.95. 


Five New Erté Paperbacks from Dover 


Erté Graphics 


Five complete suites (50 prints) reproduced 
in full color—the seasons, the alphabet, 
numerals, aces and precious stones. 

46 full color plates, plus four full color 
reproductions. 46 pages. 936 x 12%. $6.00. 


Erté’s Fashion Designs 


218 illustrations from Harper’s Bazaar 1918- 
1932, with original descriptive captions. 

Includes eight covers in full color. 88 pages. 
9x 12.$6.00. 


Erté’s Costumes and Sets for 
Der Rosenkavalier 
1980 Glyndebourne Festival Production 


81 designs in full color with identifying 
captions. 48 pages. 936 x 124%. $6.95. 


Erté’s Theatrical Costumes 


All from actual productions, including cos- 

tumes for great or notorious personalities. 
51 plates in full color. Captions. Preface by 

Salome Estorick.48 pages. 936 x 124%.$6.00. 


ERTE 


FASHION 
PAPER 
DOLLS 
OF THE 
TWENTIES 


® . 


Erté—Fashion Paper Dolls of the Twenties 
Rendered by Susan Johnston 


Six paper dolls with 43 costumes. 32 pages. 
Full color on one side only.9% x 12%.$3.50. 


Dover Publications, Inc. 180 Varick Street, 
New York, NY 10014. 
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An invitation from ITC to 


TYPEFACE 
_ DESIGNERS 


ITC cordially invites typeface thr oughout the world 


designers to submit their de- 
signs to ITC for consideration. 
The ITC Typeface Review Board 
will meet at the following cities 
on the dates listed on the right. 

Members of the ITC Type- 
face Review Board will con- 
duct brief discussion periods 
prior to the screening of type- 
faces to explain the marketing 
considerations as well as type- 
face design and production 
criteria which determine the 
selection of an ITC typeface. 
Members of the Board are: 
Edward Benguiat, Aaron Burns, 
Bob Farber, George Sohn, Allan 
Haley, Vincent Pacella, and 
Edward Rondthaler. 

Designers who would like 
to submit typeface designs to 
ITC should write immediately 
to: ITC Typeface Review Board, 
2 Hammarskjold Plaza, New 
York, NY 10017. | 

Deadline for receipt of let- 
ters at ITC is September 11983. 

Designers will be notified 
of meeting place and time. 


FRANKFURT 


Frankfurt am Main, Germany 
September 26-1983 


LONDON 


London, England 
September 28-1985 


LOS ANGELES 


Los Angeles, California 
November 14-1985 


CHICAGO 


Chicago, Illinois 
November 16-1985 


NEW YORK 


New York, N.Y 


December 5-1983 
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HJJECts 
ion plus 
y Power 


Ifyou haven't seen computer 
animation or digital artwork 
lately, then you've somehow 
avoided most of the movies for 
the past two years, and just 
about all the television; espe- 
cially the commercials. It's 
quite difficult in 1985 to watch 
any Of the visual media with- 
out being exposed to the won- 


° “AT&T” 

ders of computer design, 1982 
solid modeling and electronic igttat Rkiote 

° ° . W. Ayer 
graphics. For high tech com- Producer/Director 
panies and upscale ad agen- George Parker 
cies, computer graphics are . ‘ena, 
practically requirements—in C. Robert Hoffman III 


logo design, television adver- 
tising, and even in print; the 
audience has come to asso- 
ciate all computer generated 
images with newness and 
Jforward thinking. Consider, 
Sor example, the Bell System’s 
campaign proclaiming their 
entry into “The Knowledge 
Business,” or Xerox’s cam- 
paign for office systems. 
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“Pirellibility” 
1981 
Digital Effects 
Cucumber Studios 


Producer/Director 
Jeffrey Kleiser 
Animators 
Don Leich 
C. Robert Hoffman III 
D.L. Deas 
Stan Cohen 


The" Pirellibility” spot was 
designed by Cucumber Studios 
London, and describes the con 
struction of Pirelli Tires 


rhe logotype font was “digitized’ 


or traced using an electronic 
pen and tablet and stored in the 
computer memory 


Next, the letters were given solid 
rendering, color and textures 
all specified numerically by 

the computer 


For the construction of the tire 
itself, flat textured planes repre 
senting the tire’s materials were 
wrapped, layer by layer, to create 
a three-dimensional tire 


The database of the final tire 
was digitized from blueprints 
prepared by animator Stan 
Cohen, working from engineer 
ing cross-sections and a sample 
tire. A modular cross-section 
was prepared and then rotated 


The composition of each frame 
of animation was calculated 

by the computer after the ani 
mator/ programmer had defined 
the objects and“ parameters 
such as color movement,and 
light sources were applied 


All this means, of course, that art direc- 
tors and designers will, out of necessity, 
confront the computer world. The nag- 
ging question is: Can we design for com- 
puters without a knowledge of COBOL, 
bytes, RAMs and all the rest? Can the 
non-mathematical artistic person, used 
to drawing on paper with old fashioned 
pens and paints, come up with the flashy 
work that the computer seems to turn 
out so well? The answer is yes, and the 
staff at Digital Effects, Inc. In New York 
City, underlines the yes. 

Judson Rosebush is the president and 
founder of DEI and is anxious to ease the 
concerns of the art community. “We pro- 
vide the creative interface,” says Rose- 
bush; “the art director doesn’t need to 
know computers. We execute concepts.” 
The concepts might be pen and ink, or 
solid figures, or simply a verbal construct 
—the people at DEI are accustomed to 
working closely with the non-computer 
client in transforming a standard logo or 
design into a moving, changing image 
generated by a computer, and in 3-D. “DEI 
does everything from computer anima- 
tion to type design,” Rosebush says; 

“basically, we are fascinated with mak- 
ing pictures using computers, and that 
means creating a unique way to describe 
visual space. The point is, these spaces 
need not follow physical laws. We can 
perform transformations, going from one 
form to another, and all of it unique. But 
ultimately, we are making images, not 
just simulating something. Everything 
we do is finally displayed on a two-dimen- 
sional screen, either video or film.” 

DEI is a company that creates com- 
puter animation and digital graphics 
via a web of computers, a shelf full of 
highly advanced software (most of it 
created in-house) and, central to it all, 
with the input of designers, graphics 
directors, computer programmers and a 
few folks who seem to straddle all the 
above job descriptions. 

People and Programming. Anima- 
tion designer Don Leich is one of DEI’s 
resources, a 30-year-old with an arts 
background (a BFA from Syracuse Uni- 
versity) who often tackles the initial 
client contacts. 
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“Polyhedra Databases” 
1981 


Digital Effects 
Animator 
Alan Green 


Using Visions® Digital Effect’s 
animation software, first the 
endpoints of a line are deter- 
mined and then the line, or 

“vector” is drawn, connecting 
the points. 


By connecting vectors this way, 
the animator can define two 
dimensional polygons and three 
dimensional polyhedra. 


The images at far left show 
“wireframe” polyhedra created 
vector style. The images on the 
right show the corresponding 
polyhedra as solid figures with 
light sourcing calculated and 
occulted surfaces removed. 
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programs in order to trans- 
late the point-by-point 
movement of the bird into 
computer usable numbers 
—to digitize. According to 
Debbie Deas, “Digitizing a 
bird in flight is actually 
underway at DEI, with the 
help ofa digitizing tablet: 
He (the programmer) is 
drawing what are basically 
equivalent to cels and then 
tracing them ata data tablet, 
and inputs into the com- 
puter that way.” Leich ex- 
plains the process more 
fully: “In a data tablet, you 
take what are essentially 
cels, probably with Oxberry 
pegs, and you place the cel 
right into the tablet to keep 
it in register. Every time you 


push a point on the draw- 
ing (with an electric stylus) 
there is a grid of wire that 
senses where you are... 
each of these points is 
stored in the computer” 
From 2-D to 3-D.“Draw- 
ing into the computer, is 
the way one programmer 
described the digitizing 
process, and it is flexible 
enough to permit transfer 
of virtually any two-dimen- 
sional shape,a polygon 
say, into its three-dimen- 
sional counterpart.The 
requirement is to describe 
enough points for the com- 
puter to work with—given 
the mathematical loci for 
enough points on the shape 
the computer can connect 
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the points with straight lines, 
and then manipulate those 
lines in three dimensions. 
Once digitized and stored in 
the computer, the original 
graphics are subject to a vast 
number of operations, all the 
way from simple opaquing of 
letters to full scale 3-D rota- 
tion in space. “We have a pro- 
gram/ pointed out Gene 
Miller, “where we take a letter, 
a bird,and a copy of the bird, 
in front of the letter and we 
move one behind the other— 
we can draw the front face 
and rotate around it, or draw 
the back face and rotate. 
Depending on the way you 
want to make something 
dimensional, we can animate 
or stretch or make it into an 
extruded shape” 

“Sometimesy as Don Leich 
describes, “the manipulation 
of the stored image is relatively 
easy: when the work calls for 
simple lines or simple curves, 
we just program it directly, or 
measure it with a rule and say 
this is so many inches from 
the center and let’s build it 
that way, and not try to trace 
it point by point. Once we 
have that, the simplest rendi- 
tion is called a vector.” In type 
graphics, serifs are simply 
points that extend out from 
the main body, and are easily 
programmed. 

Gomputer Power and 
Typography. DEI’s computers 
are especially adept at typog- 
raphy: indeed the company 
has done prize winning logos 
and graphics work involv- 
ing computer typography— 
they’ve digitized six or seven 
complete alphabets and parts 
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of many others, all of course, 
stored for future use in.still 
unimagined ad campaigns 


or video logos. Leich explains: 


“Changing (type) size is very 
simple, once we have a 
graphic object—a polygon or 
a solid object—we can apply 
simple transformations. For 
instance, instead of italiciz- 
ing a letter from left to right, 
since we are dealing in mo- 
tion, we can actually move it 
back and forth for emphasis.’ 
DEI has created a typeface 
with a 3-D chisel effect, an- 
other with 3-D bubble letters, 
and in fact, has composed 
an entire 3-D font. 

One of the DEI effects 
involves a grid,an invisible 

“page” that moves in space. 
Leich describes the grid asa 


Yann 
LYCRA 


sheet, only you don't see the 
sheet: you see magical tricks.” 
The tricks Leich cites are the 
now familiar undulations; the 
gently waving type; words 
marching across the screen as 
if on the surface of a flag. It is 
an attractive use of the com- 
puter’s capabilities, but to 
some of the programmers at 
DEI, these grid effects have 
become cliché. “Each client 
wants something new and dif- 
ferent,’ explains Leich, “but 
what is new and different to 
them is not to us. Such is the 
case of grids: everyone who 
comes in wants a computer ef- 
fect, and so has to have a grid” 

“Some people come to Digi- 
tal Effects because they want 
grids. We make nice grids,” 
added Gene Miller. 


f 
LYCRA 
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Computers for the Non- 
Specialist. To guide the client, 
perhaps a client with a slim 
grasp of computer or digital 
methods, the DEI staff spends 
considerable time in suggest- 
ing alternatives, talking the 
newcomer to a final design 
solution. Miller recalls one as- 
signment that started with the 
ever-popular grid but moved 
far beyond before the last bit 
of film was completed. 

“We talked to the client,’ he 
remembers, “and instead of 
using the grid, we used their 
diamond shaped logo; we made 
the floor of the space like lots 
of little logos, 16,000 of them 
going forever. It looks like an 
infinite floor, a grid of little 
logos—just like a tile floor.” 

For the staff at DEI, the 


turning point in client rela- 
tions comes in translating 
mundane flat design into 
computer simulations, in ap- 
plying the power of the tech- 
nology. “The change from 

2-D to 3-D is sometimes very 
difficult. If you come in with a 
storyboard that looks great in 
2-D but doesn't work for 3-D, 
something has to be done’ As 
Miller observes, “We give him 
the best 3-D idea” “Indeed, 
clients come seeking solu- 
tions, says Debbie Deas. “Many 
times they ask what you can 
do. At the same time you show 
them ideas—try this, try that— 
and it goes back and forth?’ 
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Logos in Computer Simula- 
tion. For Pirelli Tires, DEI used 
print in an animated fashion, but 
animation of a very high order. 

“Here is typography that be- 
comes part of the object?’ says 
Leich, “the name ofa tire, ona 
tire that rolls into Pirelli. Typog- 
raphy is usually a logo, and 
we fill it and build it into some 
kind of object that you can 
fly around in space...we can fly 
things around that have nothing 
to do with reality at all—except 
for what we program.’ 

Logos for Pirelli and NBC 
News are among DEI’s animated 
efforts, and the list of accom- 
plishments in this rapidly chang- 
ing specialty is impressive. There 
is, for example, Digital Effects 
Business Vision® an interactive 
program that will generate full 
color business graphics. DEI also 
designed a palette system, the 
Video Palette III® for the non- 
computer types. It will allow an 
artist to work freehand with 
the electronic pen, and have the 
work translated immediately 
into high resolution video graph- 
ics. For the graphics community, 
DEI offers a software package 
called Visions® The Visions® 
program permits animators to 
manipulate an advanced data- 
base, or to create their own 
for special projects, and to work 
in 3-D with solids such as poly- 
gons and polyhedra. The anima- 
tor can add perspective, color, 
shading texture, and of course, 
movement to the 3-D simu- 


To readers of U&Ic who employ art talent: 


Some little-known facts 
about the extras you get 
when you hire talent 
from The Design Schools 


4 It's the Source. 


You tap the biggest single pool of graduates in 
the country. 8,000 students in seven cities are 
being thoroughly prepared with technical 
qualifications and conceptual abilities. 


Board-Ready Talent. 


A Design School graduate arrives, after 2,000 
hours of “hands-on” training, with board skills 
you can use the very first day of work. 


Training by Professionals. 


Most faculty members are active professionals 
with in-depth experience in the field. 


Portfolio Shows—Four Times a Year. 


You can review portfolios and interview 
graduates right on the spot, four times a year, at 
each of our seven locations. It’s the easiest way 
to solve your hiring needs. 


Solid Work Habits. 


At The Design Schools, students attend classes 
five days a week, all the year through. We 
believe their careers begin the first day of class. 


Employment Service Network. 


Our free placement services in all The Design 
Schools cities offer employers a nationwide 
talent pool. Candidates are prescreened for you. 


We teach our students more than design and art.We teach work. 


Perhaps we are:modest when we say “little-known facts.” 
Many employers are so well aware of us because many are 
themselves graduates of The Design Schools. 

We prepared this simple reminder to explain why so 
many well-trained applicants with a burning desire to get 


started—and:succeed—are graduates of The Design Schools. 


They come imbued with our work ethic—prepared to be 
productive on the very first day on the job. It’s the first thing 
we tell them the first day of class. 


The Art Institute of Atlanta 
Art Institute of Fort Lauderdale 
= Art Institute of Houston 
Ig Art Institute of Philadelphia 
Art Institute of Pittsburgh 


Art Institute of Seattle 
Colorado Institute of Art 


The largest source for entry-level talent in America today. 


ooo 


Three easy ways to help you tap the talent pool. 


Please send me the free information bulletin about 
The Design Schools graduates and your talent pool. 


Please let me know about the next Portfolio Show 
in my area. I'd like to attend. 


Please add my name to:your list. I'd like to consider 
The Design Schools as a future:source for art talent. 


Call our toll-free number 800-245-0660 and ask for the 
Employment Assistance office or mail this coupon today. 
(In Pennsylvania call collect, 412-263-6600. ) 


NAME 
( ) 
COMPANY BUS. PHONE 
ADDRESS 
CITY STATE ZIP 
Send.to: Edward Hamilton, Design Director 
The Design Schools 
Pan Am Building, Suite 256, East Mezz. 
200 Park Avenue, New York, NY 10166 23 


An outline for 
great type. 


Most digital type is created by 
using an outline ofthe characters. 

But only Varityper digital is 
based on the patented Spirascan 
digitizing and imaging process. This 
unique approach enables us to 
create outlines so precise that every 
character is perfectly formed, in 
every size and style, in both the 
Straight and curved sections of 
each character. . 

Thats why Varityper digital is 
quite possibly the highest-quality 
type in the world. 

And Varityper digital gives you 
tremendous design flexibility, too. 
You can expand and condense 
type, or slant it to the left or right in 
one degree increments up to 45 
degrees. 


Comp/Edit and Varityper are registered trademarks and 
Spirascan and “type” are trademarks of AM International, Inc. 


©1983 AM International, Inc. 


You can achieve these 
effects, and many more, with any of 
the hundreds of type faces in our 
growing digital type library. 

We'd like to show you an 
actual sample of our digital type. 

Once you've seen it, we think 
youll agree that it's easy to get great 
type when you follow the Varityper 
digital outline. 

7 nicest 2 ee Denn 


Mail coupon to 

Varityper, 11 Mount Pleasant Ave. East Hanover, | 
| NJ07936. l 
| Go Please send me an actual sample of Varityper digital | 

type. 

CO Please send me more information onthe Comp/ Edit | 
| 6400 digital typesetter. 

O I'dlike ademonstration onthe Comp/Edit 6400 
l system. 


| Name 

| Company 

| Address 
City/State/Zip 
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~ GET EXCLUSIVE CRS FACES 


AbCdEfGhIjKIM = ae EGHIKIMnOp 
pQrStUvWxYzaBcDeF a cDeF'gHiJkLimNoPgRs 
sTuVwXyZAbCdEfGhijKIMn Z a pines et StUvWxYzaBcDeke 
gHiJkLmNoPgqRsTuVwXyZAbCd f CdEfGhiKIMn Sane to ae 
xYzaBcDeFgHiJkLmNoPqRsTuVwXx 2 XyZAb 4 OpOrSt 
tUvWxYzaBcDeFgHiJkLmNoPgRsTuV ‘s VwxXyZAbCdEfGhijKIMnOpOrS 
StUvVWxYzaBcDeFgHiJkLmNoPgRsTuV = VwXyZAbCdEfGhlj Si ae 
UvWxYzaBcDeFgHiJkLmNoPqRsTuVwXxy j ZAbCdEfGhIjKIMnO we WWx 
x¥zaBcDeFgHikLmNoPqRsTuVwXyZAbCd =“ p Aer aeee rStUvWxYzaBcDe 

eFgHiJkLmNoPqRsTuVwXyZAbCdEfGh]jKl_ =74 —[MnOpQrStUvWxYzaBcDeFgHidkLim 


mNoPqRsTuVwXxXyZAbCdEfGhWKIMnOpQrs 4 


StUvWxYzaBcDeF cHi 


oPgRs Tu 


uVwxXyZAbCdEfGhiKIMnOpQrStUvWxYzA abe aBcDeFgHiJkLimNoPqRsTuVwXyZAb 
bCdEfGhIj KIMnOpQrStUvWxYzaBcDeFg bedegHiJkLmNoPgRs TuVwXyZAbCdEfG 
ChijKMnOpQrstUvWxYzaBcDeFgHilk defg TkLamNoP RsTuVwXyZAbCdEfGh 
hIKIMnOpOsStUvWxzabcDeF hil fJkLmNoP RsTuVwXyZ 
ZADCdEfGhIjKIMnOpQrStUvWxYz ImnzaBcDeF' oHlidktamNoP RsTuVu 
wXyZAbCdEfGhlj KIMnOpQrStUvWx opgqrx YzaBcDeF gHi oPqRs TuVw 
wXyZAbCdEfGhijKIMnOpQrStUvWxYzArstuvzaBcDeFeHiJkLmNoPgRsTuVwXyZ. 
ZAbCdEfGhIjKIMnOpQrStUvWxYzaBcDe vwx DeFgHi oPqRsTuVwxXyZAbC 
CdEfGhjKIMnOpQrStUvWxYzaBcDeFgH yzab HidkLmNoP RsTuVwXyZAbCdEfG 
Ghjj KIMnOpOrstUvWxYzaBcDeFeHikL bede klmNoPqRs eer er ane 


jKIMnOpQrStUvWxYzaBcDeFgHikLm efgh ge aaa bCdEfGhlj 
MnOpQrStUvWxYzaBcDeFgHiykLmN ghij § NoPqRsTuVwX bCdEfhGKIMn 
MnOpQrStUvWxYzaBcDeFgHikL jklm oPqRsTuVwXyZAbCdEfGh 
sper ae Sep a 2 nop eFeHiJkLmNoPgqRsTuVwXyZ 
ZAbCdEfGhijKIMnOpOrs rst tUvWxYzaBcDeFeHiJkL 
weil 
LmNoPqRsTuVwXxyZ cee etter uane 
LmNoPgRsTuV uVwXyZAbC 
: ga. (eis 
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Exclusive faces are never forgotten! 
Alphatype Corporation has been providing 
typographers world-wide with the typefaces 
discerning graphic designers demand. 
Available through members of the Alphatype 
CRS Type Masters Guild — a group truly 
concerned about providing you with the 
finest typographic quality. 
To back their commitment, they use 
the Alphatype CRS...the digital photo- 
typesetter with text resolution of 5,300 
lines to the inch for razor-sharp charac- 
ters. Unprecedented control of letterspac- 
ing and kerning in % unit increments. 

Size for size type design for the highest — 
“. quality in terms of letterform and 


ae ee SSS SSS LSE eee ee) 
Yes, I'm interested in one-of-a-type faces. Please send me typesheets 
for the HB Poppl-Pontifex and HB Walbaum Standard families. 


Name 
Title 


Company 


Address 


Zip 


Send coupon to: 
Alphatype Corporation, a member of the Berthold group 
7711 North Merrimac Avenue, Niles, Illinois 60648 


maximum legibility. All of which gives them 
virtually unlimited flexibility to aesthetically 
solve any typographic challenge. 

You can select from the extensive CRS 
type font library. Get the latest popular 
face or one of our many exclusive type- 
faces. The list grows daily. 

The CRS brings a new standard of 
quality to your advertisements, annual 
reports, books, forms and publications. 

Send for a sample of our latest » 
exclusive Alphatype CRS faces shown 
above. Or better yet, call a Type Master 
for your next job and see for yourself. 

You'll never again settle for anything 
less than typeartistry. 


Poppl-Pontifex and Walbaum Standard are exclusive Berthold typefaces now available on the CRS. 


AT EXCLUSIVE CRS PLACES. 


In the United States 
Arizona 

Arizona Typographers, Inc. 
Phoenix (602) 263-1166 


Morneau Typographers 
Phoenix (602) 258-5741 


Progress Litho Service 
Phoenix (602) 258-6001 
Arkansas 

Prestige Composition Inc. 
Little Rock (501) 375-5395 
California 

Aldus Type Studio Ltd. 

Los Angeles (213) 933-7371 


Alfa Type Studio 
San Francisco (415) 885-0553 


Arrowgraphics Inc. 
San Francisco (415) 543-5700 


A.T, Composition 
Berkeley (415) 548-3192 


Blakeley Graphics 
Santa Clara (408) 739-8202 


D &J Typographers, Inc. 
Santa Clara (408) 727-0991 
Display Lettering And Copy 
San Francisco (415) 777-0831 


Future Studio 
Los Angeles (213) 660-0620 


Headliners/Identicolor 
San Francisco (415) 781-0463 


Koala-T Typesetting 

Lafayette (415) 283-5360 
Linda Graphics 

Santa Barbara (805) 962-2142 
Cass Montgomery Typography 
San Francisco (415) 398-2395 


Nicholas Composition 
Los Angeles (213) 385-3258 


Omnicomp 
San Francisco (415) 398-3377 


PM Graphics 
Costa Mesa (714) 556-2890 


Rapid Typographers 

San Francisco (415) 982-6071 
Reardon & Krebs Typography 
San Francsico (415) 986-1725 


Repro Typographers 
San Francisco (415) 362-3971 


Santa Barbara Typography, Inc. 
Santa Barbara (805) 962-9128 


Taurus Phototypography 
Los Angeles (213) 382-8244 


Typografx 
Chico (916) 895-3280 


TypoGraphic Innovations 
Beverly Hills (213) 657-6030 


Colorado 


Photocomp Phototypographers 
Colorado Springs (303) 475-1122 


Connecticut 


Fairfield County Typographers Inc. 


Westport (203) 226-9338 


Graphics Unlimited 
Danbury (203) 792-0351 


Production Typographers Inc 
(Pro Type) 

Greenwich (203) 531-4600 
Professional Type Service 
Greenwich (203) 629-4365 


District of Columbia 


Graftec Corporation 
D.C, (202) 337-1555 


Florida 

etCETRA 

Stuart (305) 286-2719 
Typographical Service 

Ft. Lauderdale (305) 772-4710 
Georgia 

Action Graphics, Inc. 

Atlanta (404) 351-1753 


Phototype 

Atlanta (404) 873-1209 
Swift Tom & His Electric 
Type Shop Ltd. 

Atlanta (404) 874-1634 


Type Designs, Inc. 
Atlanta (404) 355-2135 
Illinois 

A-1 Composition Co,, Inc. 
Chicago (312) 236-8733 
Alpha Design Ltd. 
Springfield (217) 544-2400 
J.M. Bundscho Inc. 
Chicago (312) 726-7292 
Character Composition, Inc. 
Chicago (312) 648-9896 
Decatur Typesetting 
Decatur (217) 429-9740 
Design Typographers 
Chicago (312) 329-9200 
House of Typography 
Chicago (312) 263-1532 
Master Typographers, Inc. 
Chicago (312) 661-1733 
Mobi Graphics 

Chicago (312) 944-5585 


Publishers Typesetters Inc. 
Chicago (312) 283-3340 


RyderTypes, Inc. 
Chicago (312) 467-7117 


Shore Typographers, Inc. 
Chicago (312) 676-3600 


Superior Typesetting 
Champaign (217) 352-4226 


The Typesmiths 
Chicago (312) 787-8200 
The Typographers 
Chicago (312) 644-7768 


Indiana 

Jackson-Zender Studios 
Indianapolis (317) 639-5124 
Louisiana 

Forstall Typographers 

New Orleans (504) 524-0822 
Martin/Greater Film Graphics, Inc. 
New Orleans (504) 524-1741 
Maryland 

Harlowe Typography, Inc; 
Brentwood (301) 277-8311 
Hodges Typographers, Inc. 
Silver Springs (301) 585-3601 
Massachusetts 
Fenway Photocomposition, Inc. 
Boston (617) 266-3890 
Michigan 

A-Type, Inc. 

Dearborn (313) 336-2466 
Acra Forms, Inc. 

Grand Rapids (616) 458-1161 
Alpha 21 

Detroit (313) 532-9114 

Rudy Carr Co. 

Detroit (313) 535-2960 

The Thos. P. Henry Co. 
Detroit (313) 875-1950 


Marino & Marino Typographers 
Detroit (313) 962-1777 


Minnesota 
Graph-Tronics 

Minneapolis (612) 338-7171 
Great Faces, Inc. 
Minneapolis (612) 339-2933 


P & H Photo Composition 
Minneapolis (612) 374-3213 


Type Tronics, Inc. 
Minneapolis (612) 339-5563 
Mississippi 

Prestige Typography 

Jackson (601) 982-5525 
Missouri 

Commerce Litho Services Inc. 
St. Louis (314) 781-7702 


Master Typographers, Inc. 
St. Louis (314) 645-2878 


National Typographers, Inc. 
St. Louis (314) 241-8297 


Type House, Inc. 
St. Louis (314) 644-1404 


Nevada 


Alpha Typographers 
Reno (702) 825-8677 


New Hampshire 


Phototype N.E. 
Pelham (603) 898-7440 


New Jersey 


Computype Co. 
Garfield (201) 546-9267 


Tristin Typographers 


Monmouth Junction (201) 329-8803 


New York 

Able Phototype Systems 
Yonkers (914) 476-3336 

M.J. Baumwell Typography, Inc. 
New York (212) 868-0515 
Boro Typographers, Inc. 

New York (212) 475-7850 
Centers Composition 

Pine Bush (914) 733-1063 
City Typographic Service, Inc. 
New York (212) 686-2760 
Composition Corporation 
Albany (518) 465-7575 
Cresset, Baxter & Spencer, Inc. 
New York (212) 766-9432 
Euramerica 

New York (212) 921-4390 
Farrington & Favia, Inc. 

New York (212) 431-9700 
Fototype Factory, Inc. 

New York (212) 889-7995 
Gryphon Typographers 

New York (212) 953-1304 
Lincoln Typographers 

New York (212) 679-7933 
Line & Tone Associates, Inc. 
New York (212) 921-8333 


Marvin Komme! Productions, Inc. 


New York (212) 682-3498 
Primar Typographers, Inc. 
New York (212) 269-7916 
Sheridan Associates/ 

The Slide Center 

Ossining (914) 941-4981 
Thorner-Sidney Press, Inc. 
Buffalo (716) 856-4500 
Total Typographers Inc. 
Mamaroneck (914) 381-2659 
Tri-Arts Press, Inc. 

New York (212) 686-4242 
Tribeca Typographers, Inc. 
New York (212) 925-8080 
Type/Graphics 

Syracuse (315) 437-1101 
Typographix 

Albany (518) 462-2923 
Unicomp 

Albany (518) 463-2972 
M.A. White Typographers 
Larchmont (914) 834-7389 
Word Management Corp,/ 
Typography Services 
Albany (518) 482-8650 


Ohio 
Bohme & Blinkmann, Inc. 
Cleveland (216) 621-5388 


PhotoComp? 
Toledo (419) 243-6196 


Typo-Set 
Cincinnati (513) 751-5116 


Oklahoma 


Alphasource, Inc. 

Oklahoma City (405) 521-0310 
ED-BE Incorporated 
Oklahoma City (405) 943-2391 
Pennsylvania 
ADVenture Inc. 

Allentown (215) 435-3233 


Armstrong Inc. 
Philadelphia (215) 574-8600 


Estelle Bair 
Blue Bell (215) 542-7790 


Composing Room Inc. 
Philadelphia (215) 563-3440 


Davis & Warde 
Pittsburgh (412) 261-1904 


Headliners of Pittsburgh 
Pittsburgh (412) 391-3778 


Leon Segal Typesetting 
Philadelphia (215) 236-5585 


Stallone Typography Service Inc. 
Philadelphia (215) 568-6310 


UniComp 

Wynnewood (215)642-6355 
South Carolina 

D G & F Typography 
Columbia (803) 799-9140 
Tennessee 


Graphic Arts Associates, Inc. 
Memphis (901) 345-8973 


House of Typography, Inc. 
Memphis (901) 726-6961 
Lettergraphics Memphis 
Memphis (901) 458-4584 


Texas 


Candlelight Type Print Corp. 
Austin (512) 476-0732, 


Robert J. Hilton 
Dallas (214) 669-1149 


Pix Graphic Arts 
Beaumont (713) 842-2122 
Virginia 

Riddick Advertising Art 
Richmond (804) 270-1811 
Washington 


Art-foto Typography 
Seattle (206) 622-0218 


Thomas & Kennedy Typographers, Inc. 


Seattle (206) 622-0918 
Western Typographers Inc. 
Seattle (206) 624-3642 
Wisconsin 


Peter A. Altenhofen Typographers 
Milwaukee (414) 352-3590 
Graphic Composition, Inc. 
Menasha (414) 739-3152 

Schmitz Typographers 
Milwaukee (414) 447-7337 


Zahn-Klicka-Hill Typographers Inc. 


Milwaukee (414) 276-0136 


... Canada 
Alberta 


Duffoto Process Co. Ltd. 
Calgary (403) 263-7160 


Manitoba 

B/W Type Service Ltd. 
Winnipeg (204) 947-0538 
Ontario y 
Adtype Toronto Ltd. 
Toronto (416) 968-6778 


Alpha Graphics Ltd. 
Toronto (416) 961-5600 


Canadian Composition’ 
Toronto (416) 863-0742 


Eastern Typographers Inc. 
Toronto (416) 465-7541 


Fleet Typographers Ltd. 
Toronto (416) 532-2818 


J &J Typesetting 
Toronto (416) 964-6533 


Linotext 

Toronto (416) 274-6395 

M &H Typography Ltd. (Tor.) 
Toronto (416) 922-3194 


MonolLino Typesetting Co, Ltd. 
Toronto (416) 537-2401 


Protype 
Toronto (416) 482-2599 


Shervill-Dickson 
Toronto (416) 425-7408 


Techni-Process Ltd. 
Toronto (416) 363-2493 


Word for Word in Colour 
Toronto (416) 960-5050 


Quebec 


Composition Quebec Inc. 
Quebec (418) 529-4927 


Gravel Photograveur Inc. 
Quebec (418) 683-1501 


M &H Typography, Ltd. (Mont.) 
Montreal (514) 866-6736 


TypoGraphica 2000 Inc. 
Montreal (514) 933-3315 


Typoleser 
Montreal P.A‘T. (514) 642-2710 


... Europe 
Austria 

Grafostil GesmbH 
Wien 222-55-4628 
Belgium 

Belgium Production + 
Brussels 640-80-80 


Graphiproduction 
Brussels 640-25-53 


Graphiservice SPRL 
Brussels 538-02-21 


Denmark 


Everts Alfabet 
Copenhagen 1-116320 


France 


Typogabor 
Paris 229-19-90 


Netherlands 


Ploeger Lettering BV 
Amsterdam 020-276451 
Sweden 


Typografen AB 
Malmoe 040-112650 


Typografen 2 
Stockholm 08-349255 


©Alphatype Corporation 1983. 


This ad was set in HB Poppl-Pontifex, exclusively available on the Alphatype CRS and Berthold Phototypesetters. 


United Kingdom 
Apex Photosetting Ltd. 
London 01-837-9369 


Art PhotoSet 
London 01-701-0477 


Baird Harris Ltd. 
London 01-437-6373 


Billington Press Ltd. 
London 01-987-8118 


Composite Graphics Ltd. 
London 01-242-9586 


De Sa Graphics, Nunhead 
London 01-639-2828 


Film Fount Services Ltd. 


» Southampton 0703-332686 


Focus Photoset Ltd. 
London 01-251-4911 


Headliners (UK) Ltd. 
London 01-580-7045 
Heavyweight Graphics 
London 01-388-5451 
Image Communications Ltd. 
London 01-580-7017 
Image Services (Edinburgh) Ltd. 
Edinburgh 031-229-6345 
Inline Graphics Ltd. 
London 01-251-4341 

KAB Ltd. 

London 01-600-4391 
Letterform Ltd. 

London 01-437-3912 

Libra Press 

London 01-928-7081 
Modern Text Typesetting 
Prittlewell 

Essex 0702-45195 
Montage Filmsetting Co. 
London 01-251-3771 

Nova Graphics Ltd. 
London 01-251-3591 

J.T, Orange 

London 01-253-6415 
Premlux Reproductions Ltd. 
London 01-236-6991 
Pressdata Ltd. 

London 01-251-6562 
Progress Filmsetting Ltd. 
London 01-729-5000 

PRT Offset 

London 01-607-7535 
Sabrebrook Ltd. 

London 01-658-7336 

Sans Serif Ltd., Deritend 
Birmingham 021-773-8466 
Sellars Phototype 
Macclesfield 0625-612075 


The Setting Room 
Tunbridge Wells 
Kent 0892-39625 


Studio Press (Birmingham) Ltd, 
Birmingham 021-359-3151 
Text Typographics Ltd. 
London 011-251-3771 


Verbatim 
London 01-837-2176 


Word Machine Ltd. 
London 01-609-1140 


West Germany 


Rudolf Eimannsberger 
Munich 089-555765 


Frankische Landeszeitung GmbH 
Ansbach 0981-5711 


Klaus Grimm-Fotosatz 
Grafing near Munich 08092-6748 


Hans-Soldan-Stiftung 
Essen 0201-231140 


Kreuzer 
Munich 089-6372771 


Schmidt + Co. 


Weinstadt-Grossheppach 07151-64058 


Schmidt & Klaunig 
Kiel 0431-62095 


... Orient 
Japan 


Typro Inc. 
Tokyo (03) 716-0131 


And more to come! 


Alphatype Corporation 


a member of the Berthold group 
7711 N. Merrimac Ave. 
Niles, Illinois 60648 
312-965-8800 


In Canada 
Alphatype Canada, Inc. 


a member of the Berthold group 


190 Amber Street 


Markham, Ontario L3R 3J8 


416-475-8570 
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The largest Berthold library 
in the United States, including 


classic foundry faces in 
their most perfect form. 


AG Buch ultra 

AG Buch ultra light italic 

AG Buch light 

AG Buch light italic 

AG Buch regular 

AG Buch regular italic 

AG Buch medium 

AG Buch medium italic 

AG Buch bold 

AG Buch bold italic 
AG Buch light condensed 

ight condensed italic 

AG Buch regular condensed 
AG Buch medium condensed 
AG Buch bold condensed 
AG Old Face regular 
AG Old Face medium 
AG Old Face bold 
Aldus-Buchschrift regular 
Aldus-Buchschrift italic 
Baskerville Berthold regular 
Baskerville Berthold italic 
Baskerville Berthold medium 
Baskerville Berthold med. italic 
Baskerville Berthold bold 

, Baskerville Book regular 
Baskerville Book italic 
Sepia Book medium 


Berling-Antiqua regular 
Berthold Imago light 
Berthold Imago light italic 


rthold Imago book italic 
rthold Imago medium 
rthold Imago medium italic 
rthold Imago extra bold 
Berthold Imago extra bold italic 
Bodoni-Antiqua regular 
Bodoni italic 
Bodoni-Antiqua medium 
Bodoni medium italic 


entury Original regular 
entury Original italic 


oncorde medium italic 
oncorde bold condensed 
ooper Black regular 
ooper Black italic 
Cooper Black condensed 
Ehrhardt regular 
Ehrhardt italic 
Ehrhardt demi bold 
Ehrhardt demi bold italic 
Eurostile regular 
Eurostile italic 
Eurostile bold 
Firmin Didot regular 
Firmin Didot bold 


Typographic Resource 


From 5.5 point to 5.5 inches 
Typographic Resource offers you 
consistency of cut and Berthold’s 
unsurpassed quality. 

To receive our comprehensive and 


unique typeface brochures just write 


to us on your company letterhead. 


Franklin Gothic ATF regular 
Franklin Gothic ATF italic 
Franklin Gothic ATF condensed 
Franklin Gothic ATF cond. italic 
Franklin Gothic ATF extra cond. 
Frutiger 45 

Frutiger 46 

Frutiger 55 

Frutiger 56 

Frutiger 65 
Frutiger 66 
Frutiger 
Frutiger 76 
Futura light 

Futura light oblique 
Futura book 

Futura book oblique 
Futura medium 

Futura medium oblique 
Futura demi bold 

Futura demi bold oblique 
Futura bold 


utura extra bold condensed 
utura extra bold cond. oblique 
alliard regular 

alliard italic 


aramond Berthold regular 
Futura bold oblique aramond Berthold italic 

Futura extra bold aramond Berthold italic Swash 
PCL moaramond Berthold medium 
Futura light condensed aramond Berthold medium italic 
in Cue soaramond Berthold bold 

Futura bold condensed aramond Stempel regular 
Garamond Stempel italic 
Garamond Stempel medium 
Garamond Stempel medium italic 
Garamont Amsterdam regular 
aramont Amsterdam italic 
aramont Amsterdam medium 
aramont Amsterdam med. italic 
aramont Haas regular 

aramont Haas italic 


oudy heavy face condensed 
oudy Catalogue regular 


elvetica regular italic 
elvetica medium 

elvetica medium italic 
elvetica bold 

elvetica bold italic 

elvetica light condensed 
lelvetica medium condensed 


janson-Antiqua regular 
ljanson italic 
ightline Gothic 
jadison regular 
ison italic 
adison medium 
adison bold 
Melior regular 
Melior italic 
Melior bold 
Melior bold condensed 
News Gothic regular 
News Gothic bold 
Optima ht 
Optima ita 
Optima medium 
Optima medium italic 
Optima bold 
Optima extra bold 


Tr. 


Typographic Resource Limited 
1624A Central Street 
Evanston, IL 60201-1597 
Telephone 312 864 9444 


Palatino regular 


Palatino italic 
Palatino bold 
Perpetua regular 
Perpetua italic 
Perpetua bold 
Perpetua bold italic 
Perpetua Black 

Plantin light 

Plantin light italic 

Plantin regular 

Plantin regular italic 

Plantin bold 

Plantin bold italic 

Plantin bold condensed 
Poppl-Laudatio light 
Poppl-Laudatio regular 
Poppl-Laudatio regular italic 
Poppl-Laudatio medium : 
Poppl-Laudatio medium italic ae ee ian 7 = ae 
Poppl-Laudatio bold ABCD ABCD ABCD ABCD ABC ABC 
Poppl-Laudatio bold italic ABC ABC ABC ABC ABC ABC ; 
Poppl-Laudatio light condensed 5c Rac ABC ABC ABC i 
Poppl-Laudatio regular cond.. 
Poppl!-Laudatio medium cond. 
Poppl-Laudatio bold cond. 
Popp! Nero light 
Popp! Nero bold 
Renault light 
Renault light italic 
Renault bold 
Renault bold italic 
Rockwell light 
Rockwell light italic 
Rockwell regular 


Kacoera Abcoer Recoer “Racoer Racoer % ABOoEF 
ABCDEF ABCDEF ABCDEF ecoe RBCDE Racde fa 


Rockwell regular italic _— ee eS 
Rockwell bold soe! 

Rockwell bold italic ‘AncneraRNNOMDRSTOTWXz1294907800 
Rockwell extra bold re 

Rockwell bold condensed _ iStapeinopenan py piperincepeeany 
Sabon-Antiqua regular aie ope statins 
Sabon italic Hamburgefons akzidenw. contains all of 
Sabon-Antiqua medium Har 

Schneidler Initialen 
ie li 


oop aks nein a ha ona ar ncaa em 


pe akzidenz contain 


byntax rep 


Univers 85 

Univers 39 

Univers 49 

Univers 59 

Univers 47 

Univers 48 

Univers 57 

Univers 58 

Univers 67 

Univers 68 

Univers 53 

Univers 63 

Univers 73 

Univers 83 

Vendome regular 

Vendome italic 

Vendome medium 

Vendome medium italic 
é ndome extra bold 


Walbaum rear italic 
Walbaum Buch medium 
Walbaum Buch medium italic 
Walbaum Buch bold 
Walbaum Buch bold italic 
Walbaum Standard 
Walbaum Standard italic 
Walbaum Standard medium 
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WALBAUM STANDARD 


BERTHOLD EXCLUSIVE TYPEFACES 


abcdefghijklmnopqrstuvwxyz 
ABCDEFGHIJKLMNOPORSTUVWXYZ 
adeedoceBiAAALOG CEU1234567890% 
(. 5-321) 2¢-)- [7° »«] +—=/ SEF *&G 


W eession Standard is the contemporary 
ROWWN Ae of the 8 and 10 point faces cut by 
. x eames hand in 1804 by J.G. Justus Erich 
Walbaum of Weimar. Walbaum Standard is avail- 
able from Berthold only. 


erthold Exclusive Typefaces are a range of designs for 

photosetting which you will find nowhere else. Our 
== UNique program now comprises 25 type families with a 
total of 125 fonts, and Walbaum Standard is among them. 
A free specimen is as near as your nearest mailbox. 


Please write to: 

Berthold AG, Teltowkanalstr. 1-4, 
D-1000 Berlin 46, West Germany 
Or from overseas to: 

Al natype Corporation, 


7711 N. Merrimac Avenue, 
Niles, Illinois 60648 


FROM BERTHOLD ONLY 


W.A.F. 
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What this high speed, 


high tech world needs now is 


LetterLove. 


Every day, it seems, a new miracle machine appears. One 
that sets type faster. Stores fonts mysteriously. Expands, ' 


condenses and slants letterforms in bewildering profusion. 


Each new terminal, typesetter and printer promises 
greater convenience. More creative flexibility. And most 
of all, speed, speed, speed. 


What’s needed in this brave, new, digitized world are 
people who can still elevate the business of setting type to 
the level of an art form. People who care about the art of 
type. Men and women who appreciate the beauty of let- 
terforms. Who enjoy the way those elegant black and 
white shapes fit together and bring color to a page. 


Anaheim: 


On The Ball Typesetting, 1884 S. Santa Cruz Street, Anaheim, California 92805, (714) 978-9057 


Arlington: 


Carver Photocomposition, 1025 N. Filmore Street, Arlington, Virginia 22201, (703) 528-0772 


At Mergenthaler Linotype, we call these artists ‘‘the Let- 
terLovers.” And for nearly 100 years, we’ve cultivated a 
special relationship with them. 


Mergenthaler Type Directors, including such luminaries 
as D.W. Dwiggins and Chauncey Griffiths, have been per- 
suasive advocates for type as art through generations of 
new typesetting technologies. 


What’s more, it was a Mergenthaler Linotype product 
that established the artistic credentials of each new type- 
setting technology. The Linotype, for example, convinced 
typographic purists that machines could indeed set beauti- 
ful type. Our vir proved that fine typography could be 
created photographically. And Mergenthaler’s line of 
Linotron crT products moved the world into the era of in- 
visible, digital fonts. 


Fort Worth: 


Freehold: 


Composition Systems Inc, ror1 Arlington Blvd., Suite W141, Arlington, Virginia’ 22209, (703) 528-0066 


Baltimore: 


Glen Ellyn: 


If you feel a part of this long tradition of protecting the art 
of fine typography, we invite you to declare your Letter- 
Love. It’s easy. Simply order your type from one of the 
106 LetterLove type houses listed here. Each has access to 
every single typeface in the world’s most admired digital 
collection: the Mergenthaler, Linotype, Stempel, Haas 
library. 


LetterLove. Now and forever. 
Only from Mergenthaler, Linotype, Stempel, Haas 


Fort Worth Lino, 610 South Jennings Street, Fort Worth, Texas 76104, (817) 332-4070 


Pulsar Graphics, 200 Craig Road, Freehold, New Jersey 07728, (201) 780-2880 


The Typesetters Corp, 800 Roosevelt Road, Bldg. D, Suite 2, Glen Ellyn, Illinois 60137, (312) 858-4440 


Dean’s Inc, 1106 North Charles Street, Baltimore, Maryland 21201, (301) 625-2000 


Berkeley: 


Pearson Typographers Corp, 1101 Taft, Berkeley, Illinois 60163, (312) 449-5200 


Boston: 


Typographic House, 63 Melcher Street, Boston, Massachusetts 02210, (617) 482-1719 


Cambridge: 


Grand Rapids: 


Composing Room, 2303 Kalamazoo $.E., Grand Rapids, Michigan 49507, (616) 452-2171 


Hamden: 


Southern New England Typographic Service, Inc, 2115 Dixwell Avenue, Hamden, Connecticut 06514, (203) 288-1611 


Hicksville: 


Typographic Art Inc, 940 Sherman Avenue, Hamden, Connecticut 06514, (203) 281-1420 


D.N.H. Typesetting, Inc, 215 First Street, Cambridge, Massachusetts 02142, (617) 354-1991 


Carlstadt: 
GS. Litho, One Kero Road, Carlstadt, New Jersey 07072, (201) 933-8585 


Chicago: 
Jandon Graphics, Inc, 2855 West Nelson, Chicago, Illinois 60618, (312) 463-0847 
Tele Typography, 730 N. Franklin Street, Chicago, Illinois 60610, (312) 787-1100 


Clarinda: 
Clarinda Company, 220 North First Street, Clarinda, lowa 51632, (712) §42-5131 


Crystal Lake: 
Black Dot, Inc, 6115 Official Road, Crystal Lake, Illinois 60014, (815) 459-8520 


Dallas: 

Express Typesetting Co. Inc, 1406 Slocum, Dallas, Texas 75207, (214) 741-6497 

Graphic Typography, 1451 Empire Central, Suite 110 Dallas, Texas 75247, (214) 630-5661 
Jaggars-Chiles-Stovall, Inc, 5531 East University Boulevard, Dallas, Texas 75222, (214) 363-5600 
Southwestern Typographics, 2820 Taylor Street, Dallas, Texas 75226, (214) 748-0661 
Typeworks of Dallas, 7196 Envoy Court, Dallas, Texas 75247, (214) 631-7006 


Denver: 
E.B. Typecrafters, 235 3Curtis Street, Denver, Colorado 80205, (303) 629-6048 
Mel Typesetting, 1519 South Pearl Street, Denver, Colorado 80210, (303) 777-5571 


Detroit: 
Central Typesetting, 550 West Fort Street, Detroit, Michigan 48226, (313) 961-7171 


Willens + Michigan/typoServices, 1959 East Jefferson Avenue, Detroit, Michigan 48207, (313) 567-8900 


Edina: 
Metro Graphic Arts, Inc, 7700 Bush Lake Road, Edina, Minnesota 55435, (612) 831-8183 
Minnesota Graphics, Inc, 4565 West 77th Street, Edina, Minnesota § 5435, (612) 831-3014 


Ephrata: 


Centennial Graphics, Inc, 210 North State Street, PO Box 426, Ephrata, Pennsylvania 17522, (717) 733-6573 


Island Typographers, Inc, 6 Burns Ave., Hicksville, New York 11801, (§ 16) 931-2282 
Tru Font Typographers, 150 Lauman, Hicksville, New York 11801, (§16) 935-8070 


Houston: 
Encom Graphics, 7070 Empire Central, Houston, Texas 77040, (713) 937-6900 
Professional Typographers, 2502 North Boulevard, Houston, Texas 77098, (713) §24-7549 


Southwest Creative Graphics, 3131 West Alabama, Suite 107, Houston, Texas 77098, (713) 524-7433 


Typeworks of Houston, 2520 Robinhood, Houston, Texas 77005, (713) 527-9900 
Typografiks, Inc, 4701 Nett Street, Houston, Texas 77007, (713) 861-2290 
XL Typographers, Inc, 3260 Sul Ross, Suite 100, Houston, Texas 77098, (713) 520-6098 


Indianapolis: 
Roger’s Typesetting, 220 North Fulton Street, Indianapolis, Indiana 46202, (317) 632-4521 
Weimer Typesetting Co, Inc, 111 East McCarty, Indianapolis, Indiana 46225, (317) 635-4487 


Jackson: 
Jackson Typesetting, 1820 West Ganson Street, Jackson, Michigan 49204, (517) 784-0576 


Kenilworth: 
Elizabeth Typesetting Co, 26 North 26th Street, Kenilworth, New Jersey 07033, (201) 241-6161 


McLean: 


Letterform Graphics, Inc, 8200 Greensboro Drive No. 403, McLean, Virginia 22101, (703) 893-1313 


Miami: 
Birmy Photo-Engraving, 2244 NW 21 Terrace, Miami, Florida 33142, (305) 633-5241 


Milwaukee: 


Trade Press Typographers, 2100 West Florist Avenue, Milwaukee, Wisconsin 53209, (414) 228-7701 


Minneapolis: 
Alphagraphics One, 4020 Minnetonka Blvd, Minneapolis, Minnesota 55416, (612) 926-5979 
Drnavich & Drnavich, 405 5 Highway 7, Minneapolis, Minnesota 55416, (612) 927-9260 


The Typehouse + Duragraph, 3030 Second Street North, Minneapolis, Minnesota 55411, (612) 588-7511 
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Morganville: 
D8TATEXT +, Central Mall, Route 79 & Tennent Road, Morganville, New Jersey 07751, (201) 591-0010 


Mountain View: 
Frank’s Type, Inc, 935F Sierra Vista, Mountain View, California 94043, (415) 961-0123 


Mount Rainer: 
Barton Graphics, 3201 Rhode Island Ave, Mount Rainer, Maryland 10822, (301) 779-4664 


Newark: 
Arrow Typographers, 2-14 Liberty Street, Newark, New Jersey 07 102, (201) 622-0111 


New York: 

Ace Typographers/Manhattan Graphic Productions, 149 West 27th Street, New York, New York 10001, (212) 255-6687 
Adroit Graphics, 537 Greenwich Street, New York, New York 10013, (212) 243-1929 

American Type Crafters, Inc, 132 West 21st Street, New York, New York 10011, (212) 807-1750 
Characters Typographic Services, Inc, 7 West 36th Street, New York, New York 10018, (212) 947-0900 
Concept Typographic Services, Inc, 29 West 38th Street, New York, New York 10018, (212)354-3733 
Cromwell Type-Ad Service, 416 West 31st Street, New York, New York toot, (212) 695-6362 

Cyber Graphics, 342 Madison Avenue, New York, New York 10017, (212) 682-3177 

R.R. Donnelley & Sons, 80 Pine Street, New York, New York 10005, (212) 908-4400 

Empire Cold Type, 137 Varick Street, New York, New York 10013, (212) 691-2171 

Expertype, Inc, 300 Park Avenue South, New York, New York roo1o, (212) 533-9650 

Film Art Computer Typography (FACT), 29 West 38th Street, New York, New York 10018, (212) 221-1565 
Innovative Graphics International Ltd, 160 5th Avenue, New York, New York 1oor0, (212) 243-0404 
Maxwell Photographics, Inc, 53 West 36th Street, New York, New York 10018; (212) 594-0505 

One Seven Typographers, Inc, 491 Broadway, New York, New York 10012, (212) 226-3481 

Photogenic Graphics, Inc, 116 West 32nd Street, New York, New York 10001, (212) 244-0600 

Saxon Graphics, Inc, 25 West 43rd Street, New York, New York 10036, (212) 869-8032 

SigmaGraphics, Inc, 149 Fifth Avenue, New York, New York 10010, (212) 460-8404 

Sun Light Graphic, 2 East 37th Street, New York, New York 10016, (212) 683-4452 

Topel Typographic Corp/rrc, 27 West 24th Street, New York, New York 10010, (212) 924-4180 
Typographic Directions, 300 Park Avenue South, New York, New York 10010, (212) 673-1200 
TypoGraphics Communications, Inc, 305 East 46th Street, New York New York, 10017, (212) 754-9500 
Zimmering & Zinn, 50 West 23rd Street, New York, New York 1rooto, (212) 989-3151 


Norfolk: 
B.F. Martin Inc, 344 West Bute Street, Norfolk, Virginia 23510, (804) 625-2566 


North Haven: 
Comp One, Inc, 530 Washington Avenue, North Haven, Connecticut 06473, (203) 239-4467 


Oakland: 
Spartan Typographers, 2112 West Street, Oakland, California 94612, (415) 836-0933 


Oklahoma City: 
Denver Reese Typesetting, 809 Robert S. Kerr Avenue, Oklahoma City, Oklahoma 73106, (405) 235-6449 


Orange: 
Newark Trade Typographers, 177 Oakwood Avenue, Orange, New Jersey 07050, (201) 674-3727 


Orlando: 
Typo-Graphics, Inc, 2602 East Livingston Street, Orlando, Florida 32803, (305) 896-2696 


Pennsawken: ' 
Waldman Graphics, Inc, 9100 Pennsawken Highway, Pennsawken, New Jersey 08110, (609) 662-9111 


Philadelphia: 

John C. Meyer & Son, Inc, 432 North 6th Street, Philadelphia, Pennsylvania 19123, (215) 627-4320 
PHP Typography, Inc, 125 South 9th Street, Philadelphia, Pennsylvania 19107, (215) 922-8700 
Typographic Service, 1027 Arch Street, Philadelphia, Pennsylvania 19107, (215) 923-9000 


Phoenix: 
Digitype, 3002 N. Seventh Avenue, Phoenix, Arizona 85013, (602) 264-2425 


Piqua: 

Hammer Graphics, 9234 North Country Club Road, Piqua, Ohio 45356, (513) 773-1861 
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Plainview: 


Nassau Typographers, Inc, 111 Express Street, Plainview, New York 11803, (516) 433-0100 


Pleasantville: 
Guild Concepts, 54 Wheeler Avenue, Pleasantville, New York 10750, (914) 747-1331 
Lettra Graphics, Inc, 364 Manville Road, Pleasantville, New York 10570, (914) 769-1955 


Sacramento: 
Ad Type Graphics, 4011 Power Inn Road, Sacramento, California 95826, (916) 736-2222 


San Diego: 
Boyer & Brass, Inc, 2559 Kettner Blvd., San Diego, California 92101, (714) 238-1525 


San Francisco: 
Design & Type, 410 Townsend, Suite 408, San Francisco, California 94107, (415) 495-6280 
Walker Engraving, 333 Fremont, San Francisco, California 94105, (415) 433-7900 


San Luis Obispo: 
Tintype Graphic Arts, 2226 Beebee Street, San Luis Obispo, California 93401, (805) §44-9789 


Santa Barbara: 
Tom Buhl Typographers, 621 Chapala Street, Suite , Santa Barbara, California 93101, (805) 965-7347 


Silver Spring: 
Typehaus, a division of Roliz, Inc, 8417 Georgia Avenue, Silver Spring, Maryland 20910, (301) 588-9505 


St. Cloud: 


May Printing Company, 221 Lincoln-Avenue, S.E., St. Cloud, Minnesota 56301, (612) 251-4303 


St. Louis: 
Typographic Sales, Inc, 1035 Hanley Industrial Court, St. Louis, Missouri 63144, (314) 968-6800 


Tampa: 
Ad Print, 1902 West Kennedy, Suite 201, Tampa, Florida 33606, (813) 251-0502 
George Hall Typography, 3417 West Lemon Street, Tampa, Florida 33609, (813) 870-1862 


Toledo: 


American Composition of Toledo, 1445 North Summit Street, Toledo, Ohio 43606, (419) 255-1250 


Tulsa: 
Brittco, Inc, 809 South Denver, Tulsa, Oklahoma 74119, (918) 587-8171 
Typo Photo Graphics, Inc, 525 East Sixth Street, Tulsa, Oklahoma 74120, (918) 584-1418 


Waterbury: 
P & M Typesetting, 1854 Baldwin Street, Waterbury, Connecticut 06706, (203) 755-0109 


Woodland Hills: \ 
Continental Typographics, 6319 DeSoto Avenue, Suite F, Woodland Hills, California 91367, (213) 703-6151 


York: 
York Graphics Services, Inc, 3600 West Market Street, York, Pennsylvania 17404, (717) 792-3551 


LetterLove 
Now and forever 


Only from Mergenthaler, Linotype, Stempel, Haas 


These pages were typeset on Mergenthaler Linotype typesetters. Mergenthaler, Linotype, Stempel, Haas, and Linotro 


n are trademarks of the Allied Corporation. LetterLove and LetterLovers are servicemarks of the Allied Corporation. 
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New from Mergenthaler, Linotype, Stempel, Haas. 


14 beautiful ways to practice 
the art of LetterLoving. 


Any typographer with a Linotron 202 digital typesetter 
has access to more than 1100 typefaces in the Mergenthal- 
er, Linotype, Stempel, Haas library. This includes the 14 
new faces shown on these two pages. 


Because Mergenthaler Linotype is committed to the past, 
present and future of fine typography, we’re the only 


“Whereas in the old days the entire body of man’s 
products was manufactured exclusively by hand, to- 
day only a rapidly disappearing small portion of the 
world’s goods is produced without the aid of 
machines. The natural desire to increase the efficien- 
cy of labor by introducing mechanical devices is 
growing continuously. The threatening danger of su- 
perficiality, which is growing as a consequence of 
this, can be opposed by the artist, who holds the re- 
sponsibility for the formation and further develop- 
ment of form in the world, only by sensibly coming to 
terms with the most powerful means of modern for- 
mal design, the machine of all types, from the sim- 
plest to the most complicated,.and by pressing it into 
his service, instead of avoiding it as a result of his 
failure to recognize the natural course of events. This 
realization will, of necessity, lead to a close part- 
nership between the businessman and the technician 
on the one hand, and the artist on the other. 

In the entire field of trade and industry there has 
arisen a demand for beauty of external form as well as 
for technical and economic perfection. Apparently, 
material improvement of products does not by itself 
suffice to achieve victories in international competi- 
tions. A thing that is technically excellent in all re- 
spects must be impregnated with an intellectual 
idea—with form—in order to secure preference 
among the large quantity of products of the same 
kind. Pirms employing manual workers and small 
traders have, because of their very nature, never lost 
touch with art entirely; to influence them artistically 
no longer satisfies modern demands. Today, the en- 
tire industry is also confronted with the challenge of 
applying its mind seriously to artistic problems. The 
manufacturer must see to it that he adds to the noble 
qualities of handmade products the advantages of 
mechanical production. . . .Only then will the original 
idea of industry—a substitute for handwork by 
mechanical means—find its complete realization. 

As long as the collaboration of the artist was held to 
be superfluous (by industry), machine products were 
bound to remain inferior substitutes for handmade 
goods. But gradually, business circles.are begin- 
ning to recognize the new benefits to industry that 
are derived from the creative work of the artist. As 
a result of greater knowledge one now attempts to 
guarantee the artistic quality of machine products 
from the outset and to seek the advice of the artist 
at the moment the form which is to be mass- 
produced is invented. Thus a working community 
is formed between the artist, the businessman, 
and the technician, which, organized according to 
the spirit of the age, may in the long run be capa- 
ble of compensating for all the elements of the ear- 
lier individual work. . . . For the artist possesses 
the ability to breathe soul into the lifeless product 
of the machine, and his creative powers continue 
to live within it as a living ferment. His coHabora- 


typesetting manufacturer in the us still regularly commis- 
sioning new typeface designs. And those faces we don’t 
commission, we license from original sources. So every 
face our machines set comes from the designer’s original 
letterforms. 


Many of you noticed an error in our last Ucelc advertise- 
ment. We inadvertently displayed settings of irc Newtext 
under the headings for rrc Berkeley Oldstyle. For this 
oversight, we apologize. 


Text: 
Floreal Haas 


Text: 
Floreal Haas Light 
Text: 
Floreal Haas 
Text: 


Floreal Haas Bold. 


Title: 
Floreal Haas Light 


For more information, call a Mergenthaler Linotype type 
specialist, toll-free, at 800-645-5764. In New York State, 
800-832-5288. In Canada, 800-268-2874. 


LetterLove. Now and forever. 
Only from Mergenthaler, Linotype, Stempel, Haas 


tion is nota luxury, not a pleasing adjunct; it must 
become an indispensable component in the total 
output of modern industry. One easily tends to 
underestimate the value of artistic strength which 
at first does not manifest itself in a material sense 
to most manufacturers inexperienced in esthetic 
problems, It does not suffice to hire pattern 
draftsmen who are supposed to turn out ‘‘art’’ 
seven to eight hours daily in return for a small sal- 
ary, working independently and mostly without 
adequate schooling, and to spread their more or 
less insipid designs in thousands of copies all over 
the world. . . . Itis not that easy to acquire artis- 
tically mature designs. Just-as technological 
invention and business management require inde- 
pendent minds, the invention of beautiful and 
expressive forms demands artistic potency, artis- 
tic personality... . 

It cannot be denied that a gap exists in the com- 
munication between these two groups of voca- 
tions—the technological and the artistic—which 
must be bridged from both sides with a reasonable 
approach and much good will. The businessman 


_or the technician accuses the artist of lack of 


practical discipline, while the latter accuses the 
businessman of lack of taste. Both may have 
accumulated ample reasons for their judgment. 
But, where the clear foresight of some individuals 
has nevertheless led to. partnership, unmistakable 
attainments prove that this approach promises a 
fortunate solution. . . .The moment the artist 
appreciates the important experience of the 
businessman and the technician and values their ex- 
pert advice without pretentiousness, but also knows 
that his own work. . . . will be acknowledged, the first 
bridge of mutual understanding is built. A clear divi- 
sion of responsibilities, conferring upon each the de- 
cisive word in his limited field of work, will inevitably 
lead to the success of the products of their joint 
efforts. a ; 

As long as this recognition remains isolated, the 
majority of manufacturers will unfortunately still con- 
front free-lance artists with hesitation and rejection. 
An educational institution, established by the state as 
an artistic counseling service, directed by a renowned 
and technically experienced artist, should be more 
likely to win the confidence of the manufacturer... .”’ 


Walter Gropius, 1916, - 
to the Grand-Ducal Saxon State Ministry in Weimar. 


~ 


Floreal Haas Light 


ABCDEPGHIJKLMNOPQRSTUVWRYS 
abedeighijkimnoparstuwwxyz 1234567890 

Floreal Haas 

ABCDEFGHIJKLMNOPQRSTUVWAYZ 
abcdefghijklmnopqrstuvwxyz 1234567890 

Floreal Haas Bold 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijkimnopqrstuvwxyz 1234567890 
Floreal Haas Black 
ABCDEFGHIJKLMNOPORSTUVWXYZ 
abcdefghijkimnopqrstuvwxyz 1234567890 
Ariston 

Aa Bb Ce Dd Le Fl Gg Hh Fi Gi Kk LL Mm Wn Oo 
Pp Qq Re 3s Tt Un Ov. Ww. xe Yy Zz 1234567890 


~ Ariston Bold 


Aa Bb Ce Dd Le Ft Gg HhH Fi Kk LL Mn Wn Oo 

Dp Qq Re $s St Un Ov. Ww. Ge Yy Zz 1234567890 

Ariston Extra 

cta Bb Ce Dd Le Ft Gg Fh Ki Gi Kk LI Mm Vn Oo 
Dp Qq Re Ss Ft Un Oo. Ww. Be Yy Zz 1234567890 
Old Style $ 

ABCDEFGHIJKLMNOPQRSTU VWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890 

Old Style $ Italic 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopgqrstuvwxyz 1234567890 

Old Style S Bold 

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqtstuvwxyz 1234567890 


Bluejack Light 


ABCDEFGHJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890 


Bluejack Light Italic 


ABCDEFGHIJALMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 1234567890 
Bluejack Medium 
ABCDEFGHIJALMNOPQRSTUVWXYZ 
abcdefghijkimnopqrstuvwxyz 1234567890 
Bluejack Bold 
ABCDEFGHIJALMNOPQRSTUVWXYZ 
abcdefghijkimnopqrstuvwxyz 1234567890 


Remember, there’s no end to our LetterLove. So if you have 
any questions about the faces you see here, or anywhere in 
Ue@Ic, feel free to call us. 


Our LetterLovin’ type specialists love to talk type. They can 
also provide you with additional sample settings and put you 
in touch with type houses near you that have Mergenthaler 
Linotron 202 typesetters. 


So call, toll-free, 800-645-5764. 

In New York State, 800-832-5288. 

Or write: Mergenthaler Linotype Company, 
Attention: Type Sales, 201 Old Country Road, 
Melville, New York 11747 USA. 


In Canada, call toll-free, at 800-268-2874. 
Or write: Linotype Canada, 
201 Watline Avenue, Mississauga, Ontario L4Z 1P3. 


LetterLove 
Now and forever 


Only from Mergenthaler, Laonpn Stempel, Haas 


Mergenthaler, Linotype, Stempel, Haas are trademarks of the Allied Corporation. LetterLove, LetterLovin’ and LetterLoving are servicemarks of the Allied Corporation. 


© Copyright 1983 Allied Corporation 
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“Say hi to my two favorite night crews. The 


one at Billy Goat's and the one at Ryder.’ 
Marcus Kemp worked in Chicago for ares years, then 


moved to yet another city with bad winters and a lousy football team. 
“Every art director has a favorite rush job story Here's mine. 
“At 5:00 p.m, | finished the layout for a fullspage newspaper 
ad that had to be at the publication in NewYork the next morning. 
“At 5:01 pm, I called Ryder 
“There was absolutely no time for re-dos.lhere wasnt even 
 ¢ timeenoughfor me tosee the ad before it had to 
Ss beshipped. 
—_ .. “Ryder set the type They assembled the art'The 
a= °*1  keylined the ad ‘They even engraved it. And shipped it 
=" NN outby moming 
i ©. “Tt was perfect. | wouldnt have changed a thing; 
“Im very proud to say, my opinion was shared by 
¢ CA the Andys and Clios. 
And the whole time the crew at Ryder was working their tails 
off, | was sitting on my butt at Billy Goats drinking beer’ 
Ryderlypes Inc,,500 North Dearborn Street —> 
Chicago Illinois 60610 Telephone (312) 467-7117 = 


Exclusive Chicago area agents for 
Headliners® and Identicolor® processes 
Member: Advertising Typographers Association 


Visual Graphics announces 
anew triumph 
in stat camera design. 


The Pos One’ 
Total Camera System. 


Presenting the daylight-operating Total Camera System. With 
modular components that offer you the most complete range of 
graphic reproduction capabilities available today. 
Everything from basic black and white line stats, to full color 
prints and transparencies, to photo-direct offset plates, to RC 
photocomp Processing. And a lot more in-between. 
You invest only in the capabilities you can use right now! Add 
modules one at a time until you have a complete reproduction 
system designed by you to meet your own specific requirements. 
_ And since every component i is engineered to interface efficiently with 
the others in the system in any combination, you buy only what you 
need—and no more! 
The heart of the Total Camera System i is a precision black & 
whit Pos. One camera with built-in lighting, automatic processing | 
sing, “touch: command’ control panel, and ave state 
itry. 


it operate com light in every mode d 
to ee tone for both BG papers and ims, which 7 


ed effects. Positive or negative film: 
sily—in a matter ot minutes. Without a darkroom or 


ompor 
the slide enlarger module anu you can get enlarged prints 


productions iy color or rblack & bel from slides as salad : 


21/4" x 23/5", 


install the RC photocomp module and you can process the resin 


_ coated paper and film output of your text phototypesetter. 


Attach the Silver Master Platemaker and you will be able to _ 
make high quality photo direct offset plates up to 11/4” x 1812". 

Two separate transilluminator copyboards—one for full color 
materials, the other for black & white art materials sensitive to. 
ultraviolet light—add still more. capabilities to your repertoire. Use 
them to shoot from transparencies or for various backligh 
applications. - 

And there are two other specialized copyboards that 


to copy pages from thick books or to Niesad the shape an s 


ean or artwork, 


VISUAL GRAPHICS CORPORATION 
VGC Park, 5701 N.W. 94th Ave., Tamarac, FL 33321 
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world. (See aphate below. ; Aad; if you're in- 
tetested in becoming a franchisee yourself, 
call (914) 472-6640 collect. We wouldn’t 
: Boing to 40. 
So, if you think that anybody comes 
to our color repros or transfers, match 
them with our original copy. 
. You may find that, compared to our 
_ original copy, everybody else is just a copy. 


Amsterdam, The Netherlands 
Ploeger Lettering B.V. 
31-20 276-451 


Atlanta 
Identicolor of Atlanta 
404-953-3252 


Auckland, New Zealand 

Rothmans Industries Ltd. 

64-9 778-990) 

Baltimore 

MarkColor Ine. 

301-687-1222 
_ Boston 

Composing Room of New England 
_ 617-742-4866 


Chicago 
RyderTypes Inc. 
312-467-7117 


Los Angeles 
Exactacolor ae 
413-2700 


: - | Sagan Cilio Inc ne. 


502- 451 -0341 
Melbourne, . Australia _ 


214-363-5600 


| ‘ae 
513-223-6241 


Denver 


IdentiColoradc 


303-832-7156. 


Dublin, Ireland 
Headliners Graphical Service 


353-1 778-482 


Dusseldorf, West Germany 
Typographische Werl 
49-211 370-943 
Edinburgh, Scotland — 
Ace Phototypes Ltd. 

44-31 225-1030 
Essen, West German 


Harbus , West Casey: 
Prasentations Service ee 
49-40 241-237 
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YES, you could be the winner of a new 
Porsche 944, The incomparable perfor- 
mance and sheer fun of driving this unique 
automobile is an experience few people 
have an opportunity to enjoy. And as the 
First Prize Winner in the LetraMax Art 
Board Sweepstakes, it will be all yours. 


15 SECOND PRIZES 
Sit back and relax with a new RCA 
SelectaVision® 250 8 Hour Video Cassette 
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HOW TO ENTER 

Simply visit or call your participating 
dealer and ask for an Official Entry Form.* 
Or you can purchase a Special Starter 
Pack and use the entry form enclosed in it. 
But make sure you enter soon. Entry forms 
must be postmarked by midnight, Novem- 
ber 30, 1983. 


*A\| sweepstakes participants subject to official regulations appearing on entry form. 
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| 
Please send me a Sample Pack and details on how to 

aa fe rg Sei eaie, . } enter the LetraMax art Board Sweepstakes, ! 
enjoy any of thousands of movies available | Name : | 
on video cassettes. | Title | 
| Company | 
ss PORSCHE944 = == : 
The unique Bradley Pen, made of solid ex. | 
brass, has been fashioned into a hand- jay Slate Zip | 
some writing instrument. Its bold design | Send coupon to: | 
and solid construction make it an ideal | Latraitny Sample Pack = | 
compliment to your office or studio. Letraset USA, 40 Eisenhower Drive, Paramus, N.J. 07652 | 40 Seanhcwar Drive | 
@ ESSELTE LETRASET © Letraset USA 1983 | Paramus, N.J. 07652 vaic ores | 
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Crescent Cardboard Conipany, P.O. Box XD, 100 W. Willow Road, Wheeling, Illinois 60090 
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surveyed type specifiers like yourself and compared your requests 
to the successful typefaces in the ring today. And now we are 
: pleased to announce that they’re here: Some of the most widely specified 
x’.-- “winning” typefaces that were not available from your Compugraphic 
e.°°  typographer until now. 


- Romic—A real heavyweight. exotic. a visual 


knock out. Unusually enticing as a display face, it’s very readable in text 
"+ applications as well. Light, Light Italic, Medium, Bold and Extrabold. 


ce Crees is getting real tough about type. In fact, we recently 


.. Perpetua. World class champion. 
_ Along established winner. Perpetua adds a distinctive look and 
E:. * style to quality advertising typography and book publishing. 
*, Roman, Italic, Bold, Bold Italic, Extrabold and Black. 


BE. ’- VGC Egyptian 505" Light, Egyptian 505, Medium, Bold 
Be: ITC Modern No. 216 tignt, right ttatic, Medium, 
Medium Italic, Bold, Bold Italic, Heavy, Heavy Italic 


-- CG Sierra 35, 36, 45, 46,55, 56,65, 75 
gs. .' . Caxton" Light, Licht italic, Book, Bold 


~ Meet These Strong Contenders: 


*Reproduced under license from TSI t Under license from VGC 


* . For more information on Tough Types from Compugraphic, call your local 
: Compugraphic typographer today or write to: Compugraphic Corporation, 
::°* Type Division, 66 Concord Street, Wilmington, Massachusetts 01887. 
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For an advertising typographer, All ATA shops have a long his- upon an ATA member. They are ready 
every day is Judgment Day. tory of working with advertising and to receive your commandments. 
That’s because Art Directors design agencies. So not only do we talk 
have this rather peat notion that a good game, but we've learned how ADVERTISI 
their type should come back exactlyas __ to listen, too. 
specified. Not pretty close; not just a __ Plus, ATA members must pass TYPOGRAPHERS 
smidge off; butexactly rigorous standards, including type- _ 
‘: We pasate the Be scat ite technology business ethics. ASSOCIATION 
ypographers Association. The , ext time you have anexcep- chek Avauionee tei Negi 
for short. tionally tough job you need set, call se Milter A. Dew Jus Bnecttive octane 
ADVERTISING 


ATA MEMBERS; Atlanta, Georgia Action Graphics, Inc. Bloomfield, Connecticut New England Typographic Service, Inc. Boston, Massachusetts Berkeley Typographers, Inc.; Composing Room of 
SPOKEN HERE new England; Typographic House, Inc. Cedar Rapids, Iowa Type 2, Inc. Chicago, Illinois FM. Burdscha Inc,; RyderTypes, Inc.; Total Typography, Inc. Cincinnati, Ohio ‘Typo-Set, the, Clevelaind, 
Ohio Bohme & Blinkmann, Inc. Columbia, South Carolina DG&F Typography Columbus, Ohio Dwight Yaeger Typographer Dallas, Texas Jaggars-Chiles-Stovall, Inc.; Southwestern Typographics, Inc.; Typography Plus, Inc. Dayton, 
Ohio Craftsman Type Incorporated Detroit, Michigan The Thos. P Henry Company; Willens+ Michigan Corp. Fort Worth, Texas Fort Worth Linotyping Co. Grand Rapids, Michigan Acraforms, Inc. Houston,’ Texas Typografiks, 
Inc, Indianapolis, Indiana Typoservice Corporation Kansas City, Missouri Uppercase, Inc. Los Angeles, California Andresen Typographics; Typographic Service Co., Inc. Memphis, Tennessee Graphic Arts, Inc. Miami, Florida 
Wrightson Typesetting, Inc. Minneapolis, Minnesota Dahl & Curry, Inc.; Type House + Duragraph, Inc. Newark, New Jersey Arrow Typographers, Inc. New Orleans, Louisiana Martin/Greater Film Graphics, Inc. New York, 
New York Advertising Agencies/Headliners; Royal Composing Room, Inc.; ‘Tri-Arts Press, Inc. Philadelphia, Pennsylvania Armstrong, Inc.; Typographic Service, Inc, Phoenix, Arizona Morneau Typographers, Inc. Pittsburgh, 


Pennsylvania Davis & Warde, Inc.; Headliners of Pittsburgh, Inc. Portland, Oregon Paul O. Giesey/Adcrafters, Inc. Rochester, New York Rochester Mono/Headliners San Francisco, California Headliners/Identicolor, Inc. 
Seattle, Washington Thomas & Kennedy Typographers, Inc.; The Type Gallery, Inc. St. Joseph, Michigan Type House, Inc. St. Louis, Missouri Master Typographers, Inc. Syracuse, New York Dix Typesetting Co., Inc. 
Tampa, Florida Century Typographers Montreal, Canada McLean Brothers, Ltd. Toronto, Canada Cooper & Beatty, Ltd. Winni Canada B/W Type Service, Ltd. Brisbane, Australia Savage & Co. Victoria, Australia 
Davey Litho Graphics Pty. Ltd. Brussels, Belgium Graphiservice London, England Filmcomposition Gothenburg, Sweden Fototext/Typografen AB Stockholm, Sweden Typografen AB Frankfurt, West Germany Layoutsetzerei 
Typo-Gartner GmbH Stuttgart, West Germany Layout-Setzerei Stulle GmbH 
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VER 120 HARD-HITTING TYPE SUPPLIERS in North America 
offer virtually every typeface from Compugraphic 
Corporation's extensive type library. This means that 
Y type specifiers like yourself can choose from up to 

: 1,300 versatile designs from these suppliers. 

The Compugraphic type library not only features very popular 
standard faces, but also the faces released from the International 
Typeface Corporation as well as many exciting typefaces from 
independent designers around the world. 

If you would like a free wall chart that will make it simple to 
specify our type, please write to Compugraphic Corporation, 
Type Division, 66 Concord Street, Wilmington, Massachusetts 
01887. And remember: Over 120 type suppliers bat 1000! One 
of them is near you. 


500/1000 Typeface Suppliers 


Toronto, Ontario .... 2 Chicagoy ll sw. «sacra 4 Newark,NJ........ 2 Allentown,PA...... 2 
Montreal, Quebec... 1 Rockford, IL ....... 2 SantaFe,NM ...... 1 Nashville, TN ...... 1 
Halifax, NovaScotia . 1 POOHAA hres NBs gta 1 Syracuse,NY ...... 2 Amarillo, TX....... 1 
Manitoba,Canada... 3 DesMoines,IO ..... 1 New York,NY ...... 30 Houston, TX ....... 2 
Birmingham,AL.... 1 Wichita KSvo. a aes 1 Albany,NY........ 2 DatassX aise wlerievs 1 
Anchorage,AK ..... 1 Shreveport,LA ..... 1 Buffalo;NYie soe. oes 3 SanAntonio,TX..... 2 
LosAngeles,CA..... 4 Boston,MA ....... 7 Rochester, NY...... 1 SaltLakeCity,UT.... 1 
SanDiego,CA...... 3 Baltimore,MD ..... 1 Raleigh,NC ....... 1 Tacoma,WA ....... 1 
SanFrancisco,CA ... 2 Detroit,MI........ 1 Columbus,OH ..... 1 Seattle, WA ........ 2 
Sacramento,CA .... 1 GrandRapids,MI ... 4 Cincinnatti,OH..... 1 Spokane,WA....... 1 
Bridgeport,CT ..... Zz Minneapolis, MN... 4 Toledo,OH ....... ie oe Madison, WI....... 1 
Nita Paver. on eae s 1 St.Paul,MN ....... 4 Cleveland,OH ..... 1 

OrlandojFl «suis ssi 2 StilouissMOis 2 tus. 2 TUIsa, OK aaa hes 1 

Atlanta,GA........ 3 KansasCity,MO .... 1 Portland,OR....... 1 


Headline set in ITC Pioneer. Text set in Shannon™ an exclusive Compugraphic typeface available only from your 
Compugraphic type supplier. 


compugraphic’ 
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of the best new typefaces 


ILLUSTRATION BY CHRISTOPH BLUMRICH 


_are right under your nose! 


If you've been searching for 
some exciting new typefaces—look 
no further. Letraset has just intro- 
duced 24 totally new Instant 
Lettering ® Typefaces for 1983. 

Two completely new type fam- 
ilies, Frutiger and Proteus, high- 
light the new range. Additions to 
well established families such as 
Caxton, Gill Sans and Rockwell 
have also been included, as well as 
many faces that have never before 
been available in dry transfer. 

For a better look at these new 
faces ask your Letraset Dealer for a 
free copy of the Letraset New 
Products Brochure and a free New 
Instant Lettering Wallchart. 

In addition to new typefaces, 
Letraset has also launched its new 
Word Positioning System. This 
handy little device allows you to 
position your Instant Lettering 


Albertus 
Cancellaresca Seryat ; 
Caxton ROMAN 2%bersei 
Caxton Roman: 
Challenge Bold 
Challenge Extra... 
Denby Light 
Denby Medium 
Dynamo Chrome 
English Cudor 
Frutiger 45 
Frutiger 55 


Frutiger 65 


Frutiger 75 
Gill Sans Italic 
Gill Sans Bold Italic 


WODV OUI CY™ centered sre 
Viedison Cason 
Proteus Light 
Proteus Medium 
Proteus Bold 
Proteus Extra... 
Rockwell Bold: 
Rockwell Condensed... 


word sets anywhere on your art 
before rubbing them down. A 
more detailed explanation of the 
system is featured in the New 
Products Brochure, 


Letraset 


Letraset USA Inc. 

40 Eisenhower Drive 
Paramus, NJ 07652 
201-845-6100 

© Letraset USA Inc. 1983 
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CAMERA READY ART 
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library is listed below. 


CJ 1982 Library ..... $149.95 


1977 LIBRARY *5 9-95 


Order while supply lasts! The remaining 1977 libraries of 48 book titles in the former 5 x 8 
format will not last long as we've slashed over $100 off the original price. For only $59.95, 
you'll receive over 1000 illustrations and graphics featuring the unique Gratfika series. 
It’s a great value—don’t order late and miss this great value. The entire 48-book 


CALL TOLL FREE—C.0.D. 800-257-5377 


for only $149.95 The entire library is below. Election Day Martin Luther King’s Birthday Thanksgiving 
ve i Valentines Da 
: safety : ot ; eran te So ae ye Veterans Day é 
a Se © Transportation © Holidays Ground Hog’s Day New Year's Yom Kippur 
* Couples e Gimmicks ° Outer Space Halloween Palm Sunday George Washington’s Birthday 
° Energy e Education e Announcers All of these occasions are depicted in a festive and appropriate style to reflect each specific holiday. 
e Autumn © Money ¢ Famous People - Printed on Kromekote repro stock, fully indexed and housed in a sturdy three-ring binder, each 8-1/2 x 
e Human Rel. Spring e Tourism 11-inch page is numbered, titled and guaranteed top-quality art. The entire collection includes some 
° Christmas © Wedding e Ad Animals vintage Volk Art along with many fresh, new illustrations. 
e Family e Homes e Pointers 
© Crowds e Entertainment © Time \ Vaeee VOLK ART, INC. 
© Occupations Birthday © Anniversaries 
© Sports e Expressions e Printed Forms \ (1 My check is enclosed—you absorb shipping. (N.J. add 6% sales tax) 
e Western e Religion e Lankies C Charge my active, established account—plus shipping. 
e Summer e Winter e Drop-Ins C) 1001 Designs ....... $89.95 () Send my order C.0.D. 
e Fitness ¢ Leadership © Borders \ 1977 Library ....... ae 
Holiday Art ....... 59.95 


1001 ILLUSTRATIONS 


It’s the biggest book we’ve ever published with 180 
Kromekote pages of incredible camera-ready art. 
Designed especially for the custom printer covering 

topics from A to Z. Art for all seasons, sports, 
occupations, borders, drop-ins, animals and tons of 
graphic designs and symbols impeccably reproduced 
and fully indexed for fast look-up. Truly an amazing 
collection of the very best of recent Volk Art plus 
hundreds and hundreds of brand new pieces at only 
9¢ a spot! Order the 1001 art clips bound in a sturdy, 
attractive 8-1/2 x 11 inch binder for only $89.95 
and you'll use it for years to come. 


YOLK ¢ Circus-Fair * Medicine © Sports e Entertainment 
¢ Good Old Days © Autumn ¢ Outdoors © Office 
e Farm ¢ Autos e Summer © Hobbies 
© Children ¢ Christmas ¢ Tourism Occupations 
e Menu © Sales e Winter 
¢ Homemaker © Groups e Women 
e Law & Order = ® Sports Holidays 
© Crowds © Money e Men 
© Safety ¢ Announcing 
¢ Industry e We're # | 
The newest collection of ° Teens ° Design Devices 
camera-ready art from Volk, the * Science ° Ad Animals 
Our most current complete choice of professionals. © Spring Pointers 
library of 48 books with 9 ° Wedding e Zanies 
months in the former 5 x 8 size © Holidays © Borders 
and 3 months of Volk Art in the ¢ Telephones ~ @ Symbols 
new 9 x 12-inch format. Get our This special book of 250 illustrations, designs and cartoons covers e The Year 
most up-to-date illustrations, graphic 27 different annual holidays which are listed below: e John Doe 
designs and cartoons at a savings of April F nikich Passover e Jane Doe 
over $50. Asin every library, you'll get 48 or is rreepecibaie Day Rosh Hashanna ° Hands 
book titles, matching indexes and over Colambiis Da Labor Day St. Patrick’s Day 
1000 illustrations in different sizes. All this Paster y Lincoln’s Birthday Secretary's Day 


P.O. Box 72L, 
Pleasantville, NJ 08232 


$75—yours absolutely free! 


\ C) Free Volk Sampler Firm Name (Please Print) 
\ 
\ ‘ Authorized by: 
\ 
\ Street Address for UPS 
That’s right! Purchase any two ‘ iy Sie, Dp Cae 
items in this ad and we'll give you ey 
our Volk Sampler worth \ Telephone # Type of Business 
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The specific techniques of ty- 
pography: the cutting of punches, 
the striking of matrices, the com- 
posing and printing of type may 
soon be the concern of historians 
exclusively. Typography is now 
commonly used in connection with 


FROM ITEK 


new 


text 


typefaces 


Text from the article “Typography: 
Evolution+Revolution” 

by Fernand Baudin 

The Journal of Typographic Research 
October, 1967 


signs, posters, packaging, picto- 
graphs, and so on. In short, it tends 
to cover the whole field of visual 
communication. This may be quite 
natural, but it can hardly be said 
to help clear thinking and pre- 
cise talk. 

Typography has its visual as- 
pects, obviously. Yet its main ob- 
ject is to reproduce and multiply 
written language, not pictorial 
representations. More and more 
people seem to imply that the main 
issue in this context should be: 
when is rational discourse going 
to be altogether superseded by 
irrational pictorial “language”? 
When driving on a highway, the 
instant legibility of any road sign 
or any other relevant piece of in- 
formation, 1s a matter of life and 
death. When I read a piece of prin- 
ted or written matter, intelligibil- 
ity 1s a question of understanding 
Set in 12 point type 1 point leading 
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The specific techniques of typogra- 
phy: the cutting of punches, the striking 
of matrices, the composing and printing 
of type may soon be the concern of his- 
torians exclusively. Typography is now 
commonly used in connection with signs, 
posters, packaging, pictographs, and so 
on. In short, it tends to cover the whole 
field of visual communication. This may 
be quite natural, but it can hardly be said 
to help clear thinking and precise talk. 

Typography has its visual aspects, 
obviously. Yet its main object is to re- 
produce and multiply written language, 
not pictorial representations. More and 
more people seem to imply that the 
main issue in this context should be: 
when is rational discourse going to be 
altogether superseded by irrational pic- 
torial “language”? When driving on a 
highway, the instant legibility of any 


road sign or any other relevant piece of 


- information, is a matter of life and death. 


When I read a piece of printed or writ- 
ten matter, intelligibility is a question of 
understanding or senselessly fumbling 
around the would-be message. It is 
hardly a question of survival; it is a 
question of culture and civilization, how 
to build them and how to preserve them. 
When watching a TV program or see- 
ing a film, what I see and hear is largely 
entertainment and propaganda—and 
altogether expendable. On the other 
hand, the current use or abuse of the 
word typography has already had some 
nasty consequences. I shall cite three 
examples. 

Many art schools all over the world 
teach typography as a visual art. Only a 
few people show real talent in the prac- 
tice of typography in this sense, a very 
conspicuous but also restricted field. 
But typography—or as I shall say later 
on, writing—as a rational discipline for 
the proper design of intellectual tools is 
largely ignored in practice, and almost 
totally neglected as an object for special 
study and research. 

A second example. For more than 
thirty years eminent practitioners as 
well as theoreticians have been advocat- 
ing a universal letter type. Others urge 
the aesthetic treatment of every new 
sign or symbol in scientific and general 
communication. There was no univer- 
sal-acceptance either way. It is an error to 
mistake linguistic for graphic issues. A 
language is first created and exists as a 
linguistic system, Only afterwards can it 
be written, designed, multiplicated. The 
Set solid in 12 point 
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The specific techniques of typogra- 
phy: the cutting of punches, the striking 
of matrices, the composing and printing 
of type may soon be the concern of his- 
torians exclusively. Typography is now 
commonly used in connection with signs, 
posters, packaging, pictographs, and so 
on. In short, it tends to cover the whole 
field of visual communication. This may 
be quite natural, but it can hardly be 
said to help clear thinking and precise 
talk. 

Typography has its visual aspects, 
obviously. Yet its main object is to re- 
produce and multiply written language, 
not pictorial representations. More and 
more people seem to imply that the 
main issue in this context should be: 
when is rational discourse going to be 
altogether superseded by irrational pic- 
torial “language”? When driving on a 
highway, the instant legibility of any 


- road sign or any other relevant piece of 


information, is a matter of life and 
death. When I read a piece of printed or 
written matter, intelligibility is a ques- 
tion of understanding or senselessly fum- 
bling around the would-be message. It 
is hardly a question of survival; it is a 
question of culture and civilization, how 
to build them and how to preserve them. 
When watching aTV program or seeing 
a film, what I see and hear is largely 
entertainment and propaganda—and 
altogether expendable. On the other 
hand, the current use or abuse of the word 
typography has already had some nasty con- 
sequences. I shall cite three examples. 
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Write NOW to receive your type ; 


booklets with complete type face showings. 
Send your request on your letterhead to: 


™ 


Itek Composition Systems 


A Division of Itek Corporation 
Type Promotion 

34 Cellu Drive 

Nashua, New Hampshire 03063 


Telephone (603) 889-1400 


DYNAMIC GRAPHICS, INC. 
6000 N. Forest Park Dr., P.O. Box 1901 
Peoria, IL 61656-1901 


MAIL THIS COUPON TODAY | 
FOR FREE TRIALISSUE _ 
Note: Clipper available worldwide, 
however, this offer applies in 

North America only, 


Not just 
another 
pretty face! 


More than first quality illustrations by America’s top 
professionals, Clipper Creative Art Service” is ideas and 
inspiration for all your creative projects. Art and ideas that 
can save you time and money while maintaining your high 
standards. Clipper* brings a new level of sophistication to 
camera-ready art. Head and shoulders above the competition, 
Clipper’s commitment to quality art and service is unparalleled. 
See for yourself with our Free Trial Issue! 
Every month Clipper brings you scores of B & W illustrations and 
graphics in a wide variety of subjects, styles and techniques. 
Pius special-effect photos, symbols, decorative headings, 
borders, mortices and more. More than $11,000 of the highest 
quality art and ideas every month... for less than $1 a day! 


A Clipper annual subscription includes 12 monthly Clipper issues, 
3 monthly pictorial indexes, a cross reference index (of our art 
library), vinyl! binders, plus 12 monthly issues of “Clip Bits,” the 
“how-to” magazine. 

World's largest commercial art library — yours free! 
Clipper’s art library contains 10 years and more than 8,000 
individual illustrations. All are cataloged and cross-referenced for 
your use, without charge. You pay only a modest postage and 
handling fee to use this exclusive Clipper subscriber service. 


Prove it to yourself! See why Clipper 
is the source for camera-ready art. 
Simply complete and mail this coupon 
and we'll send you a special Trial 
e Issue containing more than $11,000 of 
NS original Clipper art. Use it. Let it 
stimulate and inspire you. Then decide 
whether Clipper is for you. No risk. If 
you decide you can’t use Clipper, 
simply cancel your order within 15 
days, keep the Trial Issue and 
owe nothing. 


Note: Coupon must be completely filled out and future payment option checked before we 
can send your Free Trial Issue. 


= es 
free trial ISSUEC Ves) 16 ike a FREE TRIAL ISSUE of Clipper® 


Please enter my order for a one year, 12-issue subscription to Clipper Creative Art 
Service® at $29.50 per month, plus $2.15* postage and handling trom Peoria, IL 
(USA). After the first 12 issues, continue to ship monthly, subject to my written 
cancellation notice 30 days prior to publication (20th of every month). However, 
first send me the FREE TRIAL ISSUE, which | may review and use. If | decide that 
Clipper is not for me, | may cancel this order within 15 days, keep the FREE ISSUE 
and owe nothing. Otherwise | agree to complete payment as follows: 


| prefer to SAVE 3% of the subscription price by prepaying. 
Please bill me now. 

Please bill me monthly as the year’s issues are shipped. 
Terms are net 10 days. 


ATTENTION (please print or type) 


TITLE 


COMPANY (if applicable) 


STREET P.O. BOX (if assigned) 

CITY STATE ZIP (for street) ZIP (for P.O. Box) 
TYPE OF BUSINESS BUSINESS PHONE (area code) 
AUTHORIZED BY (Signature and title) 


FOR OFFICE USE ULC683 | 


*Postage & handling $3.90 per month in Canada. Payment required in U.S. funds. 


elcy MAIL To: 
215 | Dynamic Graphics, Inc., 6000 N. Forest Park Dr., P.O. Box 1901, Peoria, IL 61656-1901 


Your color reproduced to perfection up to 44" x 50" with our new Hell Chromacom System. 


other perfect set of color proofs from TruColor. 


2211S W.57th Terrace, W, Hollywood, FL33023. Fla. WATS: 1-800-432-3552/Broward: 962-5230/Dade: 625-8242 


For color separation samples see the Computer Graphics Lab section in this issue. 


EXCLUSIVE PHOTO-LETTERING FACES: FIORELLO SEMI CONDENSED 8698 AND FUTURA MAXI DEMI 8230 


TYPOGRAPHERS 
BY THEIR FACES. 


/ 


JUDGE 


(and what they do with them!) 


FACT: 
Photo-Lettering, Inc. has over 10,000 display faces (many exclusive ), 
over 600 text faces (many exclusive ), 
and every ITC typeface in display and text. 


FACT: 
Photo-Lettering, Inc. can take any one of these typefaces of your choice 
and make up your complete job —from start to finish. 


FACT: 

Photo-Lettering, Inc. can take any one of these typefaces and at your 
request reproportion it, circoflair it, ogee it, outline it, shadow it, weight it, 
italicize it, contour it, put it in perspective, sohereograph it, step ‘n’ repeat it, 
Spectrakrome it...etc., etc., and so forth. 

VERDICT: 

Photo-Lettering, Inc. is your one stop, FULL SERVICE typographer. 

We rest our case. 


216 EAST 45 STREET - NEW YORK CITY 10017 - 212-490-2345 
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Four markers for less than 
the price of one. 


Send for our new 


AD Marker poster and 
an offer youll like. 


We have more colors than anybody. 200 quality hues, 
shades, tints, glows and grays. Combine these with 
AD Marker’s interchangeable nibs and you'll have a 
marker system you can’t get anywhere else. 


Just fill out and mail the coupon for your free poster 
and a special offer. 


r-----------"-- 


I For your free Chartpak AD Marker poster, fill I 
j out this coupon and send to: i 
‘ Chartpak, P.O. Box 286, Leeds, MA 01053. i 
cl lal tpak i Name i 
A TIMES MIRROR COMPANY j Company | 
ONE RIVER ROAD 
LEEDS, MASSACHUSETTS 01053 | Address | 
F City l 
Allow 4-6 weeks for delivery. 
Offer expires Oct. 30, 1983. ] State Zip | 
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Really, Sheffield, the price is right. 
It's on Classic’Laid. 4 


————————==S= 


HEE KEE 


BASTIANS EP 


: “We design 
type. When 
Autologic 
said they 
were going to 
digitize our typeface 
called Isbell, we cringed. 
They said their unique 
digitizing technology 
would preserve all the 
subtleties of our original 
design, SO we said, 
go ahead...but give us 
proof. They gave it to us. 
A perfectly digitized Isbell? 


ca 


Neenah Paper Papers that look great in rolls 


or sheets. 


© 1983 K.C.C. 3 Kimberty-Clark Neenah Paper Division 


Dick Isbell 


Jerry Campbell 


Buy five sheets of Zipatone® transfer lettering and get a Blue Zip® If you want to know more about 


: how our unique technology works, 
pee ee Bee Ereenc at pent Wee! and proof that it yields perfectly 


: : ae digitized faces, simply call, write, 
Choose from any of Zipatone’s hundreds of varieties of transfer or send your business card to our 


lettering. All of Zipatone's distortion proof, pliable, heat resistant Marketing Communications 


transfer lettering sheets are eligible. Department. We'll-also-make sure 
Your free Blue Zip® pen, with non-repro drop-out blue ink, is ehbaertotion be =o sana A 
ideal for making baselines when transferring lettering, and for ournad"Adseniers* 
keylining. The eradicator pen erases lines instantly and leaves 
no residue, streaks or smudges. 


.. See Autologic 


Dealer’s Coupon 1 free Blue Zip® and Eradicator pen with purchase of 
every 5. sheets of Zipatone® transfer lettering. Who else? 


a 4 d 
Blue Zip and Eradicator pen (© Sheets Purchase The edb wig cieapoeaaaen a 


Title APS-Microcomposer and set on an 
OMCs Sa a a APS-Micro 5, in 28 seconds. 
The typeface used is ITC Isbell Book 


Company. digitized by Autologic. 
PORICSS Autologic, 
. a subsidiary of Volt Information Sciences. 
City__________ State _______ Zip ______— 1050 Rancho Conejo Blvd 
Offer Good Till September 30, 1983 ULC 83-2 Newbury Pk, CA 91320 


' ne ING (213) 889-7400 (805) 498-9611 
ZIDAIO 


150 fencl lane, hillside, illinois 60162 


Translation by Giose Rimanelli in “Lincoln's Gettysburg Address Translation” compiled by Roy P Basler, Published by Library of Congress, 1972, ISBN 0-8444-0018-1 


Or sono diciassette lustri ¢ un anno che i 
nostri avi costruirono, su questo continente, 
una nuova nazione, concepita nella Liberta, ¢ 
votata al principio che tutti gli uomini sono 
creati uguali. 

Adesso noi siamo impegnati in una grande 
guerra civile, la quale provera se quella 
nazione, o ogni altra nazione cosi concepita e 
cosi votata, possa a lungo perdurare. Noi ci 
siamo raccolti su di un gran campo di bat- 
taglia di quella guerra. Noi siamo venuti a 
destinare una parte di quel campo a luogo di 
ultimo riposo per coloro che qui diedero la 
vita, perché quella nazione potesse vivere. E 
del tutto giusto e appropriato che noi com- 
piamo quest’ atto. 

Ma, in un senso pit vasto, noi non possiamo 
inaugurare, non possiamo consacrare, non 
possiamo santificare questo suolo. I corag- 
giosi uomini, vivi e morti, che qui combat- 


w King 
Typographic 
Service 


We can set type for over 
600 languages, not only 


terono, lo hanno consacrato al diladelnostro for simple headlines 
piccolo potere di aggiungere o detrarre. I] _butalso the most 
difficult text. 


mondo notera appena, né a lungo ricordera 
cid che qui diciamo, ma mai potra dimen- 
ticare cid ch’essi qui fecero. Sta a noi viventi, 
piuttosto, il votarci qui al lavoro incompiuto, 
finora cosi nobilmente portato avanti da col- 
oro che qui combatterono. Sta piuttosto a noi 
il votarci qui al gran compito che ci é di fronte: 
che da questi morti onorati ci venga un’ac- 
cresciuta devozione a quella causa per la 
quale essi diedero, della devozione, ultima 
piena misura; che noi qui solennemente si 
prometta che questi morti invano; che questa 
nazione, guidata da Dio, abbia una rinascita 
di liberta; e che idea di un governo di popolo, 
dal popolo, per il popolo, non abbia a perire 
dalla terra. 


For more information 
call (212) 754-9595 


King Typographic Service 
The Foreign Language Division of TGC. 


305 E. 46th St., 
New York, N.Y.10017 


Courses 
Graplnc Arts 


co Typesetting 


Develop the state-of-the-art skills necessary for today’s state-of- 
the-art typesetting systems. 

The world’s largest supplier of composition systems has expanded 
its corporate training facility and is now offering its extensive 
training programs to the public. 


The Compugraphic Training Center offers basic graphic arts 
and equipment operation courses for beginning and advanced 
typesetting professionals. 


Our expert staff offers a wide variety of classes designed to: 


e train backup operators 

© provide hands-on experience with new equipment 
e broaden knowledge of typesetting systems 

® maximize operator productivity 


Call or visit our midtown facility today. 


For more information, contact Peter Harrison at (212) 868-4480 
or write: 


Compugraphic Training Center 
Two Penn Plaza, Suite 1965, New York, NY 10121 


BORDER BOARD’ 


| GRAPHIC PRODUCTS CORPORATION 
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JOB DESCRIPTION COMPANY PAGE PAGES 


An exclusive collection of original border designs printed on a special 
lightweight board with an 8% X11 inch, non-photographic blue grid 
background with vertical and horizontal centering guides and other time- 
saving layout aids. 


| AGraphic Products Corporation 

| \/ Catalog No. 7 features the complete 
| selection of Border Boards along with 
hundreds of other professional graphic 
art products. Request your free copy 
today! 

Company 


RODUCTS 


Ic PI 
GRAFIRPOR ATION 


Street 


Cit 


State Zi 


Attn: 
Mail to: Graphic Products Corporation 


: 3601 Edison Pl., Rolling Meadows, IL 60008 
prrvseessessssscsscnsucszasscnarscnsss ooee 


Type bills are driving everyone crazy. Up, up they go — with no ceiling in 
sight. But your client doesn’t want to know about that. He wants to know why 
his catalog cost so much. And why type for a trade ad costs almost as much 
as the space. And you're caught in the middle. Your client’s steaming and 
you're struggling to make a buck. 

But Arnold & Debel can help. With advertising quality type at prices that 
remind you of the good old days. Prices the big shops can’t even remember. 
And we operate around the clock. Give us a try, call lvan Debel today at 
889-3711. You have nothing to lose except outrageous type bills! 


ARNOLD & DEBEL INC. 
TYPOGRAPHERS 
270 MADISON AVENUE 
NEW YORK, NY. 10016 


(212)889-3711 


Only the following Subscriber Companies are 
licensed to manufacture and sell ITC typefaces: 


AM International, Inc. 

in 
11 Mt. Pleasant Avenue 
East Hanover, N.J. 07936 
(201) 887-8000 
Phototypesetters and Photo- 
lettering Systems 


Adobe Systems, Inc. 

2685 Marine Way 

Mountain View, Calif. 94043 
(415) 969-5251 

Interactive Software Tools for 
Graphic Arts 


Alphatype Corporation 
7711 N. Merrimac Avenue 
Niles, Illinois 60648 

(312) 965-8800 

AlphaSette and AlphaComp 
Phototypesetting Systems 
CRS Digital Phototypesetter 


, Inc. 
3530 Work Drive 
PO. Box 7151 
Fort Myers, Fla. 33901 
(813) 332-1174 
800-237-4474 
Dry Transfer Letters 
Cut Out Letters 


Autologic, Inc. 

1050 Rancho Conejo Blvd. 
Newbury Park, Calif. 91320 
(213) 889-7400 

APS-4/APS-5 CRT Phototype- 
setter Composition and 
Typesetting Systems 


Autologic SA 

1030 Bussigny Pres Lausanne 
Switzerland 

021/89.29.71 

Bobst Graphic Products and 
Phototypesetting Systems 


H. Berthold AG 
Teltowkanalstrasse 1-4 
D-1000 Berlin 46 

West Germany 

(030) 7795-1 

Diatronic, ADS 3000, Diatext, 
Diatype, Staromatic, 
Staromat, Starograph 


Berthold of North America 
610 Winters Avenue 
Paramus, N.J. 07652 

(201) 262-8700 

Diatronic, ADS, Diatype, 
Staromat, Diasetter, 
Repromatic 


Dr. Béger Photosatz GmbH 
2 Wedel in Holstein 

Rissener Strasse 94 

West Germany 

(04103) 6021-25 
Manufacturers of Copytronic 


Phototext Composing Machines, 


Film Fonts, and Copytype 
Photolettering Systems 
and Fonts 


Cello-Tak Mfg., Inc. 

35 Alabama Avenue 
Island Park, L.L, N.Y. 11558 
(516) 431-7733 

Dry Transfer Letters 


Chartpak 

One River Road 
Leeds, Mass. 01053 
(413) 584-5446 

Dry Transfer Letters 


Compugraphic Corporation 
200 Ballardvale Street 
Wilmington, Mass. 01887 
(617) 944-6555 

EditWriters, CompuWriters, 
Text Editing Systems, 
MCS™ 8200, 8400, 8600, 
Accessories and Supplies 


Digital Visions, Inc. 

454 West 46 St. 

New York, N.Y. 10036 

(212) 581-7760 

Interactive Computer Graphics 
Software 


Display Type 
International, Inc. 
PO. Box 3100 
Weehawken, N.J. 07087 
(201) 863-8006 

(212) 683-2140 

2" Display Fonts 


Filmotype 

7711 N. Merrimac Avenue 
Niles, Illinois 60648 

(312) 965-8800 

Film Fonts 


Fonts 

Hardy/Williams (Design) Ltd. 
73 Newman St. 

London WI England 
01-636-0474 

Font Manufacturer 


Fundicién Tipografica 
Neufville, S.A. 
Puigmarti, 22 
Barcelona-12 

Spain 

2195000 

Poster Types 


Geographics, Inc. 
PO. Box R-1 

Blaine, WA 98230 
(206) 332-6711 

Dry Transfer Letters 


Graphic Products Corporation 
3601 Edison Place 

Rolling Meadows, II]. (0008 
(312) 392-1476 

Formatt cut-out acetate letters 
and graphic art aids 


Graphics, Inc. 

16001 Industrial Drive 
Gaithersburg, Maryland 20877 
(301) 948-7790 r 
Manufacturer of Dry Transfer 
Systems 


Harris Corporation 

Harris Composition Systems 
Division 

PO. Box 2080 

Melbourne, Florida 32901 
(305) 259-2900 

Fototronic 4000, TXT, 1200, 600 
CRT 7400, 7450 


Dr.-Ing Rudolf Hell GmbH 
Grenzstrasse 1-5 

D2300 Kiel 14 

West Germany 

(0431) 2001-1 

Digiset Phototypesetting 
Equipments and Systems, 
Digiset-Fonts 


Information International 
5933 Slauson Avenue 
Culver City, Calif. 90230 
(213) 390-8611 
Phototypesetting Systems 


International Business 
Machines Corporation 

Old Orchard Road 

Armonk, NY. 10504 
Electronic Printing Systems 


International Graphic 
Mar! 

21B Quai Perdonnet 
P.O. Box 58 

CH-1800 Vevey 
Switzerland 

(021) 51 8556 

Font Manufacturer 


International Type Fonts ApS 
c/o Cooper & Beatty, Limited 
401 Wellington Street West 
Toronto M5V 1E8 

(416) 364-7272 

Type Discs for Harris 600, 
1200, 4000, TXT Typesetters 


Itek Composition 

Systems Division 

34 Cellu Drive 

Nashua, N.H. 03060 

(603) 889-1400 
Phototypesetting Systems and 
Equipment, Film Strips, 
Standard and Segmented Discs, 
and Digitized Fonts 


Letraset International Ltd. 
St. Georges House 

195/203 Waterloo Road 
London SE1 84J3 

England 

(01) 930-8161 

Dry Transfer Letters 


Letraset USA Inc. 
40 Eisenhower Drive 
Paramus, N.J. 07652 
(201) 845-6100 

Dry Transfer Letters 


Linographics 

770 N. Main Street 
Orange, California 92668 
(714) 639-0511 

Display Typesetters, 

2” Film Fonts 


Mecanorma 

78610 LePerray-en-Yvelines 
Paris, France 

483.90,90 

Dry Transfer Letters 


Mergenthaler Linotype 
Company 

201 Old Country Road 

Melville, N.Y. 11747 

(516) 673-4197 

Linoterm, V-I-P, Linotron, Omni- 
tech CRTronic, Phototypesetting 
Equipment and Systems 


Metagraphics 

Division of Intran Corp. 
4555 W. 77th St. 

Edina, Minn. 55435 

(612) 835-5422 

Digital Fonts for Xerox 9700 


For further information write or call: 


INTERNATIONAL TYPEFACE CORPORATION 


Gasp 
2 HAMMARSKJOLD PLAZA, NEW YORK, NEW YORK 10017 LICENSED} 
(212) 371-0699 TELEX: 669204 


Microtype 

7 rue de Lorraine 

21200 Beaune 

France 

Film Fonts Manufacturer 
Alphabet Designers 


The Monotype Corporation Ltd. 
Salfords, Redhill, Surrey, 
England 

Redhill 6 5959 

Visual Communications 
Equipment 


Officine Simoncini s.p.a. 
Casella Postale 776 

40100 Bologna 

Italy 

(051) 744246 

Hot Metal Composing Matrices 
and Phototypesetting Systems 


PhotoVision Of California, Inc. 
PO. Box 552 

Culver City, Calif. 90230 

(213) 870-4828 

Toll Free: 800-421-4106 

Spectra Setter 1200, Visual 
Display Setter, and 2” Film 
Fonts 


Pressure Graphics, Inc. 
1725 Armitage Court 
Addison, Illinois 60101 
(312) 620-6900 

Dry Transfer Letters 


Prestype, Inc. 

194 Veterans Blvd. 
Carlstadt, N.J.07072 
(201) 933-6011 

Dry Transfer Letters 


Purup Electronics 
28 Jens Juuls Vej 
DK 8260 VIBY J 
Denmark 

Tel: 456-28 22 11 
Laser Forms Printer 


Ryobi Limited 

762 Mesaki-Cho 

Fuchu-Shi 

Hiroshima-Ken 726 

Japan 

Text/Display Phototypesetters 


Simulation Excel A.S. 
Sinsenveien 51 

Oslo 5 

Norway 

Tel: 47-2-15 66 90 

PAGEscan Digital Typesetter 
PAGEcomp Interactive Ad 
and Page Make-up Terminal 


D. Stempel AG 
Hedderichstrasse 106-114 
Frankfurt am Main-70 
West Germany 

(0611) 6068-1 

Dry Transfer Letters 


. Inc. 
12 West 26th Street 
New York, N.Y. 10001 
(212) 924-1800 
Dry Transfer Letters 


Technographics/Film Fonts 
P.O. Box 552 

Culver City, Calif. 90230 
(213) 870-4828 

Toll Free: 800-421-4106 

Film Fonts, Studio Film Kits, 
and Alphabet Designers 


URW Unternehmens! 

Karow Rubo Weber GmbH 
Harksheider Strasse 102 

2000 Hamburg 65 

West Germany 

(040) 602 1071 

IKARUS — digital type production 
SIGNUS — type setting with foils 


Visi-Graphics 

8119 Central Avenue 
Washington, D.C. 20027 
(301) 366-1144 

Dry Transfer Letters 


Visual Graphics Corporation 
5701 NW. 94th Avenue 

Tamarac, Florida 33321 

(305) 722-3000 

Manufacturer of Photo Typositor 
and Original Typositor 

Film Fonts 


Xerox Corporation 

Digital Graphics Center 
701 South Aviation Blvd. 

El Segundo, Calif. 90278 
Mail Stop-A3-39 

(213) 536-5926 

Electronic Printing Systems 


Zipatone, Inc. 

150 Fencl Lane 
Hillside, Illinois 60162 
(312) 449-5500 

Dry Transfer Letters 


More 


‘ ad es lish r 5, 

rdain ama merica. The first ite: 
onstitution are known a, he 
ill 11 J i ie 


by Design 


; 1 prt wd " 
to be secure in their \d 
ple Mt reasonable searches ae 
d no Warrants shal} iand 

ral t Y ~ 


into ime of War yi seq 
nt OF vice in time of War or % 
efecto in jeopardy of life ordinals 
im Hye twhe’ ip. liberty erl¥. Withou 


Grand J 


Amo: Idi 
8rising fo Crt un ona SLATE aut i 
day in the la: pit sly ascertained b: mia 

nd yal fore . pyiousty law 
inter morsgeare or naval rectioee  geommreneeat tithe witnesses gz ad 
i co bo be 1 ve om to have Assisi 
; nu mio be ts favor, and t< oe tance of 
1) aistrl orses ‘ ( Mt 


rin, 
to be | shall h; hic’ ‘ : eee m1 
© in ave been committed, wi” : r ~ reruel 
im; to hamed of the nature and causes me er in the Constitution, of certain 


nm 
‘ave compulsory process for OM ne people. Amendment 19, The 


S) are 


YOUR TEMPLA 
SUPPLY HOUSE 


PRICE $1.00 
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LONG MAY IT WAVE 


ALVIN TEMPLATES 

—Over 1000 designs in 30 

different categories including 

our new “Template-Designs” 

Series. Accurate and for Drafting, Engineering 
durable. Send for FREE and Graphic Arts Supplies 
60 page catalog. 


Alvin & Company, Inc., P.0.Box 188UL Windsor, CT 06095, 203/243-8991, 1-800-243-0197 


ART, OMPANY ORK: 
ARTHouse COmeN NEW XOr,  ARTHOUSE 
P.O. BOX 3001 


NEW york CITY, NEW yorK 10199 
BROOKLYN, 


ARTHOUSE COMPANY BOSTON: 
P.O. Box 329,M.1.T. BRANCH post 
OFFICE, caMBRIDGE, Mass, 02139 


Castell TG Professional 
7-pen set $1167/U. 


Castell TG Professional 
9-pen set S1169. 


o anua’ 
List Pric 


Now, $30.00 per set 


u 


List Price $36.00 ictior 
Now, $37.50 


Now, $18.00 per set 


Pyramid Electric Handi-Waxer 
Plus the following free items 


Production note: This flag was done in one pass through 
our digitized typesetting equipment, and then curved, 
using our Flex-O-Graphic™ modification procedure. The 
typefaces used were ITC Century Light and Ultra; the 
stars ITC Zapf Dingbats No. 183. Thinking neatly done. 


List Price: $< 


Castell FC-17 Stapler Now, $26.57 


Full-strip capacity desktop stapler. 
Guaranteed for fi s 
tic & 


List Price: $14.25 


Now, $ 8.55 each 
@ee2eee@0020202808800808080080808 
@ PLEASE SEND ME: 


ARTFONTS P¥f ‘ 


TRANSFER | have enclosed: 1) Check 1 Money Order 
LETTER 
SIZE:10 X15 Pigmeieiealcoates 
PRICE:$1.99 
PER SHEET, 
WRITE FOR 
YOUR FREE Speedie 
CATALOGUE Bim 


Address. 


& SAMPLES 0x8 


ARTFONTS GRAPHICS PRINTED IN USA @ State. Zip. 


List Price $6500 
perset 


Name. 


Acct. Number. 


Exp. Date. 
Technical Pen Set 


Contents: Seven complete pens 

with stainless steel points: 3 x 0, 00, 0, 
1, 2, 3 and 4, nib keys; % oz. bottte of 
water-proof black ink; in a hinged 
case with a push-button release. 


Suggested List Price: $71.50 
Now, $35.75 per set 


212) GO-8/8/ 


©COOCOCOCCCOCOCCEOCES8G8OSCO888CO88E8EE8 


ZO ORDE R,: Please include a postage-handling fee of $2. 50 per item and N.Y. Tax (if any). Include your 
names and addresses for UPS. shipping. For fast delivery use MasterCard, Visa, or money order.NO C.O. D. 
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Send ____ copies of Designer’s Dictionary 2 at $28.00 each. 
Please check your 
method of payment: NAME 
O Payment enclosed COMPANY 
O Send COD. US only Aponess 


O VISA 
O MasterCard 


ST Publications 
407 Gilbert Avenue 
Cincinnati, OH 45202 


Charge customers: list all digits from card. 
MasterCard: also list four digits above name. 
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required using charge card 


Expiration Date 
Signature. 


SMALL BED (5x7x4") Solid Maple $30.00 
0 $1.00 enclosed, send info. 0 Check enclosed, send 
SMALL BED. Money-back guarantee if not satisfied. 


A ee 
CO. NAME. 


ADDRESS. 


CITY/STATE/ZIP 
Mail orders to: 
TOOLDECKS « 1911 Wabansia Ave. © Chicago, IL 60622 © 312-384-4539 


Clamps to any side of table. 
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Refinement: Enlightenment & excellent taste resulting 
from intellectual development; The ability to distingu 
ish, especially to recognize small differences or dra 
w fine distinctions. Refinement: Enlightenment & é 
xcellent taste resulting from intellectual developme 
nt; The ability to distinguish, especially to recogni 
ze small differences or draw fine distinctions. Re 
finement: Enlightenment & excellent taste resulti 
ng from intellectual development; The ability to 
distinguish, especially to recognize small diffe 
rences or draw fine distinctions, Refinement: 
Enlightenment & excellent taste resulting fro 
m intellectual development; The ability to di 
stinguish, especially to recognize small diff 
erences or draw fine distinctions. Refinem 
ent: Enlightenment & excellent taste result 
ing from intellectual development; The a 
bility to distinguish, especially to recogn 
ize small differences or draw fine distin 
ctions, Refinement: Enlightenment & e 
xcellent taste resulting from intellectu 
al developmen; The ability to disting 
uish, especially to recognize small d 
ifferences or draw fine distinctions. 
Refinement: Enlightenment & exce 
llent taste resulting from intellectu 
al development; The ability to 
distinguish, especially to rec 
ognize small differences o 
r draw fine distinct 
ions. R 
efine 
ment: 
Enlighten 
ment & 
excell 
ent tast 
e resulting f 
rom intellect 
ual develop 
ment; The 
ability to di 
stinguish, 
especially 
0 recogni 
ze small 
differenc 
es or dr 
aw fine 
distincti 
ons. R 
efine 
ment: 
Enlig 
htenm 
ent & excelle 
nt taste resulting from 
intellectual development; The 
ability to distinguish, especially to 
recognize small differences or draw fine distinctions. 


GRANITE GRAPHICS 


19 Franklin Place, Rutherford, N.J. O7070 
201-438-7398 212-772-0364 


Fine Typography 


Solution to puzzle on page 24. 


Free subscriptions to U&ic are shipped by 
surface mail.|f you wish to receive copies 
by airmail, please forward the Lappe 
appropriate amount fo cover airmail 

for one year in US funds, complete this 
form and mail fo: 

U&ic nmarsijold Dept. 


2 Hammarskjold Plaza, 
New York, N.Y. 410017,U.S.A. 


——— i aaa 
EUIODE Sn 840 cus $20.00 fFarEast...... $24.00 
South America...20.00 Canada....... 8.00 


Be aiid te 24.00 Mexico.......410.00 


0! wantto receive U&lc 


Note; U&lc is published quarterly. Please allow 
four months before anticipating first copy. 


Please Print 


SURNAME GIVEN NAME 


TILE 


COMPANY 


DELIVER TO: BUSINESS. 


ADDRESS 


SIGNATURE 


DATE 


My organization and/or | am involved in the visual communica- 
tions field____yes ____no. 


lama student ____._yes ____no. 


BUSINESS CLASSIFICATION: 


(Check One Only) 

(a) Printing (Commercial, Instant, etc.). 

(b) ______ Typesetting (Commercial). 

(c) _____ Advertising Agency, Art Studio, Design, Freelance. 

(d) __.__.__ Newspaper, Magazine, Book Publishing. 

(e) _____In-plant or corporate typesetting and other 
reproduction services. 

(f) _____ Education and/or Libraries. 

(g) —___--_-_ Government. 

(h) ______ Corporation Advertising, Design, Promotion. 

(i) _.__-_ Communication and information processing. 

(j) ——_—_______O ther. 

MY PRIMARY JOB FUNCTION IS: 

(Check One Only) 

(k) ______Arnrist, Illustrator. 

(I) —__ Graphic Artist, Art Director, Creative Director. 

(m) ____-_ Display and Package Design. 

(n) ______ Pasteup Artist, lyoographer, Keyboarder. 

(0) ______ Type Director, Type Buyer. 

(p) ______ Advertising Manager, Sales Promotion Manager. 

(q) —_______ Production Manager, Office Manager. 

(f) _______ Printing Buyer, Purchasing Agent. 

(s) ________ Editor, Writer. 

(t) ___ Teacher Instructor. 

(u) ________ Audio Visual. 

(v) —______ Principal Officer. 

(w) ______ Secretary, Typist, etc. 

fx) _—_.__‘Oher 

NUMBER OF PERSONS EMPLOYED 

IN YOUR ORGANIZATION 

er ae Pe 

(2) Ae 

(3)! — = AG 

(4). 80-99 

(6). —___- 100-249 


(6) _____-_250 and over 
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Abonnements gratuits au U&ic sont en- 


voyés par courrier de voie ordinaire. Si 
vous desirez recevoir des copies par 
avion, je vous prie de bien vouloir envoyer 
le montant approprié pour couvrir les 
frais d’avion pour une année, veuillez 
remplir ce formulaire et l’addresser a: 
U&Ic Subscription Dept. 

2 Hammarskjold Plaza, 

New York, N.Y. 410017,U.S.A. 


Europe.......$20.00 Extréme 

Amerique du Orlents.4 a5 3. $24.00 
Sud............20.00 Canada........8.00 
Afrique......... 24.00 Mexique....... 40.00 


O J‘aimerais recevoir U&lc. 


N.B.: U&lc est une publication trimestrielle. 
Considérez 4 mois avant de recevoir le premier 
numéro. 


Imprimez S'il vous Plait 


NOM 


FONCTION 


FIRME 


DELIVREZ A. TRAVAIL RESIDENCE PRIVEE 


ADDRESSE 


CODE POSTAL 


PAYS — 


SIGNATURE 


DATE 


Mon organization et/ou je fais partit de communications visuelles 
== OU _ On: 


Je suis étudiant —___oui ____non. 


CLASSIFICATION PAR PROFESSIONS 

(Ne cocher qu’une seule fonction) 

(a) ______ Impression (Commerciale, Instantanée, etc.). 

os Composition (Commerciale). 

(c) ________ Agence de publicité, Studio d’art, Conception, 
Indépendant. 

(d) ______ Journal, Revue, Edition de livres. 


(e) _— Composition faite sur place ou par une societé 
et autres services de reproduction. 

(f) _____ Enseignement et/ou bibliothéques. 

(g) ___-__-_ Governement. 

(h) ______ Publicité de societé, Conception, Promotion. 


(i) _______ Traitement de communications et d'informations. 
(j) ——_______Auu tres. 


MON ACTIVITE PRINCIPALE EST: 
(Ne cocher qu‘une seule fonction) 


(k) Artiste, illustrateur. 
(I) _____ Artiste graphique, Directeur artistique, Directeur 


de création, 

(m) ________ Conception de I'exposition et de 'empaquetage. 

(n) Metteur en pages, Typographe, Claviste. 

(0) _______ Directeur de composition, Acquéreur de 
caractéres d‘imprimerie. 

(p) _______ Directeur de publicité, Directeur de la promotion 
des ventes. 

(q) Directeur de production, Directeur de bureau. 


() ______ Aequéreur de produits d’imprimerie, Agent 
préposé & l’'achat. 

(s) _______ Rédacteur, Auteur. 

(t) ____ Professeur, Instructeur. 

(u) _____ Audio-visuel. 

(v) __._--__ Agent principal. 

(w) ________ Secrrétaiire, Dactylographe, etc. 

}) = Autres. 


NOMBRE DE PERSONNES EMPLOYEES 


DANS VOTRE FIRME 
(ee Se 
73 a (8-0 .°; 
(3) = 2049 
4) = 66-99 
(5) ______- 100-249 


(6) 250 et plus 
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Ihre kostenlose Ausgabe von U&ic wird 

Fustehung per Lufpost winechen, senden 
lung per 

Sie bitte Son aj fe wpb “oP Betrag zur 

Deckung der Lufiversandkosten fiir ein 

Jahr, fiillen Sie bitte diesen Coupon aus 

und senden ihn an: 

U&lic Subscription Dept. 

2 Hammarsijold Plaza, 

New York, N.Y. 10017,U.S.A. 


Sudamerika....20.00 Kanada......... 
IKE. an ees 24.00 Mexiko......... 


Ich méchte U&lc beziehen. 


ANMERKUNG: U&lc wird viertel jGhrlich veréffent- 
licht. Bitte erlauben Sie 4 Monate, ehe Sie die 
erste Nummer erhalten. 


Bitte In Druckschrift Schreiben 


ZUNAME 


FIRMA 


LIEFERUNG AN. 


STRASSE 


POSTLEITZAHL UND ORT 


LAND 


UNTERSCHRIFT 


DATUM 


Meine Firma und/oder ich sind auf dem Gebiet der visuellen 
Kommunikation tatig —__ja ____nein. 


Ichbin student __ja ___nein. 


FIRMENKLASSIFIZIERUNG 


(Bitte eine ankreuzen) 

(a) _______ Druckerei (Akzidenzdruck, Schnelidruck, usw). 

(b) Schriftsetzerei (Werk—oder Layoutsaiz). 

(c) ______ Werbeagentur, Grafikdesignatelier 
Freischaffender. 

(d) ____Zeitungs-, Zeitschriften- oder Buchverlag. 

(e) ______Firmeneigene Schriftsetzerei, Reproduktion oder 
Druckerei. 

(f) ____ Bildungsanstalt oder Bibliothek. 

(g) —_____Behrde. 

(h) __Werbe-, Verkaufsforderungs- oder Designab- 


teilung von Industrie- oder Handelsfirma. 
(i) Kommunikation und Datenverarbeitung. 


(j) Sonstiges. 

MEINE HAUPTBERUFSTATIGKEIT: 

(Bitte eine ankreuzen) 

(k) ________ Kunstler. Illustrator. 

() _______ Grraffiker, An-Direktor Kreativ-Direktor. 

(m) ________Entwurf von Verpackungen oder Auslagen. 

(n) _______Reinzeichner, Schriftsetzer 

(o) _______Typograf, lype-Direktor, EinkGufer von Schriftsatz. 
(p) —______Werbe- oder Verkaufsférderungsieiter. 

(q) Produktionsleiter Burovorsteher 


(n ________— Drucksacheneinkdaufer. 
(s) ______ Redakteur, Texter. 

(t) _____ Lehrer, Ausbilder. 

(u) ___-___Audiio-visuelll. 


(v) _____ Firmeneigentiimer leitender Angesteliter 
(w) _______ Sekretarin, Stenotypistin, usw. 

(x) _______ Sonstiges. 

ZAHL DER BESCHAFTIGTEN MEINER 
FIRMA ODER BEHORDE: 

(4) 2 eee 

2). eee 

(3). ae 

(4). 

(5) ____100-249 


(6) _________ ber 250 
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Name Nom 


Company Firme Firma 


Title Fonction Beruf 


Street Address Rue et n° Strasse 


City Ville Postleitzahl und Orf 


Country Pays Land Code Postal Zip Code 


TTS SRR SN Ke 


Quantity Unit Price Total 

Quantité Prix unitaire Total 

Anzahl Einzelpreis Gesamtpreis 
ITC BOOKLETS: 


___ITC Avant Garde Gothic™ with Oblique .. 
___ITC Avant Garde Gothic™ Condensed. ot — 
EPEC: BANE HOMS fe sch (1s mata dycsnAnan etter tne Oh 
___ITC Bauhaus® 


__ITC Benguiat® Condensed. 
___ITC Benguiat Gothic™.. 
___ITC Berkeley Oldstyle™. 
___ITC Bookman"®............ 


___ITC Casion No.224™ 1.00 
___ITC Century® with Condensed 1.00 
__ITC Cheltenham™ with Condensed 1.00 


FETE Clear face ics csscssccossesesstsncesise 1.00 

___ITC Cushing™. 1.00 

——ITC Eras®.. 1.00 

___ITC Fenice® 1.00 

___ITC Franklin Gothic®.. 1.00 

__Friz Quadrata.............. 1.00 = 
BEA ITO Gamat ne cycicaaantasncorsenn 1.00 

___ITC Garamond™ with Condensed .. 1.00 

___ITC Isbell™. 

___Italia........ Ses 
___ITC Kabel®.. 

__ITC Korinna® with Kursiv ed 

___ITC Lubalin Graph™ with Oblique 1.00 


___ITC Modern No. 216™... 
___ITC New Baskerville™ 


___ITC Quorum®.. 
___ITC Serif Gothic 
___ITC Souvenir®..... 
___ITC Tiffany with Italic . 
___ITC Zapf Book®. 

___ITC Zapf Chancery’ 
___ITC Zapf Dingbats®... 
___ITC Zapf International®. 


U&ic BACK COPIES: Foreign U.S. Price 
___U&lc, Vol. 3, No. 4... .. $2.50 St. 50 
___U&ic, Vol. 4, No. 4... .. 4.00 eee 


—__U&lc, Vol. 5, No. 4... .. 2.50 ae 
_—_U&le, Vol. 6, No. 1... .. 2.50 e005 a 
___U&lc, Vol. 6, No. 3... .. 2.50 1.50 

__U&Ic, Vol. 6, No. 4... 2.50 ie 
___U&lc, Vol. 7, No. 2... .. 5,00 24 es 
___U&lc, Vol. 7, No.3... 2.50 Lo 
—__U&le, Vol. 8, No. 1... .2.50 BOR! 
___U&lc, Vol. 8, No. 3... 2.50 i 
___U&lc, Vol. 8, No. 4... .2.50 tte t eS 
___U&lc, Vol.9, No. 1... 2,50 ND ee eee 
___U&lc, Vol. 9, No. 2... .2.50 SOc ee 
——_U&lc, Vol. 9, No. 3... . 2.50 OO 
___U&lc, Vol. 9, No. 4... rns,8) ON 
___U&lc, Vol. 10, No. 1. . 2.50 00 a eee 
___U&le, Vol. 10, No. 2 1.50 


Total OrderinU.S.funds$ 
Add postage for booklets$ 50 

NY. Residents add state salestax$ 
Remittance inUS.fundsenclosed$ 


Montant de lacommande$ = 
Affranchissement des brochures, en$américains$  ___-20 
Paiement ci-joint (en $ américains), total$ = 


Gesamtprels (in US-Wahrung)$ 
Zuziiglich Porto$ _-90 
Belgefigte Zahlanweisung (in U.S.-Wahrung)$ = 
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Now You can order these 
ITC Type Specimen Booklets 


To obtain these handsomely designed, colorful ITC type specimen book- 
lets, just complete this order form and mail it to us. All orders must be 
accompanied by a remittance. Please make checks payable, in U.S. funds, 
to ITC at: 2 Hammarskjold Plaza, New York, NY.10017,USA 


En vente Ces brochures-spécimens 
ITC sont livrables de stock 


Pour obtenir ces jolies brochures-spécimens ITC, il suffit de remplir ce bon 
de commande et de nous le retourner. Toute commande doit étre accom- 
pagnée d'un avis de paiement acquitté. Priere de payer en $ americains 
au nom de ITC: 2 Hammarskjold Plaza, New York, NY. 10017,USA 


Nunmehr kénnen Sie diese 
ITC-Schriftmusterhefte bestellen 


Wenn Sie diese attraktiv entworfenen, farbvollen ITC-Schriftmusterhefte 
erhalten mdchten, fiillen Sie bitte den Bestellschein aus. Alle Bestellungen 
mussen vorbezahlt werden. Senden Sie Ihre Zahlanweisung (in U.S.- 
Wahrung und zahibar an ITC) zusammen mit dem Bestellschein an: 

2 Hammarskjold Plaza, New York, NY.10017,USA 


Notice to typographers: for purchases of 50 or more ITC specimen booklets,contact Mr. John Prentki for special typographer's price. 


THESE FREE BOOKLETS UPDATE YOUR ITC COLLECTION FOR ALL ITC TYPEFACE FAMILIES ISSUED THROUGH OCTOBER 1982. 


8 BOOKLETS FREE 


WITH YOUR ORDER OF THE 


ITC TYPEFACE 
COLLECTION 


HC Bengulat Book 


SCTIOori 


COLLE 


{ry 
rt 


rethirny ne tha ae at 
aa ei pan 


shcidetyhiptessnaparstinseny? 
ACEO IL MOCO MERYE OASETIND 
Lexcelierice [5 tsgsageaapi is tie rescaling mare than 
‘at wate Tey appeal aires ise 
Hits ptavrniens ie desta fe ter casntemngocary 
Stren lor pesire eaetgration al dsige eheemans efter 
emiands eevantiadis typoxgsapy, I msay equ He seo 


abexctghinsramerenyr stain. 
ABCDERGEH IRL SOPQRSTUMIRYZT234567000 

Excettence in typmaapty ty the: rosst of nothing ecite 

Ahan ae attitude ts appreut ¢ wdherstary 

ney ered in iss phanhngy the 

ikemnporary adbertising a 


THE ITC TYPE 


us desi 
Gr elements atten decent sat tticnton typmogiaglny 


Text blocks plus alphabet showings for sizes 6,7,8,9,10,11,12,14, 
16,18,20 and 24 points. 


5. 


Alphabet lengths in points for each text point size shown. These 
relate to an easy-to-use copyfitting chart at the back of the book. 


Alphabet display showings in sizes 30,36,48,60 and 72 points 
plus 1” caps. 


Complete character showing of each ITC display font. 


Headline presentation in display size range. 


Basic facts about The ITC Typeface Collection’: 572 pages. 
124" x 12/4” Hardbound. Smyth sewn for easy opening. 


abcde fghij kim nopqrst abe delqhijkhmnoparstuvwayz 


_ ABCDEFGHIJKLMNOP ABCOEFGHIUKLMNOPQRSTUVWRYZ 


(2345678908998 £% 
MMABAAMAAABASSIT 


abcdefghijkimnopq COA ASEoACEN 
_ABCDEFGHIJKLMN Pe 


je -fghijnimnopgrstunwey7 


An BE RGLIKLMMOPORSTUVXYZ : : abcdefghijklm 


Excellence ia typography fe 


ng more than an attitude. 1 


Rewaemeseeess ABCDEFGHJK 


jjkimnmoparstuywxyzZ 


_ abcdefahik 
‘ABCDERGH 26 


nacDeran MAOrSROT MN abcdehik good 
F o is the result 
tame:  ABCHRG, reasons 


ng used in its planning; the designer 


touse 


abcdefgh! os) 

ABCDEFGHIJKLMNOPQRSTUV a b Cc d el e t 
Excellence in typography is the nqul a 
result of nothing more than an 
attitude. Its appeal comes fro 
m the understanding used in it OO 


Please print/Bitte im Druckschrift/Ecrivez en caractéres d'imprimerie 


International Typeface Corporation+ 
2 Hammarskjold Plaza 
New York, New York 10017 


Please send me “The ITC Typeface Collection.” 
Enclosed is my payment of $49.95* Ship my book postpaid. 


+Library and bookstore orders should be sent to Robert Silver Associates, 


95 Madison Avenue, New York, NY. 10016 
*New York State residents add applicable sales tax. 
For shipments outside the United States, please remit $51.45. 
(All orders must be accompanied by a remittance payable in U.S. funds. 
No C.O.D.s.) 


NAME/NAME/NOM 


STREET ADDRESS/STRASSE/RUE ET N° 


CITY/POSTLEIZAHL UND ORT/VILLE 


STATE AND ZIP CODE/LAND/PAYS, CODE POSTAL 
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The ITC Center was established to introduce new and exciting typolgraphic arts experiences. It is a growing resource for students and professionals. 


Calendar of Events: ITC Center 
‘Almost Instant Graphics’ featured in 
this issue of U&lc, cllustrates some of 


THE F IF TH the many ways graphics are created 
at the CBS Broadcast Center in New York City. 
AN NU AT. Broadcast designers throughout the 
; United States and Canada are represented 
in the fifth annual design 
BROADCAST: 
Broadcast Designers 
Association. The exhibition 
DESIGNERS includes three hundred examples 
of outstanding video and print 
graphics, including 
ASSOCIATION 
anvmation, set design, 
DESIGN photography, promotional material and advertising. 
COMPETITION 3 
October | 


June 1—J uly 29 TDC 4: Future Exhibitions Hours: 

the 29th Annual Type Directors October 12—December 2 12:00 Noon-5:00 p.m. Admission: Free 
en a : tea TYPOGRAPHICA U.S.S.R.: The Art of Open Monday-Friday 

Club Exhibition. More than 200 EXAM Dp les Lettering, Calligraphy and Type (Closed September 5, November 11, 

representing some of the best typographic work Design in the Soviet Union. 23, 24 and 25) 

of 1982 include outstanding typographic and Collected and juried by the Graphics ITC Center 

calligraphic work by leading designers, artists Commission of the U.S.S.R.Union of | 2Hammarskjold Plaza 


Artists in Moscow, this exhibit gives (866 Second Avenue-between 

a panoramic view of contemporary 46th and 47th Streets), 3rd Floor, 

Soviet lettering arts. New York, New York 10017. For more 
information call (212) 371-0699. 


Re a SS a a PES, SSS | SE Sy LE 


and type directors throughout the world. 


CONTROLLED CIRCULATION POSTAGE PAID AT FARMINGDALE 
N.Y. 11735 AND NEW YORK, N.Y. 10017 USTS PUBL 073430 


MOVING? CHANGE OF ADDRESS: 


SEND THIS LABEL (OR A COPY) WITH 
YOUR CORRECTIONS TO: 
U&LC SUBSCRIPTION DEPT., 

2 HAMMARSKJOLD PLAZA 
NEW YORK, NY 10017 


